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Our New Maps
| Put Antennas At
The Forefront Of

Local Channel
Reception.

While other pay TV providers battle on Capitol Hill over retransmission rights, we have focused our efforts from
the start on providing consumers with a free solution to receiving their local channels. With that goal in mind,
we’ve formed a powerhouse coalition with the Consumer Electronics Manufacturers Association, the National
Association of Broadcasters, the Satellite Broadcasting and Communications Association and Antenna Manu-
facturers to provide a solution for receiving local channels with an 18" DSS” dish.

This year, our antenna coalition will introduce signal-strength maps of all 211 markets nationwide. We'll
provide these maps to retailers in these markets. In turn, retailers will use these maps to recommend the best
type of antenna to a customer depending on their location. This will allow them to view their local channels
for free, and often with better reception than cable, all with the touch of a button on their DSS remote.

We are proud to support the television broadcast industry by helping to provide consumers with a viable
terrestrial broadcast reception solution. We are also helping to pave the way for the advent of high definition
digital signals coming later this year.

U.S. Satellite Broadcasting

You’ve Never Seen Movies Like This.s

www. ussb.com

LT Gl “ae crns. HBO Ty FLK gy

FAMILY

©1958, Urted States Sateline Brosdcasting Company, Inc. U.S. Sateite Broadcastng is & sarvice mark of Unied States Satelie Broadcasting Company, inc. DSS® is a registerad trademark of DIRECTV. Inc.. a und of Hughes
Electronucs Corporation, Al other logos are the o reg of their rosp: owners. All mlormaton subyect 1o change. Reception 1 upon of local sigrals and antenna quality
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NATPE: More foreign,

less domestic NATPE
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ingly busy global market-
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DirecTV’s ethnic-into-
ethnic plan DirecTV
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ethnic niche markets in the
U.S. Competitor EchoStar
Communications Corp. 1s

The internet and print media
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accusations of President Clin-
ton’s misconduct, but the net-
works brought considerable ' e
resources to the story, with preparing to move foreign-
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Let’s make a deal-for CPs

Companies scramble to collect unclaimed TV licenses at FCC by Jan. 30

By Chris McConnell

ud Paxson is leading a stam-
pede to sweep up new TV
licenses at the FCC.

With the deadline for striking
deals coming up Friday (Jan. 30),
the Paxson Communications chief
and other broadcasters are scram-
bling to collect leftover licenses
that long have been sitting idle at
the commission.

“It’s the great gold rush of the
late "90s,” Paxson says of the quest
tfor the TV licenses. Last week he
added that his company had struck
deals to procure five of the permits.

Paxson and others say the
unclaimed construction permits
offer them an opportunity to
expand the reach of their new net-
works. United Television Inc.,
owned by UPN backer Chris Craft,
has applications pending for 12 sta-
tions. And lawyers say the other new
networks also are eyeing the licenses as
potential new affiliates.

“We’'re a network that needs distrib-
ution,” says The WB’s Brad Turell,
who adds that the network’s affiliates
as well as the Acme station group—
owned by supporters of the network—
are interested in the CPs: “If there's a
possibility of getting construction per-
mits, we're there.”

*“These construction permits aren’t
worth much without a concept that will
attract viewers,” says Julius Gena-
chowski, general counsel for USA Net-
work’s broadcast division. “We think
we have a concept that will.”

So far, at least some of the construc-
tion permits have been worth millions.
Paxson says his company unsuccesstul-
ly offered $2.5 million for one license
in Texas. Other industry sources say
that the most expensive licenses have
gone for more than $4 million.

“Even in smaller markets there’s an
interest,” one industry source says. The
WB’s Turell says that his company is
interested in finding aftiliates in any of
the top 100 markets.

The interest is not limited just to new
networks. Lawyers say broadcasters

such as Anthony Fant and Pappas Tele-
casting also are in the running. “We
think there’s a legitimate need for addi-
tional TV service [in the available mar-
kets],” Pappas Telecasting President
Harry Pappas says. He hopes his com-
pany will be able 1o secure some of the
licenses before Friday’s deadline.

There are 90 commercial licenses up
for grabs. The backlog is the product of
the FCC’s long-defunct procedure of
assigning licenses through a process of
comparative hearings. Because a court
in 1993 threw out the criteria that com-
mission otficials used to choose license
winners, the FCC has no procedure for
assigning radio or TV licenses in cases
where more than one party has applied
for a permit.

To fix the problem, Congress last
summer gave the FCC new authority to
auction the licenses. But the lawmakers
said the FCC must first give the pending
applicants six months to settle compet-
ing bids. To encourage settlements, the
commission also waived rules that pre-
vent companies from paying off other
applicants to drop competing bids.

The FCC also is allowing companies
without pending bids for the licenses to
pay oft those that have filed applications.
The move allows Paxson and other so-

called white knights to stake claims on
the unassigned licenses through private
auctions among those seeking the CPs.

Their bids will not buy the broadcast-
ers a second channel for digital TV. But
some bidders say they might be abie 1o
shift from analog to digital broadcast-
ing on the channels they acquire once
digital receivers are widely in use.

While only a handful of settlement
agreements had reached the FCC by
last week, officials were expecting
more as broadcasters seek to beat Fri-
day’s deadline.

“People are going crazy right now,”
says Washington communications
lawyer David Oxenford, pointing to the
approaching deadline. “Next week is
going to be a blur,” another lawyer
added last Friday.

Once the deadline passes, companies
that have been unable to pay off com-
peting applicants likely will have to
pay the government instead for the
right 10 broadcast on the frequencies.
The FCC has launched an effort to
establish auction rules for the analog
TV and radio licenses, but that rule-
making effort is not yet complete.

Broadcasters in the markets targeted
by the new networks voice little concem
about the prospect ot an added competi-
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tor. I think the dominant stations are |

going 1o be dominant for years to come.”
says Lee Bryant, president of KTAL-TV
Shreveport, La. Bryant adds that the new

station, (o be focated in Minden, will be |

45 miles away from Shreveport viewers
and may face signal prohlems.

NATPE: More foreign,

Top of the Week—

Terry Cole. president/GM of wiIHG-
Tv Panama City. Fla.. adds that the new
station in Martanna. Fla.. will have the
option of targeting his market or
Dothan, Ala. Cole adds that he does not
know whether heing midway between
markets will help or hurt the new sta-

less domestic

International buyers and sellers pump life into show

By Price Colman

ATPE '98 emerged as an increas-
N ingly busy global marketplace for
intermational producers and huy-
ers. On the domestic side, however.,
activity appeared to be down.

“This is the only conference that
has all the international buyers in one
pliace.” says NATPE President Bruce
Johansen. "You don’t sce many
American buycers going to MIP and
MIPCOM.”

The influx of international buyers
and advertising executives helped
drive up early attendance numbers for
this year's conference. First-day regis-
tration totaled 16.782. up from last
year's early return of 15,673, Johansen
said the 35th annual event’s numbers
likely would increase by 1.000 by the
end of last week.

The convention’s international reg-
istration alfrcady had surpassed that of
last year, with 3.427 international TV
exceutives registered as of Monday
night. In 1997, 3.265 international buy-
ers and scllers made the trek to New
Orleans. And there were 300 foreign
exhibitors this year. up from last year’s
240.

Final resufts won't be available for
several days, NATPE stafters say.

While previous shows have been
criticized for being an insider scene—
U.S. companies dealing with U.S.
companies—NATPE 1998 was fertile
ground for oversecas firmys dealing with
their peers and. increasingly, with U.S.
companies.

“This is a global business now.”
Johansen says. “The general manager
in a local market needs to be aware of
what’s happening internationally. ...
Studio executives will say that over 50

Broa&ca:til;g &Eableznuary 26 1998

Three hundred international companies were exhibitors
at NATPE, up from 240 last year.

percent of their sales are coming from | over here.” said Wendell Walton of

international.”

Fred Cohen. president of King World
International and chairman of
NATPE’s international committee.
says this year's show was the best mar-
ket he’s seen from an international per-
spective. "NATPE is definitely becom-
ing more important on the international
side. There are more huyers from more
channels and more sellers. T wish we
had five days. The international people
are used to five and six days at MIP and
MIPCOM.™

During the show, King World
cleared Roseanne in a number of inter-
national markets, including England.
Australia, New Zealand., Canada and
Finland. Hollvwood Squares is current-
Iy on or cleared in Poland. Russia. Bel-
gium. Germany and several other
countries. and Oprali is in 135 coun-
trics. The talk show launched two
weeks ugo in Moscow, where, says
Cohen. "I think it's the number-one or
-two show.”

By 2000}, Cohen says. NATPE will
be 600 domestic and 40% internation-

www americanradiohistorv com

tion. I know it’s going to cost a ton of
money [to build the station],” Cole says.

Joe Sugg, general manager of KMSS-
Tv Shreveport, adds that he welcomes
more competition. “IU's inevitable that
our industry will be more competitive.”
Sugg says. "It's good for everyone.” =

al, on its way to becom-
ing 50-50.

International partici-
pants praised NATPE as
fertile ground for net-
working, but some
domestic independent
producers took shots at
what they saw as organi-
zational probiems.

NATPE *“is excel-
fent,” says Mary Pittelli.
executive director of
TAP. which represents
pay TV programmers
targeting Latin America.
“Cable operators from
all over Latin America
come to NATPE looking
for programming. It’s
like a mini MIPCOM.™

Because independent
producers were
sequestered in one cor-
ner of the convention
floor, “there’s no incen-
tive for people 1o come

Mickey Corcoran Productions of Bev-
erly Hills, Calif. Nonetheless, Walton
was happy with overall early traffic at
his booth.

That traffic eventually fell off.
according to another participant. “The
feeling in the city is that there’s no one
here.” one programming executive said
on day two.

Johansen, however, dismissed the
notion that the show had lost any
steam.

“Last year, the show was a week ear-
lier and inconvenient for a lot of peo-
ple, the weather was nasty and a lot of
people were ill,” he says. It was ditfi-
cult for people to get here and not as
attractive a proposition. ... Now the
business is very strong. Stations, for
the most part. came off a very strong
fourth quarter.”

That strength notwithstanding, sev-
eral rep sources say that markedly
fewer of their clients—down as much
as 25% from last year—attended this
year's conference. The reason: A
number of new programs—talkers
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Donny & Muarie, Roseanne, Howie
Mandel and game show Hollywood
Squares—are launching carlier and
thus required deals done before
NATPE.

“That's not a new phenomenon,”
Johansen says. “But the selling and
buying of TV programs is a smaller
part of what this whole conference is
about.”

Networking may be a big part of
NATPE, but some executives are
pondering the worthwhileness and
expense of that. “The question is
whether meeting and greeting is
business, and that’s what we’re try-
ing to figure out.” says Bill Carroll.
director of programming at Kaltz
Television. ]

Jop of the Weele

| Nick Trigony

L -

~ Trigony takes over NATPE chair
Universal Television Chairman Greg Meidel officially
passed the baton as NATPE chairman last week to
Cox Broadcasting President Nick Trigony. Trigony,
president of Cox since 1990, is the former chairman
of the Television Operators Caucus and has served |
on the NATPE board for the past three years. “l don't
think there is anything major we need to do,” Trigony
said. “We just need to continue to refine things.”

Other new faces for NATPE in 1998 include Vincent
Grosso, vice president of interactive media at NBC, and
Allison Bodenmann, senior vice president and broad-

cast director at Jordan, McGrath, Case and Taylor. They become member
representatives of NATPE's executive committee. CNN Newsource Sales
T President Susan Grant has moved into the first vice chair position. Meidel

will serve as immediate past chair.
L

—Joe Schlosser

— _ 1

Kings of the convention

King World celebrates new daytime and prime time projects with $5 million Elton John bash

By Joe Schiosser

he King brothers lived up to their
Tparly-animal reputations last

week at NATPE. King World
Productions hosted the biggest bash
(an Elton John concert at the Super-
dome) and perhaps spent the most
money of any distributor at the show—
$5 million, according to Roger King.
To top it off, KWP even broke some
news, which was in relatively short
supply at the convention.

The company’s message at every
turn was “we’re bigger than ever.” as
KWP Charman Roger King put it. and
tar from the endangered species of the
not-too-distant past.

What many saw as the biggest news

of the show was KWP’s landing of

Whoopi Goldberg as the center-square
occupant in Hollvwood Squares. the
comedy-disguised-as-a—game show
that bows this tall.

That news. announced at Tuesday
evening’s concert, overshadowed
KWP’s launch of a daytime talk show
(a venture with NBC) planned for fall
1999. The Kings liken the show to the
current leader in daytime talk, Live
with Regis & Kathie Lee.

KWP also announced a planned foray
into network prime time television. It
has struck deals with two writers and
two producers to develop a “gangster
series” called Murder, Inc. The show

Whoopi gets the center square from Michael King.

tions. according to King World, but all
the major networks will get a pitch.

Co-hosts of the 1999 show aren’t firm
yet. but there is speculation that wNBC(TV)
New York weathercaster Al Roker and
Dana Reeve (wife of actor/director
Christopher Reeve) are among the leading
candidates, The pair hosted a nationally
syndicated Christmas special that got
huge numbers in New York. Also men-
tioned as a possible co-host is MSNBC
anchor Jodi Applegate. The show. which
will originate from New York. is cleared
on the NBC-owned stations.

“We said we were going to branch out
and we are dotng it.” said Roger King.
“We're going into prime time for the
first time. We're going 10 do the mom-
ing talk show. and there are a number of
other things we still have coming.™

appear on and co—exccutive
produce the King World/
Columbia TriStar co-pro-
duction of Squares. At a
press conference last Wed-
nesday. she defended her
decision to enter the game
show arena: *“This does not
mean somebody’s career is
dead. We are going 1o get
people who would not nor-
mally be on a show like /ol-
fywood Squares 1o come and
have some fun, and we’ll
treat them like royalty.”
Goldberg said that after 37
films and numerous comedy specials. her
carcer had come to a crossroads and it
was time for something difterent.

Squares will be produced by John
Moffitt and Pat Tourk Lee, comedy
writer Bruce Vilanch and veteran game
show producer Steve Radosh. KWP has
confirmed that Roseanne. the host of its
new 1998 talker. will appear on Squares
during the sweeps.

On the Murder. Inc. project. Nick
Pileggi and Ken Solarz have been hired
to write the first two scripts. and the pro-
duction team of Albert Ruddy and
Andre Morgan will supervise develop-
ment. Pileggi co-wrote the tilms "Good-
tellus™ and “Casino.” while Solarz has
produced prime time series including
The Untouchables and Profifer. ]

Steve McClellan contributed to this

ll-i

Goldberg signed a multiyear deal 10 | article.

may be produced with NBC Produc-

10 Jan_uary2—6 1998 Broadcasting & Cable

www americanradiohistorvy com


www.americanradiohistory.com

INTRODUCING THE FIRST NATIONAL SPORTS
NETWORK BUILT FROM AMERICA'S MOST
WATCHED REGIONAL SPORTS CHANNELS.
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* 22 regional sports channels linked together to deliver a national
network with over 55 million passionate households.

* FOX Sports News live immediately after home team games
with the latest sports updates and analysis.

* Powerful national programming like Baseball Thursday,
College Foothall Saturday, and college baskethall.
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22 REGIONAL SPORTS CHANNELS.

~ |SPOF
‘."'“-

66 OF THE 75 DOMESTIC PRO TEAMS.

* 24 NBA home teams °* 19 NHL home feams °* 23 MLB home feams

ONE NATIONAL NETWORK WITH
POWERFUL PROGRAMMING.

FOX SPORTS NEWS Fight Time on FOX The Last Word
Baseball Thursday PGA Golf Goin’ Deep
College Foothall ATP Tennis Hardcore Foothall
College Basketball FOX Sports Rewind NFL Total Access

N —
HOME TEAMS.
FOX ATTITUDE.
ATLANTA (404) 255-3001 DALLAS (972) 868-1900 NEW YORK (212) 822-7000
BOSTON (617) 266-7711 DETROIT (248) 723-2000 SAN FRANCISCO (415) 677-0971
CHICAGO (312) 251-1590 LOS ANGELES (310) 229:-5600

©4998 FOX Sports Net / National Sports Partners. All rights reserved.
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‘Paxson goes

l

Jop of the Weelk

New network acquires two new shows, programming chief |

By Joe Schlosser

owell “Bud™ Paxson went (o last
L week’s NATPE conference in

New Orleans to tie up loose ends
for his soon-to-be broadcast network
and 1o talk to potential affihates. Pax-
son says he accomplished that, but
there were little things at the confer-
ence that annoyed him.

The World Wrestling Federation put
out a vaguely worded release at the
conventinn heralding its new Friday
afternoon show on Paxson stations,
The pairing of Paxson and World
Wrestling is an unlikely combination,
and Paxson says the arrangement is not
exactly as billed. According to Paxson,
the WWF purchased eight weeks of
infomercial time to run in February and
March on Paxson’s 73 stations.

“It has nothing to do with Pax Net,”
Paxson said Friday from his headquar-
ters in Palm Beach, Fla. “That was
strictly an infomercial deal. That's
what | do right now, sell infomercials.
and they purchased some time,”

Pax Net, Paxson’s family-oriented
broadeast network, is slated to launch on
Aug. 31 and will run a “small amount of
infomercials.” Paxson hinted that WWF

[ will not likely air on Pax Net,
or at least not in daytime or
prime time viewing hours,
come launch time.

Paxson announced last
week that he has acquired
off-network rights to Para-
mount’s Diagnosis Murder
and The Father Dowling
Mysteries for Pax Net.
Diagnosis Murder was the
final picce of Paxson’s 6
rp.m.r‘midnighl weekly
prime time puzzle, a lincup
that includes Touched by an
| Angel: Dr. Quinn. Medicine

Bill Scott travels to
Pax Net as head of
programming.

shopping at NATPE

guys wanted me 1o put that {sentence]
in there, and truth is. we never serious-
ly considered it.”

The network’s schedule is
nearly filled, with only a
smill amount of daytime pro-
gramming and family-orient-
ed movies left to acquire,
And Pax Net executives have
“tuken home a lot of movie
data and packages™ to mull
over for the next month.

Another piece of the Pax
Net puzzle was solved during
NATPE. Paxson announced
that Bill Scott will take over
the top programming job at
the new network. He has

Woman, and three other onc-hour | been amember ot the Paxson Communi-

shows. Father Dowling, Paxson says,
likely will run as a strip in daytime.
Paxson says he is pleased with the
acquisitions, but not with the media
speculation beforehand. In an unusual
move last week, Paxson. in a press re-
lease for the two Paramount shows,
added a sentence that said he had
“passed”™ on the off-network rights to
Columbia TriStar’s Purty of Five.
“There was 2 lot of media attention
| out there saying thalt we were going to
get Party of Five or that we had already
acquired it,”" Paxson says. “The legal

cations board of directors and a longtime
consultant to the company. Scott also is
the former president of The Travel
Channel, ot which Paxson owned the
majority until last September.,

Paxson says he is amazed at the
amount of traftic that his network’s
booth attracted at NATPE. Extra person-
nel were flown in from Florida during
the conference to help handle the load,
Paxson says. And he added: "I was
amazed at how many stations said they
were thinking about defecting to Pax
Net. We'll get our 80% [coverage]l.” =

NBC gets animated for Super Bowl

Uses innovative SGI graphics

By Glen Dickson
BC Sports tcamed up with Sili-
N con Graphics Inc. to offer the lat-
est in real-time 3-D graphics for
yesterday’s telecast of Super Bowl
XXXII, including 3-D animations of
reccivers™ pass routes and animated
models of defensive formations.
In the tirst application, NBC used

Multigen software running on SGI |

Onyx2 computers (o generate a 3-D
model of Qualcomm Stadium in San
Diego and to show real-time animations
of receiver patterns. yardage after catch.
passing charts and guarterback fade pat-
terns. The information was constantly
updated throughout the game at three
input stations using SGI 02 workstations.

“IUs a huge improvement to slap-

Broadcasting & Cable January 26 1998

ping numbers on the screen,” says
NBC commentator Randy Cross, who
at press time planned to use the graph-
ies package at the end of cach quarter.

NBC's second trick was 3-D animat-
cd models of defensive packages. shown
I after a play to give fans a quarterback’s

www americanradiohistorvy com

NBC featured SGI’s ‘Football-Guy’ animation during Super Bowi,

view of the defense.
The 3-D “Football-
Guy™ models, which
included linemen, line-
backers and backs.
were developed with
Boston Dynamics soft-
ware, “Pecople have
never seen this before,”
says Cross, who thinks
the Football-Guy ani-
mations might also
serve uas a training (ool
tor NFL quarterbacks.
SGlI lent all the hard-
ware and software to NBC at no charge,
considering the exposure of its technol-
ogy 10 be enough of a benefit. “To use it
for something as important as a Super
Bowl really legitimizes it and shows
how reliable it is,” says Greg Estes. SGI
director of entertainment marketing. =
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Jim Lehrer, of PBS'’s ‘News Hour with Jim Lehrer,’ talks to the President in Clinton's

Jop of the Weelk

first interview after a story broke alleging that the President had an affair with White
House intern Monica Lewinsky and then asked her to lie to prosecutors about it

Networks scramble
to cover ‘interngate’

ABC was first to broadcast news Wednesday morning:
PBS talks to Clinton; anchors pulled back from Cuba

By Paige Albiniak

he Washington Post beat ABC
TNews by mere minutes with lLast

week's story on the President
Chinton sex scandal. but ABC News
was hours ahead of the rest of the
broadcast and cable networks,

ABC News claims it broke the story.
and. if the segment’s producers did not
see the Washington Post article. they
are correct as far as they knew. An
ABC spokesperson says that ABC
started working on the story on its own
the weekend before it broke.

In the end. however. the Post was on

newsstands by 12:30 a.m. ET Wednes- |

day. while ABC Radio went with the
story at 12:45 a.m. ABC World News
Now broke the first television story at 2
am. ET.

Newsweek reporter Michael Isikoff
had the story first. but the newsweek-
ly’s editors decided late Saturday
(Jan. 17) to hold it—to give special
prosecutor Kenneth Starr more time 10
gather his case. Word of Newsweek's

| decision leaked to Internet gadfly
Matthew Drudge. who printed a blurb
about Newsweek's erisis of confidence
on his popular Drudge Report Website
on Jan. |8,

From there. the race was on.

While ABC led the pack. CBS
repeated the slow news reflex that
drew criticism when Princess Diana
and her companion. Dodi Fayed. were
killed in a car crash late last summer.
The network ran its first story on Clin-
ton and his alleged affair with White
House intern Monica Lewinsky during
CBS This Morning. which airs at 7
a.m. ET.

ABC updated its broadcasts all
night. Fox News Channel did the same.
first airing the story at 1:30 a.m. after
seeing the Washingron Post story.
CNN's Headline News picked the
story up from the Posr at 3:30 a.m. ET.
and CNN independently confirmed the
| story at 4:15 am. ET.

NBC’s David Bloom aired that net-
work’s first report at 5 a.m. on NBC
| News ar Sunrise. MSNBC made its

| first mention of the story at 6 a.m. on
Don Imus’s program. during which
Imus discussed the Paost article. Imus
had retferred to the Drudge report the
morning before.

The next chance for the networks 1o
win the breaking-news race was at 3:30
p-m.. when PBS fed the networks live
footage of Jim Lehrer’s exclusive.
prescheduled interview with the Presi-
dent,

In the middle of Wednesday after-
noon the networks broke in to air a
clip from that interview. which was
shown in full on The NewsHour with
dim Lehrer later on PBS. ABC News
again was first. and it was the only
I network to air parts of the interview

live starting at 3:30 p.m.. according to
a network spokesperson. ABC’s
choice to go live was somewhat con-
troversial. because the other networks
understood their agreement with PBS
to mean that they could air only one
minute of edited footage of the inter-
view.

A PBS spokesperson says that all
the networks handled the coverage
appropriately. but that it ABC had
( asked if it could air the interview live.

PBS would have said no. ABC did not

ask. however. PBS says that it was

not explicitly written in the agree-

ment that ABC could not air live
| footage. so PBS does not feel it has
cause for complaint.

CBS. however. waited nearly 20
minutes before going on the air with
Dan Rather from Cuba. A CBS
spokesperson says that the network
made an editorial decision to delay air-
ing the PBS interview and that no one
at the network telt that CBS's coverage
was slow,

The other networks followed with
short. edited clips from the interview.
MSNBC aired its first ¢lips from the
interview at 3:32 p.m.: NBC broke in
at 3:34 p.m.: CNN broadcast it at
3:35: Fox News Channel ran a seg-
ment at 3:37: CBS was on the air with
il at 3:58.

By Wednesday night. all the news
organizations were regularly pump-
ing out information about the Clinton
scandal. By Thursday night. all three
networks had flown their anchors—
ABC’s Peter Jennings. NBC's Tom
| Brokaw and CBS’s Dan Rather—

back from Cuba. where they had

planned to cover the Pope’s historic
visit. Jennings went to New York,
while Brokaw and Rather went to
Washington. (]

S . S ]
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'DiRecTV’s ethnic-into-ethnic plan

Company says it is targeting niche-language programming, not local-into-local

By Price Colman

IRECTYV isn’t alone in seeking
D to 1ap ethnic niche markets in

the U.S. Competitor EchoStar
Commurications Corp. is preparing
to move foreign-language niche ser-
vices on its full-CONUS bird to its
satellite at 61.5 west.

But DIRECTV maintains that, unlike
EchoStar, it doesn’t plan to deliver
local sigrals into local markets.

“It’s not part of the plan.”
DIRECTV spokesman Bob Marsocci
says.

Eddy Hartenstein’'s DirecTV is not looking to
go local-into-local.

Lee, N.J.. to fill at least six of the
channels. The new channels will
require a parabolic 21-by-35-inch
dish capable of receiving program-
ming from 95 and 101 degrees. That
dish will be “somewhat more expen-
sive” than the current dish, which
sells for about $199, Marsocci says.
DIRECTV has not yet decided what to
charge for the niche services, which
are likely to draw small but intensely
interested audiences.

Whether DIRECTV has a local-
into-local plan remains to be seen.

The company denies it, but others

DIRECTYV announced last week an in-
house deal with PanAmSat that will
allow it to add up to 120 channels of spe-
cialty programming to its DBS service.

That’s enough capacity to offer local-
into-local programming to every local
station in the top 25 U.S. television mar-
kets if DIRECTV were to adopt
EchoStar’s strategy of offering only the
top four broadcast affiliates in each mar-
ket. Not surprisingly, some observers
wonder whether the DIRECTV/PanAm-
Sat deal paves the way for DIRECTV 10
offer local-into-local.

It wor’t happen, says Marsocci, nor
will DIRECTV use the new capacity for
high-speed Internet service. Instead, as
advertised, it will focus on ethnic niche
programming and, probably, HDTV

programming. DIRECTV announced ear-
lier this month that it will begin deliver-
ing HDTV programming this fall.

The foreign-language programming
plan makes sense at a modest level,
says Curt Alexander of Media Group
Research.

The fact that ethnic populations in
the U.S. can’t get language-specific
programming anywhere else “makes it
a must buy,” he says. “People in that
constituency are really drawn to pro-
gramming in their native language.”

At the same time, Alexander adds,
“It's not a stand-alone business clearly,
but a supplement to what [DIRECTV]
has.”

DIRECTV has contracted with Ethnic

point to DIRECTV’s desire to launch a
fleet of six Ka-band birds, all in full-
CONUS slots. If the FCC approves the
company’s petition to expand into the
Ka-band arena, Marsocci says,
DIRECTV will use the birds to deliver
more movies, sports, children’s pro-
gramming, ethnic programming, data
and multimedia services. The company
hopes to gain FCC approval to pair
240-watt transponder birds at 96.5, 101
and 105.5 degrees west to deliver those
services.

The FCC has given no indication of

[ when it will rule on the request, and

construction of the birds hasn’t started.
Even given an FCC green light, Ka-
band service from DIRECTYV is unlikely

American Broadcasting Co. of Fort | before 1999 at the earliest. n

CEMA sounds alarm over TCI DTV plans |

The Consumer Electronics Manufacturers Association last | resolution no better than today's TV,” Shapiro told his

_Broadcasting & Cable Septem_ber_26 1998

week decried Tele-Communications Inc.’s plans to deliver
less-than-optimum HDTV signals to its digital subscribers.

“Manufacturers and broadcasters have committed to
bringing Americans the astounding picture resolution of
HDTV," said CEMA President Gary Shapiro at the
NATPE convention. “But now TCI's 14 million customers
may never have the chance to see it. This is a huge
tragedy for the American consumer.”

The “tragedy,” in Shapiro's view, is TCI's intention to
deploy new digital set-top boxes that will degrade broad-
casters’ planned HDTV programming. According to
Shapiro, the boxes will downconvert the HDTV broad-
casts in either 10801 or 720P formats to the lower-reso-
lution 480P format.

“The FCC must ensure that if broadcasters transmit
programming in high definition, cable companies are
required to pass the programming through to the con-
sumer in the same manner. Otherwise, cable sub-
scribers will be involuntarily downconverted to a picture

| ed as demand warrants.”

NATPE audience. “Any effort to label 480P as true
HDTV is an attempt to fool American consumers.” I
A TCI spokeswoman says that Shapiro’s description
of its plans “is not a correct characterization at all.” The
next generation of advanced digital set-tops that TCI will
begin deploying later this year will be able to pass HDTV

signals to TV sets, according to the spokeswoman.

But Jerry Bennington, senior VP of CableLabs, who
appeared at NATPE with Shapiro, conceded that the
planned boxes could not handle the higher-resolution for-
mats. However, he said, the boxes could be designed to
pass through the broadcast HDTV signals directly to
HDTV sets. “One thing we've been talking to the net-
works about is not to tie the way the signal is transmitted
to the way we display it,” Bennington said. |

General Instrument spokesman Dick Badler said that
the set-top box is still a work in progress. “The current
box does not have HDTV capability, but that's anticipat-
—Richard Tedesco J

www americanradiohistorv com



www.americanradiohistory.com

Executive
shuffles

By John M. Higgins

here was shuffling in the executive
suites of cable and DBS companies

last week, as key executives left
Comcast and Cablevision Systems and a
new president entered EchoStar.

At Comcast, cable division presi-
dent Tom Baxter resigned, ending nine
years as chief of system operations. At
Cablevision, COO Robert May exited
after just 16 months. And EchoStar
picked up John Reardon—a former
executive with MTV, TCI Music and
failed interactive TV programmer
Zing—as president.

Baxter’s exit was a surprise. He ran
what Wall Street analysts considered
one of the most efficient operations in
the industry. Comcast executives say
that Baxter had talked about leaving
the company since last fall. Tiring of
a larger company and hoping to take
advantage of the financial security
afforded him by last year’s surge in
Comcast’s stock price, Baxter wanted
to get involved in an entrepreneurial
venture.

Comcast Corp. President Brian
Roberts praised Baxter and said that
he will remain a consultant to the
cable division after he leaves in Feb-
ruary.

May arrived at Cablevision in 1996
to help CEO James Dolan get his
arms around the company’s system
operations. But he had no background
in media. Earlier in his career, he
spent 20 years at Federal Express,
where he created its much-praised
business logistics unit. Cablevision
says May resigned to follow “differ-
ent opportunities.” Units reporting to
May now will report to Dolan until a
replacement is named.

Reardon, EchoStar’s new president,
worked in advertising for MTV before
becoming president for three years
until 1990. More recently, he founded
Zing Systems, a TCI-backed interactive
programming venture that collapsed in
1995. TCI then put him in charge of TCI
Music, a venture that is trying to collect
various audio, video and computer ser-
vices to be offered through digital cable.
Reardon exited that slot last year. ]

Jop of the Weelk
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NEW YORK

Enough is enough
N egotiations between ABC and
its affiliates over how much sta-
tions should contribute, if at all, to
NFL rights payments could be long
and tough, sources say. The ABC
affiliate board is on record indicat-
ing that a cash contribution doesn’t
make sense. But many stations are
also balking at an inventory contri-
bution. The reason: ABC stations
already have between seven and
eight fewer minutes a week of com-
mercial time to sell than NBC sta-
tions do. As the current ratings lead-
ers, NBC stations have a huge
advantage with that much more
time to sell, one ABC affiliate says.
The network also is more than dou-
bling the length of its pregame
show, to 20 minutes, with an 8:20
p-m. kickoff. “We all have our loss
leaders,” says the source, noting
that many ABC affiliates pay
money-losing license fees for
Oprah. But NFL football helps
them win their local news, and also
to over-index the average ABC per-
formance in prime time, a clear ben-
efit to the network.

WASHINGTON

The state of the agency
CC Chairman William Kennard
this week may shed more light

on his plans for 1998. Kennard

hopes to discuss his agenda for the

year ahead at a Friday (Jan. 30)

press conference in Washington,

although the FCC had not pinned
down the date at press time. Ken-
nard also plans to talk about the

Telecommunications Act as the law

approaches its second anniversary.

DENVER
The lonely guy

ooks like Charlie Ergen will have

to go it alone in his battle for leg-
islation that would allow his
EchoStar DBS service to retransmit
local TV signals into local markets
without must-carry requirements.
The powerful broadcasting and cable
lobbies are united in their determina-

tion to block any local-into-local leg-
islation that doesn’t include must-
carry and retransmission consent.
And Ergen can’t even count on his
own trade lobby for help. The Satel-
lite Broadcasting and Communica-
tions Association seems prepared to
sit out the battle, its members having
failed to reach a consensus. SBCA
membership includes the cable-
backed DBS operator Primestar,
major cable programmers and
EchoStar’s chief rival, DIRECTV,
which may not like the idea of Echo-
Star getting the competitive edge that
may come from delivering local TV
signals. SBCA is not taking a posi-
tion on EchoStar’s Copyright Office
petition that, if approved, would
allow EchoStar to do some local sig-
nal distribution under current law.

NEW ORLEANS

Never mind

ith all the buzz about set-top

boxes and Internet TV, NATPE
attendees were looking for some
news out of that quarter. And they
had reason. WebTV was hinting at
some kind of news during NATPE,
but later canceled an unspecified
announcement. In addition, a
Microsoft/Intel press conference was
scheduled for midway through
NATPE, but that was eventually cut
back to an Intel demonstration of
what it’s doing with digital televi-
sion. Finally, IBM—which has been
hinting at participation in the Internet
TV and DTV arenas—canceled its
press conference. All of which begs
the question: Are the companies let-
ting the buzz build or is there no
there there, at least for now?

Capitol puts off Capitol

he crisis at the White House is

affecting more than official
Washington. Executives at Capitol
Broadcasting put off a planned lob-
bying trip this week to the nation’s
capital because of the Sturm und
Drang surrounding the President’s
troubles, says Dianne Smith, special
projects counsel. Capitol is pitching
legislation that would allow them to
resell all local signals in all local
markets to satellite TV providers.
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Cheers greet Kennard’s first address

However, broadcasters differ over new FCC chairman’s agenda

By Chris McConnell

NATPE speech.

Addressing broadcasters for the
first time, FCC Chairman William
Kennard last week greeted the industry
with words of praise. Unlike his prede-
cessor, Kennard steered clear of pro-
gramming issues except to laud the
industry’s work, particularly its news
coverage.

“You have opened up the world to
viewers by allowing them to go places
and see things they would never have
seen on their own,” Kennard said. He
cited the industry’s coverage of Martin
Luther King Jr.’s 1963 “I Have a
Dream” speech as well as ABC’s Jan.
18 Wonderful World of Disney movie
about civil rights figure Ruby Bridges.
At its conclusion, Kennard’s speech
drew a standing ovation.

Some broadcasters and lobbyists at
the NATPE '98 Program Conference
and Exhibition in New Orleans
appeared to mean it. They contrasted
Kennard’s compliments with the criti-
cism of TV violence that Hundt voiced
when he first addressed the convention
in 1994,

“It was a refreshing and important
contrast 10 the Hundt speech,” said
Washington broadcast lawyer Mickey
Garder. “Bill has established himself as
a friend of the broadcast community
and | think you heard that,” added
Glencairn Ltd. Broadcast Properties
President Eddie Edwards.

But the doubts of others were not
assuaged, with some maintaining that
the new chairman’s agenda will not
differ significantly from Hundt’s. For
instance. Kennard said he soon hopes
to write new rules on broadcast public
interest obligations in the digital age.

“Broadcasters have been given new
ways 10 expand into the digital age, so
it is only fair to expect that they pro-
vide new ways of serving the public
interest,” he said.

Kennard added that he is looking
forward to hearing the recommenda-
tions of the advisory commiitee assem-
bled by Vice President Gore to study
the public interest issue. “l hope that
their process will yield useful sugges-
tions for the FCC,” Kennard said.

I t wasn’t like Reed Hundt’s first

Broadcasting & Cable January 26 1998

FCC Chairman Bill Kennard praised
broadcasters’ news coverage.

“It's the same agenda as Reed
Hundt, but he’s nice,” one broadcaster
said in response to Kennard’s com-
ments. “l think broadcasters are in for a
hard time.” Another agreed, pointing to
the presence of three Democrats on the

commission, a majority.

Kennard devoted much of his speech
to discussing steps that the FCC can
take 1o speed the industry’s shift to dig-
ital broadcasting. The FCC will vote on
a final table of DTV channel assign-
ments this Thursday (Jan. 29), Kennard
said. He also said he wants the FCC to
implement an electronic filing proce-
dure to hasten broadcast applications.

Broadcasters have asked the FCC to
preempt local rules on tower siting as a
means of speeding DTV implementa-
tion. Kennard said he thinks the FCC
should consider preemption “only as a
last resort.” He instead urged broad-
casters to work with local governments
“to achieve workable solutions.”

He also raised the possibility of
establishing a “strike force” of FCC
staff members to assist local govern-
ments in reviewing technical issues.
“You need to reach out to local govern-
ment,” Kennard said. m

Tauzin slams NFL deals

Says consumers will be forced to pay for unwanted programs

By Harry A. Jessell

ouse Telecommuni-
H cations Subcommit-
tee Chairman Billy
Tauzin (R-La.) told broad-
casters in New Orleans that
he is upset by the prices the
broadcast and cable net-
works paid for National
Football League rights.
All told, ABC, ESPN,

the next eight years.

Speaking at the pre-
NATPE conference of the Association
of Local Television Stations, Tauzin
seemed particularly upset by ESPN’s
$4.8 billion bid for a Sunday-night
package of games. Consumers
shouldn’t be “forced to buy programs
they don’t want to get programming
they do want,” he said.

Although Tauzin didn’t mention
ESPN by name, aide Ken Johnson con-

cable ‘should be our guide.’

firmed that the con-
gressman is concerned
because ESPN is pass-
ing on some of the NFL
cost to cable operators
in the form of higher
affiliate fees. The opera-
tors, in turn, hike cable
subscribers’ rates and
everybody ends up pay-
ing for the games, even
if they don’t watch foot-

_CBS and Fox agreed to pay i ball. “Is that fair?”
nearly $18 billion to the Tguzin says regulatory Johnson asked.
NFL to telecast games over  parity between DBS and Marketing ESPN on

an 2 la carte basis 1o
prevent non-football
fans from paying for the NFL doesn’t
make sense, says ESPN spokeswoman
Ronni Faust. That would lead to
decreased ad revenue and increased
marketing costs, “necessitating higher
fees,” she says. "ESPN has been built
on widespread distribution.”

Tauzin also said he supports legisla-
tion that would enable DBS operators
to distribute local broadcast signals

www.americanradiohistorv.com
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within their local markets. Earlier this |
month. EchoStar initiated such service. |
offering the Big Four affiliates in six
markets.

Delivering tocal broadcast signals is
key to DBS companies competing
eftectively against cable. Tauzin said.
The lack of such signals is the
“Achilles heel” of DBS, [

Tauzin told the broadcasters that he
believes in “regulatory parity.” code
for a must-carry requirement: DBS
operators that offer local service must
carry all local stations, ‘

Regulatory parity between DBS and
cable should be “our guide.” Tauzin
said. "'We want to make sure we are not
picking the winners or losers or leaving

Jop of the Weels

anybody out.”

But talking to reporters after the
speech. Tauzin said he does not believe
satellite companies should be burdened
immediately with must-carry obliga-
tions if they don’t have sufficient chan-
nel capacity.

Just like some small cable operators,
Tauzin said. EchoStar and others
should be exempt from must carry for a
“transition period.” But at some point
in the future, he said. they will have to
carry all signals.

Tauzin also renewed his call for the
FCC 10 relax the rules barring common
ownership of two TV stations in a mar-
ket and the common ownership of a
broadcast station and daily newspapers

in the same market, The agency should
reconsider the rules “as quickly as pos-
sible,” he said.

Tauzin said he continues to oppose
any plan 1o make broadcasters pay for
digital TV spectrum as fong as they use
the spectrum tor HDTV. But as the law
stipulates, he said, if broadcasters use
any of the spectrum for non-broadcast
services they should pay tees.

Tauzin also criticized proposals to
make broadcasters give free ad time to
political candidates. Among other
things. he said. such proposals are
“dangerous” to democracy. They rep-
resent incumbent politicians’ efforts
to control how future politictans are
elected. [

Divided FCC debates ownership

Ness, Tristani urge diversity; Furchtgott-Roth, Powell think rules need another look

By Chris McConnell
CC commis-
sioners ap-

F peared to divide

along partisan lines
at last week’s ALTV
conference when dis-
cussing the TV
industry's ownership
rules.

Republican com-
missioners Harold
Furchtgott-Roth and
Michael Powell
stressed the need to
reevaluate the rules in
light of changing
market conditions,
while Democratic commissioners |
Susan Ness and Gloria Tristani empha-
sized the importance of diversity. The
fifth commissioner. FCC Chairman
William Kennard, did not participate in
the ALTV conference panel.

The commissioners currently are
reviewing the TV ownership resiric-
tions, including rules that bar compa-
nies from owning multiple stations
within a market.

1 support a pretty rigorous recvalua-
tion,” Powell said. adding that he feels
industry changes have undermined
some, if not all, of the rationates for insti-
tuting the ownership rules. [

Powell punctuated his point about
programming diversity by holding up a
copy of Monday's TV listings. “The
role of the commission is to follow the

1k
"P[wﬂa.

ot e ] e -

“I""hf

law, not invent it
Roth.

But Tristani voiced concerns about
the "monopoly of ideas™ in a consoli-
dated marketplace. And Ness stressed
that a wide range of programming
choices does not ensure a diversity of
voices: “The underpinning of democ-
racy is to receive a wide diversity of
voices.”

Also weighing in was Commerce
Department Assistant Secretary Larry
Irving. who voiced concerns about
the consolidation that followed the
decision of Congress to relax radio
ownership rules. I don’t want to see
that happen in television.” Irving
said,

He also said that the National
Telecommunications and Informa-

www americanradiohistorv com
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Weighing in on ownership reguliations were (I-r) Harold Furchigott-Roth, Gloria
Tristani, Michael Powell, Susan Ness and Larry irving

tion Administra-
tion is conducting
more research on
the industry’s use
of local marketing
agreements
(LMAS). deals in
which one station
operates another
in the same mar-
ket. Irving said he
is concerned that
some of the LMAs

“are duopolies
disguised as
LMAs.”

The FCC com-
missioners are not
expected to take up
the ownership rules before April. High-
er on their immediate agenda is the
table of allouments assigning each sta-
tion a digital TV channel, The FCC is
expected 1o vote on the final 1able at
month’s end.,

Ness said the final table will address
the concerns of UHF stations that the
original plan did not grant them enough
power to broadcast digital signals. “It
should be that the signal passes through
buildings.” she said,

Ness also said a proposal by the
Association for Local Television Sta-
tions involving the use of tilt-beam
antennas to boost power “seems to be a
very legitimate way of approaching the
problem.” The other commissioners
did not comment on the allotment
table. ]
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DIGITAL-S
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To get :he most aut of
today’s digital editing
systems, ycu needd to begin
with the best raw footage
possible. And that means
shoating in 4:2:2. With
DIGITAL-S. you get 4:2:2
coler sampling with
perceptually lossless com-
pressiom. This produces an
imaze that remains free of
annoyig zrtifaces that
could build up through
varinus steps in post
produdior. and digital
Cist-ibution.

DIGITAL-S also cffers
supericr chroma resolu-
tion. producing more
well-defined colcrs,
chrecma kevs and effects.
I fact, all high-end sys-
tems, including the best
non-linear editors, require
4:2:2 tc achieve these ben-
efits. The result is perfor-
mance and quali‘y that
can stand up through each
phase cf digital video
production. Shoeting in a
4:1:1 DV fermat compro-
mises your image, and you
can't bring back the quali-
ty omce it's lost.

a4:2:2

Take your f rst step into

high perfonmance. Make
it DIGITAL-S. For more

information call:

1-800-JVC-5825

WWW.jvCpro.com

JVC

PROFESSIONAL

A l DY-700 Camcorder
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Copyright to study local-into-local

Office will examine EchoStar request to deliver TV stations in top 20 markets

By Paige Albiniak

he U.S. Copvright Office will |
Te.\'uminc whether current Law
allows direct broadeast satellite |
companices 1o otfer local broadeast sig-
nals in certain local markets. suid Bill
Raoberts. the agency’™s senior counsel.
EchoStar Communications wants to
offer local broadcast signals to all
viewers in the top 20 TV markets, but
needs a change in the law to do so
legally. EchoStar last month asked the
Copyright Office 10 rule that the taw
does allow satetlite companices to
rebroadeast local signals in local mar-
kets. The Copvright Office last week
said that it would open an inquiry.
EchoStar carlier this month began
offering local signals to viewers in New
York. Chicago. Boston. Washington.
Atlanta and Dallas who cannot receive
tocal signuls clearty over the air. The
DBS company plans next month to offer
that service to viewers in Detroit,
Philudelphia, Baltimore and Miami.
EchoStar’s argument turns on the legal
interpretation of the term “unserved.”
Traditionally. “unserved™ has been used
to describe viewers in a market that could
not get a clear broadeast signal over the

air by using an antenna. EchoStar would
like the Copyright Office 1o rule that
“unserved” defines viewers who can get
over the air only one tocal network signat
from cach affiliate.

In same markets. which EchoStar
would call "served.” viewers receive
overtapping signals. In Philadelphia.
for example. viewers may be able to
receive signals from ABC affiliates in
New York and Wilmington. Del.. as
well as from the Philadelphia aftiliate.

In Atdantu. however. a viewer
receives only the signal of the Attanta
ABC affiliate. because there is no over-
lap. EchoStar wants that type of market
10 be defined as unserved.

That definition also woutd work 10 |
EchoStar's advantage because it would
keep many broadeasters happy. If
EchoStar retransmits an affiliate’s sig-
nals into its own designated market arca
but does not retransmit those signals into
another affiliate’s market, it witl provide
affiliates with wider distribution without
infringing on someone else’s market.

But i EchoStar goes ahead under that
business plan. broadeasters still will
argue that the DBS compuny has to
adhere to the same must-carry and
retransmission consent laws that cable

Broadcasters concerned about DBS mt_lst-i:ar_ry_

Broadcasters last week pressed policymakers on | tions when pressed about their plans for applying the

must abide by, If Congress agrees with
broadcasters and the cable industry that
DBS should bear much the same regula-
tory burden as cable, then DBS providers
will have 1o carry all local stations in i
market and they will have to negotiate
carriage deals with each station.
Changing the law. or at least the way
it is interpreted, would make all the dif-
ference for EchoStar. which has invest-
ed S300 mitlion in two new satellites
specifically ta offer local service. 1f the
Copyright Otfice rules in EchoStar’s
favor, the company could begin offer-
ing local service to all viewers in such
markets like Atanta. where there is no
signal overlap between affiliates.
Whether the Copyright Office will
rute in EchoStar’s favor remains to be
seen. Oncee the Federal Register issues a
notice of inquiry this week. there will be
a 30-day comment period followed by a
30-day reply period. The Register of
Copvrights then will issue a finat ruling,
but she has no deadline for doing so,
Congress will examine the relevant
law this session. EchoStar hopes to get
something passed betore the end of the
vear. although many Hill staffers and
lobbvists do not expect such legislation
10 pass this vear. ]

whether they plan to impose must-carry obligations on
EchoStar

“There’s some trade-off here,” Commerce Depart-
ment Assistant Secretary Larry Irving said. He added
that the administration wants to promote the ability of
DBS companies to compete with cable, but also wants
to protect local broadcasters.

irving and other government officials offered their
thoughts during the opening session of the Association of
Local Television Stations conference in New Orleans.

The congressional and administration officials voiced no
plans to actin the interim while EchoStar proceeds with its
plan to deliver the local signals to viewers “unserved” by a
local broadcaster.

That worried broadcasters, who voiced fears about a
renewed court battle over the rule requiring cable sys-
tems to carry the signals of local broadcasters. Others
were concerned that stations not affiliated with one of
the four major networks will be left out of the satellite
service. “It will be to the detriment of my station,” one
broadcaster said.

The policymakers also appeared to be taking no posi-

must-carry law to digital television. FCC officials are
expected to launch a rulemaking on the issue in February
or March.

Anita Wallgren, adviser to Commissioner Susan
Ness, said the commission could impose a requirement
that the cable companies carry all & mhz of the digital
channel or carry only the primary broadcast on the digi-
tal channel, Wallgren also said the commission could
elect to impose no must-carry requirement on the digital
channel while cable companies continue to deliver the
analog channel.

“The chairman has not come out one way or another
on this,” Susan Fox, adviser to FCC Chairman William
Kennard, said of the must-carry issue. Advisers for the
other commissioners also said their bosses are continu-
ing to gather information on the topic.

Robert Pepper, chief of the FCC’s Office of Plans and
Policy, meanwhile, worried that cable’s first wave of digital
set-top boxes will not display high-definition signals from
broadcasters. Pepper suggested that the demand for
high-definition programming might not develop if viewers
are not exposed to the service. ~Chris McConnell
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SPFPORT&ELAmveRICA

presents

1618 MARCH 19968

The Westin Resort, MIAMI BEACH, Florida, U.S.A.

SPORTELAMERICA has become the

“must attend” spring Market lor broad-
casters, cable and satellite services, dlistri-
butors, acquisitions executives, producers.
event organizers, facilities providers and
sponsors of televised sports everywhere.
In 1997, the inaugural SPORTELAMERICA
featured more than 500 top-level television
executives representing over 200 compa-
nies lrom 37 countries worldwide.

Like SPORTEL. its autumn sister-
market in Monaco, your attendance al
SPORTELAMERICA allows you to negotiate
and close deals on site, explore new husi-
ness opportunities, solidily relationships.
keep up with the latest events and trends,
network with the industry’'s most influential
decision makers and identily yourself as a
player in the international sports television
comnunity.

W you ake, involved with any acpect of televised sponts.
don’t mice... SPORTELAMERICA

B o o e e s mmmm——————m— T T

For further details about SPORTELAMERICA
| 1998, please s.]end this coupon réply to VITAI. COMMUNICATIONSM E-mail: vitcomusa@ aol.com :
: 6040 Boulevard East, Suite 27C, West New York, N.J. 07093, U.S A. - Tel. (201)8694022 - Fax (201) 869 4335 I
[ Company Name i
i Address 1
1 I
i Zip {
i §
i Country Phone Fax |
: E-mait :
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'Disney moving kids to UPN

Anmimation lineup to air on netlet in 1999

By Joe Schlosser
ord has it that UPN and Buena
W Vista Television have reached
long-term deal for the network
to broadeast Disney animated shows.

The deal will start in the fall of 1999
and will be a two-hour block 10 air six
days 4 week (Monday-Friday after-
noons. Sunday mornings).

Displaced from the UPN lineup will
be teen-targeted Sweer Valley High and
companion Breaker {1igh. both trom
Fox-owned Saban. According to sour- |
ces, those two shows are out of produc- |
tion and UPN has been given the go-
ahead to slate replacements,

But Suban will not be out of the loop.
UPN is reportedly poised to create a
two-hour Sunday meming block (9-11
a.m.) for the 1998-99 season programied
with Saban product The Incredible
Hulk and Friends, Beetleborgs, X-Men

and Spiderman. Al are
from Marvel Entertain-
ment and distributed
through Saban.

Sources say that the
1998-99 scason will
likely fteature a one-hour
block of Disney shows
on the UPN stations,
Monday through Friday
only. This new deat will
not affect the Disney-
Kellogg alliance. which
will continue 1998-99
season.

The programs cur-
rently in that 90-minute
syndicated  Disney
block are (01 Dalmatians, Mightv
Ducks, Quak Pack and Duckiales.

The new long-term deal with UPN
that starts in 1999 will almost certainly
include Dowg. Sources say other shows

‘Doug,’ currently on ABC, will likely move to UPN.

being considered are Disney’s /ler-
cules and Pepper Ann.

Neither parties would comment and
sources say the deal is still being final-
ized. ]

Fox to affils: Show me the money

Network says it needs stations to help with programming costs, promotion, marketing

By Steve McClellan
1 the network’s affiliate meeting
A in New Orlcans on Jan. 17, Fox
execulives told station managers
that as the stakes get higher. attiliates
are going to have to make a greater
contribution—in muarketing, promo-
tion, programming and probably
cash—t0 make the business work.
“It's an appropriate message.”” said
Fox Television Chairman Chase Carey.
“It’s a reality that for us 10 continue to
be a strong competitor we have to invest
aggressively, and our ongoing working
relationship with affiliates must evolve
to deal with those realities.””
Obviously, the recently completed
National Football League rights renew-

al s the most glaring example of sour-
ing program costs. Fox agreed to pay
$550 million a year—a 39% increase—
for eight years. Fox did not say how
much it expects its atfiliates to pony up.
But Carey did say that a proposal would
be outlined shortly and that the plan
called for affiliates to pay more going
forward just as Fox is paying more.

For the Tast NFL package, Fox affil-
iates agreed to forfeit to the network
the retransmission fees connected with
the launch of the FX network.

On the digital front, affiliates were
briefed on a program that Fox has put
together to help them maximize the
strength of their new signals as they
prepare 1o converl from analog. One
quid pro quo: Fox wants altiliates to

torgo launching any new local-market
digital services. Instead, it wants all
new digital services to be planned and
coordinated with the network.

“Together we must find the business
plans that work in the digital world,”
said Larry Jacobson, president, Fox
Television Network. The network will
spend much of the next year exploring
new services, he said, “We don’t have
all the answers yet, but the potential tor
Fox digital services is so profound that
we cannot rule anything out. And so we
ask you to reserve your broadcast spec-
trum for these new services to be built
together.”’

The digital signal maximization pro-
gram has tour elements. Fox will help
attiliates design their antennas and has
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committed up to $30 mil-
lion to purchase and install
digital satellite receivers at
local stations. The network
also has secured volume
discounts from digital
equipment vendors, in-
cluding The Andrew Corp.
(antennas); Comark (trans-
mitters), and co-owned
News Digital Systems
(compression technology).
Fox also will share reams
of proprietary research

Broadcasting

“When we offer you
a turnkey sweepstakes
package...and | see
that only 60 stations
participate, that tells
me that some of you are
trying very hard to make
this work and others are
not trying at all.”

with affiliates, Jacobson

—Haim Saban

said, to help them design
better digital stations.

Like Carey, Jacobson stressed that
affiliates are going to be paying more to
help the network shoulder spiraling
programming costs, which he said have
“almost doubled’’ in the past few years.
*“There must be a financial balance on
either side of our relationship if the
mutual interdependence of our past is to
continue into the future.”

Jacobson said Fox “will write off hun-
dreds of millions of dollars on football,’
as it did with the last rights package. Fox
executives declined to speculate on what
form affiliate contributions for the NFL
might take. Clearly, affiliates want to
pay as little cash as they can get away
with. “I can’t see cash myself,”’ said
Kevin O’Brien, executive vice president,
Cox Broadcasting, and a Fox affiliate
board member.

Carey said that negotiations to
restructure the Fox Kids Network will
be completed by the end of February. A
proposal from the network will be sub-
mitted by Feb. 15, and affiliates need to
respond by the end of the month. He
said that if enough affiliates accept the
deal it will be implemented. If not, the
old deal will remain intact. Fox and
affiliate executives didn’t rule out a
possible link between whatever new
FKN agreement is reached and the con-
tribution that affiliates make for foot-
ball. Affiliate executives told the net-
work they wanted to see at least an out-
line for the proposed NFL contribution
before signing off on a new Fox Kids
Network financial structure.

At the meeting, affiliates not yet in the
news business were urged to move
swiftly to draw up local news plans. “|t
is very difficult for the network and 88
affiliates who have invested in news o
support those who have not. Your failure
to participate puts the entire collective at
risk.”" The network is spending $30 mil-
lion annually to upgrade its affiliate

half the Fox affiliates are
participating in local
sweepstakes developed
by the network. “When
we offer you a turnkey
sweepstakes package,
complete with third-
party sponsorship oppor-
tunities, and [ see that
only 60 stations partici-
pate, that tells me that
some of you are trying
very hard to make this
work and others are not
trying at all.”’

Peter Roth, president

news service NewsEdge. Starting this | of the Fox Entertainment Group,

year, affiliates will begin paying for the
service, with negotiations to be finalized
shortly, said Brian Jones, executive vice
president, newsgathering, Fox News.

Jones also said that 30 Fox affiliates
have signed up for the network’s news
module service—turmnkey national news
segments to fill out local newscasts—
which will be ready for delivery in 1999,

Aftiliates were chastised by Haim
Saban, chairman, Fox Kids World-
wide, for not doing enough to promote
and market the kids area. “We need
you to clear us in the strongest time
periods and in pattern,”’ he said. “We
need you to promote us outsice of Fox
Kids time periods. We need -you to
reactivate local Fox Kids Clubs and to
look upon them as the powerful promo-
tional and revenue-generating vehicles
they can be."’

Saban also strongly urged affiliates
that accept advertising for Nickelodeon
and Cartoon Network to reconsider.
“Take a hard look at what that really
means and what it tells your viewers,"’
he said.

Saban seemed annoyed that less than

briefed affiliates on three prime time
program prospects.

One of the network’s “toughest
assignments”’ for next fall is develop-
ing a contender for the Friday 8 p.m.
slot. One leading candidate is The
Invisible Man, which is being devel-
oped by producer Dick Wolf.

Another top contender for that time
slot is Hollyweird, from the producers
of theatrical hits “Scream” and
“Scream 2."”

One 1999 midseason comedy that
looks promising, Roth said, is a clay-
mation series, P.J's, with Eddie Mur-
phy supplying the voice of the lead
character.

Separately, Fox Sports executive
producer Ed Goren said Fox is consid-
ering expanding its NFL pregame
show from an hour to 90 minutes start-
ing next season.

Fox also said 48 aftiliates made it
into the “Number 1*' club in November
by being first in their markets with
adults 18-49. Fox arranges a special
resort junket for stations who make it
to that club during each sweep. ]

Green to head Fox affiliates

Murray Green, senior vice president of Malrite Communications, was
elected chairman of the Fox affiliate board of govemnors at the net-
work's affiliate meeting in New Oreans Jan. 17. Green succeeds Pat
Mullen, GM of wxmi(ty] Grand Rapids, Mich., who served in the post for

the past two years.

Four new members also were elected to the board: Don Richards,
GM, wrLH-Tv Richmond, Va.; David Woods, presidentfowner, Woods
Communications; Linda Gray (board secratary), GM, wxm(tv) Indianapo-
lis, and Joe Mazza, GM, kesiitv) Cape Girardeau, MoJ/Paducah, Ky.

Returning board members are Harry Pappas, ownar, Pappas Tele-
casting Companies; Kevin O'Brien, executive vice president, Cox Com-
munications: Judy Kenney (board treasurer), GM, wsym-Tv Lansing,
Mich.; Diane Frisch, GM, kTrv(tv) Boise, Idaho; Ron Crowder, GM, kwkT
{Tv) Waco, Tex., and Cullie Tarleton (board vice chairman), GM, wcca(Tv)

Charlotte, N.C.

—Steve McClaflan

Broadcasting & Cable January 26 1998

www americanradiohistorv com



www.americanradiohistory.com

8|

WB affiliates celebrate ratings jump

New WB Tuesday lineup sets record; netlet will turn attention to filling top-100 gaps

By Steve McClellan

B aftiliates drank champagne
W at their mecting in Necw

Orleans last week to celebrate
the growth of their network over the
past year.

To cap off the celebration. Nielsen
overnight averages showed that WB's
new Tuesday lineup got off to a roaring
start with a record 5.0 NTI rating/
8 share. UPN had 2 2.2/3. WB’s live na-
tional circulation was up 1o 87%. com-
pared with UPN's 72%. WB beat CBS
in every demographic category under
50 for every half hour of the night.

Last week, the same week that five
Sinclair stations switched from UPN to
WB. the frog network for the first time
tied UPN for the season to date with a
3.0 rating. WB has tied or beaten UPN
eight of the past 10 weeks.

r Russell Simmons
hosts ‘Oneworld’

Music producer Russell Simmons
is set to host a new weekly show
that is being billed as “the Enter-
tainment Tonight ot R&B music.”

| Warner Bros. Domestic Pay-TV
is launching Oneworld’s Music
Beat With Russell Simmons for a
September 1998 debut. The show
is based on Simmons’ Oneworld
magazine and will feature R&B
musical acts and news in its mag-
azine format.

Warner Bros. had tested the
market with its quarterly R&8B-TV
specials and had recently expand-
ed it to a weekly syndicated show.
Oneworld will take over for R&B- |
TV next year.

With new, top-named musical
shows coming to the market for
19988, Warner Bros. executives
felt compelled to get a top name
attatched to its program.

“We wanted to do something that
reaily legitimized the show,” says
Eric Frankel, executive vice presi-
dent Warner Bros. Domestic Pay-
TV, Cable and Network Features.
“Getting Russell does that. He is to
the '80s and '90s R&B scene what |
Barry Gordy was to the music

(]

scene in the 60's.” —Joe Schlosser

Broadcasting

|  Speaking at the meeting. WB head
Jamie Kellner said the feeling at The WB
was “just like the feeling at Fox in its
third or fourth year when it started to take
off.” (Kellner headed Fox Broadcasting
Co. before leaving to start The WB.)

As to the competition. specifically
UPN. Kellner said: “I think we’re
going to kick their ass.” UPN, he said.
jumped into the fray after WB an-
nounced its plans, “tried to buy shelf
space and has made no creative ad-
vancement in three years.

“Hang on to your scats: this is just the
beginning.” said Kellner. telling re-
porters before the meeting that WB in
the next two months plans to make a
push in the dozen or so top-100 markets
where it doesn’t have an affiliate. The
network will pitch UPN affiliates and
available independents. If no broadcast-
ers sign on. Kellner said. WB will pitch
cable operators and extend the WeB
cable delivery concept 1o those holes in
the top- 100 markets. To date, WeB has
been using a market 100-plus strategy.

development tfor The WB, offered a
peek at several dramas and comedies in
the works for next fall. In the drama
category is a coming-of-age story,
Felicity. from Imagine Entertainment.
Also in the works: a project from John
Ridley (The John Larroguette Show)
that Daniels described as “The Whire
Shadow for the "90s.”

about an emergency services unit that
Daniels described as “"M*A*S*H meets
NYPD Blue.”

Michael Jacobs {Boy Meets Worid) that
explores a father-son relationship. Also
in the works is an Addams Family
remake with Tim Curry. And Castle
Rock is developing a teen-targeted ani-
mation project.

about an accountant who finances his
wife’s catering service. from producer
Bentley Evans. who finances his wife's
catering service in real life. [ ]

Suzanne Daniels, head of program

There's also a drama in the works

On the comedy side is a project from

Also in development, a comedy

By Steve McClellan

BS affiliates may end up con-
c tributing nearly 10% of the $4 bil-

lion in rights fees that their net-
work has agreed 1o pay 1o the National
Football League over the next eight sea-
sons. That's almost $50 million a year
that will probably be a combination of
cash and advertising inventory,

Details aren’t yet firm, but CBS affil-
iate board chairman Howard Kennedy
said he believes the affiliates” contribu-
tion will be “less than 10 percent of the
bid price. and I think it’s fair to say the
affiliates as a group are very comfort-
able with that.” Network sources con-
firmed that esimate. "It may be less

I [than 10%]. but it won’t be much less.” ‘l

CBS affiliate bill for NFL
pushes $400 million

Stations say they're ‘comfortable’ with that;
| NBC working on football-less Sundays; ABC stations not
committing to chipping in for ‘Monday Night Football’

I

said one source. The affiliates passed a
resolution committing 1o a financial
contribution whereby stations in AFC
markets would pay more than those in
non-AFC markets.

itively giddy after meeting with CBS
officials on Monday, Kennedy said. So
giddy in fact that at the end of the meet-
ing. affiliates and network executives
took turns applauding each other for
recent efforts.

were upbeat. the latter surprisingly so in
the wake of having lost the AFC 10 CBS.

gramming the 3-6 p.m. Sunday block
without football. Next fall. movies will
be used to fill most, if not all, of the

Meanwhile. CBS aftiliates were pos-

The ABC and NBC meetings also

NBC said it was committed to pro-
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Helping Television Entrepreneurs Build Their Companies
ACME Television

Acquisitions Totaling $196.2 million

CEA acted as the exclusive broker to ACME on the following acquisitions:
KPLR - TV= KWBP-TV KZAR - TV=
St. Louis Portland Salt Lake
— —_—
KAUO-TV= WINT-TV
Albuquerque Knoxville

@ &

Financings Totaling $262.8 million

CEA acted as ACME’s exclusive advisor related to the placement of the following instruments:

$55.442.500 $40.000.000 $127.370.000 $+40.000.000
C Comllnon Units& ‘ Preferred Stock | Senior Subordinated Revolving Senior
onvertible Debentures Notes Facility**
CEA pluaced for ACME CEA advised ACME CEA advised ACME CEA placed for ACME

€&

COMMUNICATIONS
EQUITY
ASSOCIATES

375 Park Avenue, Suite 3808, New York, NY 10152 212-319-1968:; 212-319-4293 Fax

*Closing subject 10 FCC approval
**Closing pending final documentation ) o
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block. The network already has ap-
proached several studios about acquir-
ing all-barter movie packages for that
purpose, according to several studio
Sources.

In addition, both NBC Sports Presi-
dent Dick Ebersol and News President
Andy Lack will try to come up with
“franchise programming” to fill the
block starting in 1999, said NBC Tele-
vision Network President Neil Braun.

Ebersol also spoke at the meeting,
taking affiliates through the events that
led to NBC'’s passing on the $500 mil-
lion price tag. What may have deflated
some affiliate wrath was that a group of
affiliates—including affiliate board
chairman Ken Elkins, president of
Pulitzer Broadcasting-—was kept in the
loop as the talks progressed.

Elkins told affiliates that under the
circumstances, NBC “made the only
prudent decision that it could” when
the bidding reached a certain level. Jon
Ruby, general manager of NBC affili-
ate KvOA-Tv Tucson, Ariz.. applauded
NBC for making the right business
decision.

Braun also outlined the timetable for
a joint-venture agreement between affil-
iates and the network. A specific pro-
posal and support documents will be
distributed to affiliates by April 30. The
plan will be discussed at the May affili-
ates meeting, and summer regional
meetings will be convened to go over
details. Braun said the hope is that by
next fall a “critical mass of affiliates™
will be prepared to embrace the venture.

The venture, as envisioned would
“fundamentally change the economic

Broadcasting

relationship” between affiliates and the
network. Braun said. *It would truly be
a business partnership that will mini-
mize the supplier nature of the relation-
ship” that now exists.

At ABC, affiliates applauded the
network’s renewal of Monday Night
Footbull, but stopped short of making
any financial commitment to help pay

David Barrett. executive vice president
of Hearst Argyle Broadcasting, said a
committee has been formed to consider
what kind of contribution the affiliates
could make.

An ABC official said the network
wants its affiliates to ante up at least
$30 million a year, the amount Fox
affiliates agreed to when their network

the freight. Affiliate board chairman | landed NFL rights four years ago. =

Wolf says NBC tightening
programming budget

That's result of record fees for ‘ER’; network may
have to renegotiate some deals, producer told

By Barry Garron

he sky-high license
T fee NBC will pay for
top-rated drama ER
is not likely to spill over
soon to other dramas, said
Dick Wolf, creator and
producer of Law & Ovrder.,
another NBC hit drama.
Last week. NBC agreed
to pay $13 million for
each episode of ER for the
next three seasons. That
more than doubles the
highest license fee ever

sion, Wolf said that he
was told by Don Ohlmey-
er, NBC West Coast
president. that the deal
for ER left NBC with a
tight budget for program-
ming.

Ohlmeyer said NBC
would not be ordering
additional episodes of ER
beyond the 22 covered in
the three-season deal.
“We don’t have the
money,” Woll quoted the
NBC executive as saying.

The networks may

paid, a reported $5.5 million for Sein- | have 1o renegotiate with some shows,

feld. also on NBC.
At a Tuesday morning NATPE ses-

Burrows looks back

James Burrows recalled memorable
moments of his directing career last
Wednesday morning at NATPE. He told of
how he was able to hire Andy Kaufman to
ptay Latka on Taxi only after agreeing to
give a guest spot to Tony Clifton, Kauf-
man’s obnoxious lounge lizard alter ego.
Burrows, who directed the pilots for
Veronica’s Closet, George & Leo, Union
Square and Dharma & Greg, also outlined
the routine for producing a situation com-
edy. Burrows said there have been only
two times in his career that he has in-
structed actors to come to a halt until the
audience stopped laughing: when Rev-
erend Jim on Taxj asked the meaning of a
yellow light and when a cat clung to the
back of Ross on Friends. —Barry Garron

said Wolf, who also created New York
Undercover and Players. He added that
Law & Order *is already picked up for

| next year.”

During the NATPE question-and-
answer session, Wolf said increasing
attention is being paid to the intemation-
al market, although “I don't think you sit
down and write a show that’s uniguely
appealing to haly or Germany.”
Nonetheless. the high cost of producing
drama makes it important for a show to
have appeal overscas.

Woll said he is in the early stages of
looking at ways in which Law & Order
can be adapted to the justice systems of
other countries. “There’s a dream 1
have. I'd love to do it in England...with
Helen Mirren as the prosecutor. I'd
love to watch that show.”

Wolf said he owes much of his suc-
cess as a producer to his knack for hiring
obsessive people. Production schedules
require months of 18-hour workdays. he
said. It takes an obsessive person to give
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up any outside life to focus completely |
on the show.

Woll said that thoughts of syndica-
tion inspired the idea for Law & Order:
“In 1989, it was the end of hour shows
in syndication.” He was trying to come
up with “an hour that could be split into
two parts and sold as halt hours. That
didn’t happen.”™ But that ultimatety
gave rise to the format of Law &
Order, with each show told in two dis-
tinct parts. m

Broadcasting

BVT ready to deal |

Buena Vista is hoping to bring back Let's Make a Deal, with Gordon Elliott |
taking over Monty Hall's role as chief dealmaker, according to industry
sources. Stone Stanley Productions has rehearsed the show and hopes to
shoot the pilot early this spring, the sources say. Buena Vista sees the |
show as a replacement for failing half-hours this year and hopes to clear it
for national rollout in 1999. Buena Vista distributes three other game
shows: Debt, which is moving from Lifetime to syndication this year, and |
Win Ben Stein’s Money and Make Me Laugh, which air on Comedy Central. |

Petry picks its éy;d_icated hits

Favorites include ‘Roseanne. ‘Hollvwood Squares, Friends, Judges Brown and Lane

By Steve McClellan

etry Television announced its rec-
P ommendations for the new crop
of syndication shows at a meeting
with clients last week in New Orleans.
The recommendations were announced
by Petry’s Dick Kurlander (director).
Jack Fentress and Jennifer Getson.
Each show on the recommended list
was rated on a scale between 1 (worst)
and 10 (best).

Highest-rated among the new talk
shows was Raoseanne. which scored a
6.5. Four others made the cut: Howie
Mandel 6.0y, Donny & Marie (5.5):
The Mugie Hour (5.0), and Forgive &
Forget (4.0).

Among new game shows, the new
Hollywood Squares topped the Petry
list with a 6.5, The only other new tatk
contender to make the cut was The
Mateh Game, which scored a 5.5,

In the court show category. two new

ARTER
HADDEN.

ESTABLISHED 1843

We are pleased to announce that

PAULA A. JAMESON

Former Senior Vice President, General Counsel &
Sccretary of the Public Broadcasting Service (PBS)

will join the firm as a partner
in our Washington, D.C. office.

Ms. Jameson will be a member of the firm’s
Communications and Intclicctuai Property/
Technology Practice Groups and will focus on
communications, entertainment, copyright and Internet issues.

ARTER & HADDEN...
1801 K Street NW, Suite 400K
Washington, D.C. 20006
Telephone 202/775-7100* FAX 202/857-0172

Austin * Cleveland * Columbus * Dallas * Irvine * Los Angeles
San Antonio * San Diego « San Franuisco « Woodland Hills « Washington, D.C.
Affiliations in: Brussels, Belgium « Geneva. Switzerland

www americanradiohictorv com

entrants were highly recommended.
Juwdge Joe Brown and Judge Mills Lane.
Both scored a 7 on the Petry scale.

Twa relationship shows—~Leove Con-
necrion and Change of Hearr—made
the cut. cach with a 6.0.

Among the new syndicated off-net-
work sitcoms for next fall. Friends
topped the list with a 7.5, followed by
The Nanny (6.0y and Sister, Sister (5.0).
For sitcoms available in 1999, the high-
est-scoring ones were Drew Carey and
3rd Rock from the Sun, both of which
scored an 8. Among shows debuting in
2000, Petry recommended both Moesha
(6.0) and Spin Ciry (5.0). And for 2001,
the rep firm’s sitcom picks included
King of thie Hill (8.0). which Twentieth
Television is expected to start market-
ing within a couple of months,

Also recommended among the sit-
cams debuting in 2001 were Fvery-
body Loves Ravinond (7.0) and Bill
Coshy (5.0).

In the ofT-net drama category. Petry
recommended Pariv of Five (4.5),
which debuts in 1999, and 7rh Heaven
(4.0), which bows in 2000 (and which
already has been acquired by Tribune
Broadcasting).

Petry also recommended two new
first-run weekly programs, Malibn. CA
(4.0) and Bernrer Living with Carrie
Wi (5.0).

Two Petry-recommended off-net-
work dramas available for weekly air-
ing (and also being stripped on cable).
are New York Undercover (5.0) and
ER (5.5).

Among the crop of new tirst-run
weekly hours. Petry recommended
Stargare SG-1 (7.0). Mortal Kowhat
(5.0). VIP (4.5). Morown Live (4.0). Air
America (3.5). The Crow (3.0) and
Kickhoxer and the Kid (3.0). ]

|
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And score big in the digital age.

To win at the digital game, you've got to assemble your
whole team—everyone from managers to engineers—
and go to NAB98. With so much to see, do, hear
and learn, every player counts as you map out your
game plan at the most comprehensive broadcasting and
e-media convention in the world! Start assigning your
key players to test drive and learn about the latest
technologies. Register now and enter the digital age like

a Hall of Famer!

Don't turn this page until you've
contacted us for more information!

» Visit www.nab.org/conventions/
» Call Fax-on-Demand at 732.544.2888
» Call 800.342.2460 or 202.775.4970

Spotlighting DTV—
in the sessions, on the exhibit floor
and at special events!

» Explore more than 1,300 exhibits and uncover
hundreds of new products that will change the rules
of the game

D Examine critical issues that will lead your station to
victory in more than 150 sessions and workshops

D Take a look at the play books of the convergence
markets to see how they impact your business

FNBI

CONVERGENCE
MARKETPLACE

Las Vegas, %
Nevada USA °

www.americanradiohistorv.com
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Fellowships I

Mapping the Maze

Children’s

of

from
Infancy e

Adolescence

The sixth annual conference of the
Casey Journalism Center for
Children and Families

Reporting on children’s health isn't
what tt used to be. These days, it takes a
lot more than knowledge about childhood
illnesses and immunizations to do a good
Jjob. Reporting about the health of children
and their health care systems requires ex-
pertise about complex financial and health
policy issues and the rapidly changing
landscape of American health care. Cov-
ering the health care story also requires
tools to monitor how children will fare in
the new state-run health insurance plans
in the post-welfare era.

From June 14-19, 1998, 30 print and
broadcast journalists will attend an inten-
sive. week-long conference at the Univer-
sity of Maryland. Fellowships will be
awarded to reporters. editors, producers,
cditorial writers and photographers to par-
ticipate 1n lengthy seminars and Q and A
sessions with leading experts from around
the country. Top journalists will help shape
stories and offer tips.

Reporters will return to their news-
rooms with long lists of new story ideas
and sources, and a resource hook filled
with valuable background material.

Deadline: Received by April 24, 1998
Fellowships cover instiuwction, lodg-
ing, meals, reading material and a travel
subsidy of up 1o 5300,
To Apply: Mail or (ax three copies each
of *a resume  *a stalement of up o SO0
wards of reasons for waniing io attend and
how this will strengthen coverage =a
noeminating letter from a superviser =three
published arteles, one avdiotape or 172"
WHE tape to:
Casey Jowrnalism Center, 8701 -B Adelphi
Rd., Adelphi, Md, 207831716, Ph: 301-
445-4971, Fax: 301 -445-9659,
The Casey Center is part of the Univeraity of

Maryland College of Joumalism and is
funded by the Annie E, Cisey Poundation.
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Moonves: Sweeps

stunting backfires

CBS Entertainment
head argues that forcing
viewers to choose among
networks' best offerings
hurts broadcasters

By Steve McClellan

f broadcasters want to stop rat-
I ings crosion, they must start

thinking more creatively when it
comes to scheduling and stop
shooting their programming wads
at each other come sweeps time, CBS
Entertainment President Leslie Moon-
ves said during last week’s NATPE
convention keynote address.

Moonves said that programmers run
the risk of alienating viewers when
popular shows are scheduled against
one another. “When that happens,
we're not offering viewers a choice,
we're forcing one on them. Competi-
tive scheduling moves like these may
pass the testosterone test,”” he said,
“but in the process they cheat viewers,
who often face viewing decisions that
aren’t good for them or us.”

The sitwation is exacerbated during
the sweeps periods, Moonves said,
when all four networks tend to save
their biggest movies, miniseries, spe-
cials and the best episodes of regular
series. “Does this benefit the viewer? |
don’t think so. Does it benefit the in-
dustry? I know it doesn’t.”

The point is, he said, “programming
decisions are made without a clear pic-
ture of the wants and needs of our pri-
mary consumer. And that's at the cost
of our relationship with viewers.”

But despite the “foolhardiness™ of
such scheduling, Moonves said, no
other distribution vehicle is even close
to displacing the networks as most
advertisers’ first choice for distributing
their messages to viewers.

“The most immediate impact of in-
creased competition and news tech-
nologies has been a slight decline in
viewership of broadcast television.
That has left us concerned about what
impact this will have on our relation-
ship with advertisers.”” But in the near
term. he said, the effect has been

www americanradiohistorv com

“Competitive
scheduling
moves...may
pass the
testosterone

test, but...they
cheat viewers.”

—Leslie
MWoonves

“minimal.” In fact, he said, 1998
spending on broadcast television will
set another record. “And industry esti-
mates project year-to-year increases
for the foresceable future, with total
spending exceeding $50 billion for the
first time in the year 2000.”

But Moonves also stressed that
broadcasters must continue to create
distinctive and high-quality program-
ming. If cable sticks to its current pro-
gramming philosophy, he said, broad-
casters will remain the dominant medi-
um. In November, cable’s top 50 shows
included 22 theatrical movies not avail-
able to adventisers, 12 Nickelodeon kids
shows, 16 sports events, wrestling, off-
network repeats, one news special, a
music special and a handful of movies,
according to Moonvies. “Hardly exam-
ples of original comedy and drama, and
collectively they had an average rating
of 2.1."

As to regulatory issues, Mooves said
his discomfort with the ratings system
“imposed”™ on the industry was “bal-
anced by my reaction as a parent. Ulti-
mately it’s my decision whether my
children watch a program or not. It’s
the same decision that, hopetully, is
being made night after night in most
households across the country.”

Moonves also said that the industry is
“grateful for the breath of fresh air at the
FCC,” where in the recent past “*an open
dialogue hasn’t always existed.” Going
forward, he said, the industry must
make it clear to Washington that “there
are distinct limits on government’s
involvement in our business, especially
as we head into a new world of technol-
ogy that is changing daily.” ]

~January 26 1998 Broadcasting & Cable
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The World of the Future.

Imagine one language. Global Communication.
It's here today. Television!

MIPTV speaks the unifying dialogue of the
industry. Business.

It keeps you directly in the frame of
opportunity and informed of an
evolving industry.

MIPTV FACILITATES SALES, DEALS, NEW
CONTACTS AND JOINT VENTURES ON A
GLOBAL BASIS.

In an ever expanding marketplace, MIPTV
delivers profile and a focused business
environment with advertising, marketing
and sponsorship cﬁi?)rtunities to maximise
your results.

In any language, that mzkes perfect sense!

Send for details today.

april 1998
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palais des fastiv
cannes france

USA: President: Barney Berahard - Executive Vice President TV Sales: Joseph M
Tel: 1 {212) 689 4220 Fax: 1 £212) 689 1348

UK / AUSTRALIA: Managing Director Peter Rhodes

Tel: 44 {0) 171 528 0086 Fax:44 {0} 171 895 0949

JAPAN; Reed Midem Organisation Representative: Lili Ono

Tel: 81 (03) 3542 3114 Fax: &1 (03) 3542 3115

FRANCE AND g? OF WOR_D: Interr ational Sales Director: Jacques Gibout

International Sales Manager. Olivia Chiverton
Tel: 33 (0) 14190 45 80 Faxz33 (0) 12190 W
Reed Midem Gfganisntion: E.P. 572, 11 Rue di e Avia, 75726 Paris Ce
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Kids rules, what kids rules?

Panelists say children’s TV mandates have had little effect

By Barry Garron
ew federal regulations requiring
N educational programs for chil-
dren have had virtually no effect,
according to members of a NATPE
panel on children’s programming held
last week.
“l don't think more people are
watching us, and I don’t think fewer

people are watching us,” said Carol
Monroe, Fox Kids Network senior vice
president. program services.

What matters is not whether the pro-
gram is educational but whether it’s
good, said John Claster. president.
Claster Television.

“The real problem is that the concep-
tual model and the financial model

don’t mix."” he said. If you spend only |

II.

g

“Whaever wanis ts know the heart
and mind of America had better
learn baseball.*

-Historian Jacques Barzun

Call Aston Entertainment at 941-755-6793

wwWwW americanradiohistorv com

$7,000 on a program, it's not likely to
work, he said.

Cyma Zarghami of Nickelodeon said
it 1s possible 1o do great educational pro-
grams for preschoolers but difficult 10
make them attractive to older children.

Although panelists disagreed about
the extent to which the merchandising
of toys pushed children’s programs a
decade ago, they agreed that toy-driven
programs shouldn’t have a place on a
kids schedule.

“The megahits in television over the
past 10 years have all been programs
where you had the 10ys and the shows
working together,” Claster said. But,
he added, citing the popularity of The
Smrfs in the 1980s, “1 think it’s a mis-
take to think that toys can’t spawn a
television show.”

Panelists were asked if the influx of
international funding was having a bad
effect on the content and quality of the
programs that are produced.

Children’s programs shouldn’t arise
out of international negotiations, said
Anne Sweeney, Disney Channel presi-
dent and executive vice president of the
Disney/ABC cable networks. “Deal-dri-
ven television is the worst television, and
kids can spot it in a heartbeat,” she said.

Added Zarghami: “You put in too
many cooks and too many kitchens and
you wind up with a bad meal.”

Asked to predict the future of chil-
dren’s TV, panelists said there proba-
bly would be few new players; that
children will continue to be attracted to
good programs, and that technological
innovations, such as online viewing,
would become more common.

“Kids will go where good program-
ming is, whether it is online, network or
cable,” said Vanessa Coffey, president,
King World Kids/Coffey-Ballantine.

“I'm placing my bets on a total inte-
gration of all of this in 10 years,” said
Kathy Quattrone, PBS executive vice
president, programming services. *The
content will be delivered in a lot of dif-
ferent ways.” [ ]

‘Howie’ hits 90%
Paramount Domestic TV has
cleared talker The Howie Mandel
Show in 151 markets representing
90% of the country. On the reality
front, Paramount’s Real TV strip
has been cleared in 90 markets,
representing 70% of the country,
and Hard Copy has been renewed
in 91 markets representing 75% of
the country for the 1998-99 season.

January 26 1998 Broadcasting & Cable
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Broadcastho PEOPLE’S CHOICE

KEY: RANKING/SHOW [PROGRAM RATING/SHARE] « TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED + TELEVISION UNIVERSE ESTIMATED AT 98.0 MILLION HOUSEHQLDS: ONE RATINGS POINT=980.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT = (NR)=NOT RANKED; RATING/SHARE ESTIMATED FOR PERIOD SHOWN ¢ *PREMIERE » SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH ¢ GRAPHIC BY KENNETH RAY

Ratings according to Nielsen

Jan. 5-11

Week Q0O e ot b
16 e S NBC : U /PN 1)
3.9 3.0 0 0} /4

8:00| 34. America’s Funniest 28. Cosby 10.5/16| 38. Suddenly Susan 9.2/14 101.In the House2.9/5
> : 71. 7.311 94.7th Heaven 3.9/8
< & Home Videos  9.5/14[ 30 Ev Loves Raymd 10.1/15] 75 Jenny 67710 | - Melrose Place 99 Mal & Eddie 3.15 eave
Z 900 17.20/20 HINnT 62.George & Leo  7.9/12| 37.Caroline in/City 9.3/14 29, My McBeal 91114 10t.Good News 2.9/4| 99 Buffy/Vampire
g 930 ' 62.Style & Substne 7.9/12| 43 Frasier gons| o ; ' 10t.Sparks ~ 2%/4|  Slayer 315

1222 53.The Practice 8.4/14| 85. Brooklyn South 5.9/10| 6.Dateline NBC 15.0/25

. D.U . B

> 8:00| 41.Drew Carey 9.0/14 14 JAG 9.5/15 25. Mad About You 10.7/17 101.Moesha 29/5
g 8:30| 41.Soul Man 9.0/14 ’ ’ 46. NewsRadio 8.8/14 43 Fox Tuesday Night 105.Clueless  2.8/4
m 9:00{ 19.Home Imprvmt 11.5/17 69, Michael Haves  7.4/11 10.Frasier 12.719 Movie—Mrs. Doubtfire |109. Moesha 223
E 9:30{ 43. Grace Undr Fire 8.9/14] yes 4 25. Just Shoot Me 10.7/16 89141112 Clueless 2013

1223 24.NYPDBlue  11.0/18| 3. Dellaventura  6.3/11 23.Dateline NBC  11.1/18
. .43 k, N.U - H i
: 8:00] 34.Spin Gity 9.5/15| 66. The Nanny 7.7/12] 62.3rd Rock fr/Sun 7.9/13( 58 Beverly Hills, 90210 105, Star Trek: 98 Sister, Sistr 3.6/6
ﬁ 8:30| 22.Dharma & Greg 11.3/18| 72.Murphy Brown 7.2/11] 80. Working 6.5/10 8.2/13)  Voyager  2.8/5| 94.Smart Guy 3.9/6
s 9:00| 12.Drew Carey  12.1/19] 62 Public Eye with Bryant | 58 3rd Rf)ck fr/Sun 82/13 61.Party of Five 8113 109.The Sentinel 98. Wayans Bros 3.4/5
9:30} 46.Ellen 8.8/14]  Gumbel 7.9/12| 53 Working 8.4/13 2.2/4{ 97 Steve Harvey 3 5/5
Qiggg 29_PrimeTime Live 10.4/18] 39. Chicago Hope 9.1/15] 19.Law & Order  11.5/20
> 8:00 . 5.Friends 15.7/24{ 80.The Simpsons  6.5/10
P dlLand 87/13
g 8:30 EhaRmRisedYan 8.Union Square  12.9/19| 88. Ask Harriet* 5.8/9
g 9:00{ 58.0.S. Figure Skating 33. Diagnosis Murder 2.Seinfeld 20.8/31| 84. New York Undercover
D 9:30 Chamionship 82113 9.6/14| 3, victoria’s Closet16.8/25 6.2/9
10:08 32.48 Hours 9.7/15| 1.ER 215/34
10:30
8:00| 56.Sabrina/Witch 8.3/15| 27.Kids Say Damd 10.6/19 a
. Players . . Visito 4.5/
% 8:30[ 51 Boy Meets Wrid 8:6/15] 73 Gregory Hines _6.0/12 BB Ayt i e g
Q 9:00| 56.Sabrina/Witch  8.3/14{ 91.Family Matters  5.3/9 . . .
-~ 30. BC 10.1/17] 90. Mill 5.6/10
[ 9:30[ 74 Teen Angel __ 6.6/12| 92 StepbyStep___ 51/9 L i Segnim
10:00 . 68. Homicide: Life on the
10:30 11.20/20 12.3/21{ 52.Nash Bridges  8.5/15 Street 75/13
) B
> 8:00 66. The Magnificent Seven 89. Caps 5.7/10
85.The P d 5.9/10
g 830 7.7n4| B>-1he Pretender 82 Cops 641
& 3:00| 19.u.$. Figure Skating - 77. AMW: America Fights
E o Chamionship  11.5/20 77.Early Edition  6.6/11| 69.The Pretender 7.4/12 Back 6.6/11
) 10:00 46. Walker, Texas Ranger 77. Profiler 6.5/11
10:30 8.8/15
L 2 )
7:00 . 17.NFC Championship 112 Nick Freno 2.0/3
7:30 75‘3’."""9”“"1“’“"" it t 7.60 Minutes 138722 )0 oateline NBC  9.8/14]  Postgame  11.7/20 114 Tom Show_ 1.973
E 8:00 isney—| ouseglge;./10 2 Touched by an Angel 13.The Simpsons 11.9/18 108, Parent "Hood 2.2/3
;_Q, 8:30 15.8/24 13. King of the Hill 11.818 107. Jamie Foxx 2.5/4
9:00 13.NBC Sunday Night . 107.Unhap Ev Af2.5/4
i ' 8. The X-Fil 12.9M19 n
3 9:3p] 53-ABC Sunday Night | 5 o)\ oo ol People’s | Movie—The Fugitive St 115, Alright Alrdy 1 83
: pAEHE = G ai Choice Awards 11.9/18 11.918
10:001  passion 8.413 -
10:30
WEEK AVG 9.5/15 9.0/15 10.6/17 8.3/13 2.7/4 2.9/5
STD AVG 8.8/15 9.4/16 10.3/17 7.2/12 3.0/5 2.9/5
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The week’s tabulation
of station sales

Proposed station trades

By dollar volume and number of sales;
does not include mergers or acquisitions
involving substantial non-station assets

THIS WEEK:
TVs1$277,500,000 - 3
Combos 1 $27,225,000 - 3
FMs 56,926,445 9
AMs - $2,630,000 - 3
Total 1 $314,281,445 118
S0 FAR IN 1997:
TVs1$466,500,000 - 5
Combos 1$246,925,000 - 21
FMs  $55,558,950 - 30
AMs 1$70,870,942 1 17
Total - $839,854,892 - 73
SAME PERIOD IN 1996:
TVs1$179,030,000 4
Combos 11$478,421,641 - 29
FMs £ $278,854,168 18
AMs 156,353,151 11
Total 71 $942,658,960 ~ 62

Source: BROADCASTING & CABLE
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Swap of KTZZ-TV Seattle and WXMI(TV)
Grand Rapids, Mich. for WQCD{FM) New
York

Value: $160 million

Swapper: TVs: Emmis Broadcasting
Corp., Indianapolis (Jeffrey Smulyan,
president}; owns/is buying 12 FMs
and three AMs

Seller: FM: Tribune Co., Chicago
{John Madigan, president); owns/is
buying 18 TVs, one FM and two
AMs.

Facilities: kTzz-Tv: ch. 22, 5,000 kw
visual, 501 kw aural, ant. 890 ft.;
wxMi: ch. 17, 1,300 kw visual, 130
kw aural, ant. 802 ft.; wacp: 101.9
mhz, 5.3 kw, ant. 1,420 ft.

Formats: wacp: AC

Affilliation: KkTzz-Tv: WB; wxMI: Fox

KOLN(TV] Lincoln and KGIN{TV) Grand
Island, Neb., and WEAU-TV Eau Claire,
Wis.
Price: $112 million
Buyer: Gray Communications Systems |
Inc., Albany, Ga. (J. Mack Robinson,
interim president) owns/is buying
eleven TVs in eight markets
Seller: Busse Broadcasting Corp.,
Kalmazoo, Mich. (Jim Ryan, presi-

I dent}; no aother broadcast interests

This aimcuncerment serves s a matter of record only

Waller-Sutton Media Partners, L.P.

is pleased to announce the final closing of ats private equity fund
with capital commitments totaling

$104,000,000

Waller-Sutton Media Partners. L.P. locuses exclusively on private investments in the media.
comnunications and entertamment industries

December [997

Andrew J. Armstrong. Jr.
Joseph P. Duggan

Bruce M. Hemandez
Richard H. Patterson
John W. Waller. HI

One Rockeleller Plaza
Suite 3300

New York, NY 10020

Phone: (212) 218-4350

(212) 218-4355

Fax:

S

Waker-Sefton

Cathy M. Bricnza
Joel A, Goldblatt
William . Ingram
John R. Ubhaus
John T, WoodrutY

| Duluth, Minn.

| KMND{AM)-KNFM{FM), KGEE(FM),

[ Marion, Ill, (Dennis F. Doelitzsch,

-

www americanradiohistorvy com

Facilities: kOLN: ch. 10, 316 kw visual,
26.3 kw aural, ant. 1,530 ft.; kGIN: ch.
11, 316 kw visual, 55 kw aural, ant.
1,010 ft.; weau-Tv: ch. 13, 316 kw
visual, 37 kw aural, ant. 1,990 ft.
Affiliation: kOLN: CBS; KGIN: CBS;
WEAU-TV: NBC

KNLD(TV) and KQDS(AM)-KQDS-FM

Price: $5.5 million

Buyer: Curtis Squire Inc., Minneapolis
{Myron Kunin, president); Kunin has
interests in kpLT(TV) Sioux Falls, S.D.
and kerr(Tv} Farge, N.D.

Seller: Fant Broadcasting Co., Birming-
ham, Ala. (Anthony J. Fant, president/
90% owner); owns/is building five TVs
Facilities: KNLD: ch. 21, 955 kw visu-
al, ant. 590 ft.; kaps: 1490 khz, 1
kw; KQDS-FM: 94.9 mhz, 100 kw, ant.
699 ft.

Formats: Both AOR

Affiliation: KNLD: Ind.

Broker: Kalil & Co.

KBAT{FM) and KODM{FM) all
Midland/Odessa, Tex.

Price: $13.5 million

Buyer: Cumulus Media LLC., Milwau-
kee (Richard Weening, chairman and
Lou Dickey, vice chairman);
owns/buying 56 FMs and 24 AMs
Seller: New Frontier Communications
Inc., Odessa (Tommy Vascocu,
president}; no other broadcast inter-
ests

Facilities: kmMND: 1510 khz, 500 w;
KNFM: 92.3 mhz, 100 kw, ant. 985 ft.;
KGEE: 99.9 mhz, 100 kw, ant. 574 ft.;
KBAT: 93.3 mhz, 100 kw, ant. 500 ft.;
KODM: 97.9 mhz, 100 kw, ant. 361 ft. |
Formats: kMND: talk; KNFM: C&W:; KGEE:
C&W: kBaT: ACR; kobMm: AC

Broker: Montcalm Inc.

WFRX(AM)-WQUL(FM) West Frankfort,
WDDD{AM) Johnston City—WDDD-FM
Marion, WTAO(FM) Murphyshoro and
WVZA(FM) Herrin, all I

Price: $13.125 million

Buyer: Cumulus Media LLC., Milwau-
kee (Richard Weening, chairman and
Lou Dickey, vice chairman); owns/is
buying 56 FMs and 24 AMs.

Seller: Clearly Superior Radio LLC,

president); no other broadcast inter-
ests

Facilities: wrrx: 1300 khz, 1 Kw; waQuL:
97.7 mhz, 3 kw, ant. 205 ft.; wDoDD(aM):
810 khz, 250 w; wddd-Fm: 107.3 mhz,
50 kw, ant. 500 ft.; wra0o: 105.1 mhz,
25 kw, ant. 308 ft.; wvza: 92.7 mhz,
3.3 kw, ant. 433 fi.

Formats: wrrx: MOR, news, sports;
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wauL: MOR, news, sports; wDDD{AM):
country, news; FM: country; WTAO:
rock; wvza: AC

Broker: Media Services Group

WMXY (AM)-WZLG(FM) Hogansville, Ga.
Price: $600,000

Buyer: Radio LaGrange LLC, Atlanta
{Michael D. Easterly, CEO/44.1%
owner); owns wMkJ(Fm) Peachtree
City and wcon({am) Newnan, Ga.
Seller: JANZ Broadcasting Inc.,
LaGrange, Ga. (Steven Zimmerman,

\

principal); no other broadcast interests
Facilities: AM: 720 khz, 10 kw; FM:
98.1 mhz, 14.5 kw, ant. 328 ft,
Formats: AM: urban contemporary;
FM: AC, oldies

KQIZ-FM Amarillo, Tex.

Price: $3.057 million

Buyer: Cumulus Media LLC, Milwau-
kee {(Richard Weening, chairman and
Lou Dickey, vice chairman); owns/is
buying 56 FMs and 24 AMs

Seller: Wiskes/Abaris Communications
KQIZ Partnership, Amarillo {Don J.
Wiskes and John P. Higgins, princi-
pals); no other broadcast interests
Facilities: 93.1 mhz, 100 kw, ant. 700 ft.
Format: Religion

Broker: McCoy Broadcast Brokerage

KIXW-FM Lenwood and KIXF(FM)
Baker, Calif.

Price; $1,741,444.55

Buyer: Highway Radio Inc., Los Ange-
les {Howard B. Anderson, presi-
dent/30% owner); owns KRXV(FM)
Yermo, kHyz(Fm) Mountain Pass,
KHwWY(F\) Essex and kHwz(FM) Ludiow,
all Calif., and kceN-AM-FM and KINE-FM
Honolulu

Seller: Turquoise Broadcasting Inc.,
Reston, Va. (Thomas Gammon, presi-
dent); Gammon owns KTRR-FM Love-
land, Colo., and KIXw{AmM)-KZXY-FM
Apple Valley, Calif.

Facilities: Kixw: 107.3 mhz, 440 w, ant.
771 f.; kixF: 101.5 mhz, 4.3 kw, ant.
1,322 ft.

Formats: Both country

WDOX(FM) Wildwood Crest, N.J.

Price: $580,000

Buyer: Margate Communications LP,
Atlantic City (Cleo Brooks, general
partner/20% owner; Insulated Limited
Partners, 80% owner); owns WTTH{FM)
Margate City and weNJ{Fm) Cape May
Court House, N.J.; has TBA with
WBOX({FM)

Seller: Joseph Donaid Powers,
Wenonah, N.J.; no other broadcast
interests

Facilities: 93.1 mhz, 3.3 kw, ant. 281 ft.
Format: Beautiful music

Broadcastin

PP
:

Tribune, Emmis
set swap

Tribune Co. is trading its woco{Fm)
Mew York to Emmis broa ting
Carp. for KTZZ-T, atthe and wxm-
™ Grand Rapids, Mich. The deal,

wAlued at 3160 million, brngs the
TV group’s holdings 1o 18 stations

oovering 35.6% of U.5. T\ house-
Folkds. The Seatthe station ic an affil-
iate of The WB, of which Tribune
owns 21%. The Grand Rapids sta-

tion is Tribune's fifth Fox afiliata.
WoGD-FM gives Emmis a pres-
ence in the nation’s largest radio
rarket and an average Juarter-
Faur share of 3.1 among Esleners
2 and older. —Sara Brown

WCZT{FM) Avalon, N.J.

Price: $470,000

Buyer: Coastal Broadcasting Systems
Inc., Cape May Court House. N.J.
{Edwin Rosenfeld, chairman/31.58%
owner); Rosenfeld has a TBA with
wrnN-FM Villas, N.J.

Seller: DiDonato Enterprises Inc.,
Hammeonton, N.J. (John DiDonato,
preS|dent) no other broadcast

interests
Facilities: 94.3 mhz, 2 kw, ant. 300 ft.
Formats: AC

| KKOS({FM) Palacios, Tex.
Price: $350,000
Buyer: Texrock Radio Inc., Austin, Tex.
| (Dain L. Schult, president/12%
owner); owns/is buying 11 FMs and
seven AMs
Seller: Unique Broadcasting LLC, Mid-
land, Tex. (John Wiggins, president);
no other broadcast interests
| Facilities: 99.7 mhz, 59 kw, ant. 331 ft.
Format: Hot AC
Broker: John W. Saunders Media
Broker

KIXA{FM) Lucerne Valley, Calif.

Price: $275,000

Buyer: Regent Communications inc.,
Covington, Ky. {Terry S. Jacobs,
chairman/80% owner); owns/is buying
20 FMs and 11 AMs

Seller: RASA Communications Corp.,
Victorville, Calif, (Marcelino Q. Garza,
principal); no other broadcast interests
Facilities: 106.5 mhz, 150 w, ant.
1,066 ft.

Format: Country

|
l KEAZ(FM) De Ridder, La.

Price: $243,000
| Buyer: Willis Broadcasting Corp., Nor-

JOURNAL BROADCASTING

has acquired

KBBX-AM/KESY-FM

Omaha, Nebraska
from

BCR, INC.
$5,475,000

The undersigned represented the buyer
in this transaction and assisted in the negotiations.
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| folk, Va. (L.E. Willis Sr., president-

| owner); Willis and L.E. Willis own/are
buying 12 FMs and 29 AMs
Seller: De Ridder FM Radio Inc., Lake
Charles, La. (Sidney Simien, princi-
pal); Simien and wife own KACK(AM)
Lake Charles
Facilities: 101.7 mhz, 3 kw, ant. 299 ft,
Format: Pure Gold

! KUAB(FM} Fairbanks, Alaska
Price: $205,000
Buyer: CapStar Broadcasting Partners
LP; Austin, Tex. (Thomas Q. Hicks,
owner); owns/is buying 227 FMs and
94 AMs
Seller: University of Alaska, Fairbanks
(Joan Wadlow, chancellor); owns
KBUC-FM-Tv Fairbanks
Facilities: 104.7 mhz, 10.5 w, ant.
1660 ft.
Formats: Diversified, classical, news,
talk
| Broker: Whitley Media

CP in Sparta, Ga.

Price: $5,000

Buyer: C.T. Barinowski, Augusta, Ga.;

owns wLPF(FM) Ocilla, Ga., and

wLGP{FM) Harkers Island, N.C., and is
’ buying wzia(Fm) Smithville, Ga.

Seller: Christine Broadcasting Co.,

Decatur, Ga. (John Upshaw, princi-

pal); no other broadcast interests

Facilities: 102.7 mhz, 6 kw, ant. 393 ft.

Facilities: Dark

Broadcasting

Amplifications
The $490,000 sale of KPCR-AM-FM
Bowling Green, Ma. by Pike County
Broadcasting Co. to Indacom Inc.
(B&C Jan. 5) was brokered by R.E.
Meador & Associates.

The purchase of KVET-AM-FM
Austin, Tex. by Capstar Broad-
casting Partners LP from Buller
Broadcasting Co. Ltd. (B&C, Jan.
5) includes kASe(FM) Austin. The
price is $90.25 million.
| Radio One Inc.'s purchase of
wcCHB-AM-FM Taylor/Detroit, Mich.,
from Bell Broadcasting Co. for $35
million (B&C, Jan. 12) includes dark
station wiyzz(am) Frankenmuth,
Mich., which has an application
pending to change its community of
license to Kingsley, Mich.

Errata

The seller of wvou(am) Jack-
sonville, Fla. (B&C Jan. 19) is
Spanish Broadcasting Media Corp.
whose principal is Robin Raphael,
not Raui Alarcon's Spanish Broad-
casting System. Raphael has no
other broadcast interests.

WERD(AM) East Point, Ga.
Price: $2.4 million

Buyer: Atlantic Area Broadcasting Inc.,
Chamblee, Ga. (William E. Corey,
president/owner); no other broadcast
interests

Seller: Darrell Spann, Doraville, Ga.;
no other broadcast interests

Facilities: 1160 khz, 10 kw day, 400 w
night

Format: Rhythm and blues

Broker: Cable Media

KDLA(AM) De Ridder, La.

Price: $150,000

Buyer: Willis Broadcasting Corp., Nor-
folk, Va. (L.E. Wiilis Sr., president-
owner); Willis and L.E. Willis own/are
buying 12 FMs and 29 AMs.

Seller: Victory Broadcasting inc., De
Ridder (Billy R. Averitt, principal); no
other broadcast interests

Facilities: 1010 khz, 1 kw day, 40w
night

Format: Solid gospel, religion

WPHC(AM)] Waverly, Tenn.

Price: $80,000

Buyer: Canaan Communications inc.,
White Bluff, Tenn. (Duane B. and
Mary Alice Jeffrey, owners); has a
15% TBA with wase(am) White Bluff
Seller: Reach Satellite Network,

Nashville (James R. Cumbee, presi-
dent); owns wvRy(FM) Waverly and
wBOz(FM) Woodbury, Tenn.
Facilities: 1060 khz, 1 kw
Format: C&W, news, talk

—Compiled by Sara Brown

By John Metli and
Elizabeth A. Rathbun

NAC(FM), the Los Angeles metal
rock station that went dark three

years ago. s roaring again—this

Metal station finds home

KNAC's back, using new technology to blast its metal

time on the World Wide Web.
Feeds of old KNAC broadcasts
recently began surfacing online at

| _
The person you describe
is the person we deliver.

joe Sullivan & Associates, Inc.
Executive Search & Recruitment

9 Feather Hill, Southold, NY 11971
(516) 765-5050

. Ec'

www americanradiohistorv com

L

on the 'Net

knac.demonet.com. On Feb. 15—the
third anniversary of the demise of
KNAC's terrestrial broadcast—new and
original KNAC programming will begin
via the Website.

In addition to metal music. videos of
metal bands and a chat room will be
offered. according to Rob Jones, opera-
tions manager of DemoNet Inc., which
built the site.

There are no plans to take the old
KNAC back on the air. except perhaps
through syndication of its new pro-
gramming. In any case. KNAC's call let-
ters were reassigned to a public station
after KNAC went dark. Jones says.

More than a decade ago. KNAC was
among the first West Coast radio out-
lets to feature such heavy-metal acts as
Guns N’ Roses and Metallica.

Former station personalities Nasty
Neil, Long Paul, Thrasher and Mike
Stark, among others. will be featured
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on the Internet site.

“We've reassembled the troops.”
Jones savs. “It's no difterent. other
than you've got to have a computer
[1o listen].”

Since its Web debut Dec. 12, KNaC
has logged almost 9.000 hits—"and we
haven’t even started the campaign,”
Jones says. The service will he adver-

tiser-based; the most logical buvers are |

record companies and concert promot-
ers, he says.
The new “broadcasis” will originate

Broadcasting

| ; X
| from DemoNet’s studios in Long |

' Beuch, Calif.

The technology is being provided
by Vosaic LLC and Microsoft New-
Show. Listeners with the right connec-
| tion speed can get FM-quatity sound,

Jones savs. CD quality
eventually will be avail-
able.

DemoNet’s online radio
service requires no plug-in
or download sofiware.

A newwork of so-called
reflector sites will make the audio
stream relatively easy to access world-
wide, DemoNet savs.

For the tuture, DemoNet is looking
to satellite radio in cars. “I’s the next
step in broadcasting,” Jones savs.

' Danny, Chancellor make
New York changes

Chancellor Media Corp. hopes that
moming-drive talent Danny Bonaduce
will steer New York’s winix-FM (for-
merly wNSR-FAt) 1o hot AC heights.
Bonaduce is moving from Chancel-
lor’s wkQi-FM Detroit 10 WBIX-FM.
which debuted last Tuesday as “Big
105 FM.” The station previously was
dubbed “Buzz" and offered a modem
AC format. With music chosen by
local research, and production and jin-
gles likewise oriented toward the city.
Big 105 offers “a very big New York

sound,” General Manager Bennett Zier

says. WKTU was owned by Evergreen
| Media Corp., which since has merged
with Chancellor. Of New York's 11
AC stations, wisIx-FM ranked fifth
with 2.5. per quarter-hour share
among the key 18-34-year-old demo-
graphic, according to Arbitron’s fall
1997 book. Bonaduce will take over
morning drive in mid-February.

It's Mercury time

The call for entries has been issued for
advertising’s richest radio awards con-
test. the 1998 Radio Mercury Awards.
There is $225,000 in prize money at
stake. including a grand prize of
$100.000. five Mercury Gold awards
of $20.000 each and five Mercury Sil-
vers of $5,000 each. Categories are
humor, music and sound design. local
station—produced, Hispanic and non-
humor. The nonprofit Radio Creative
Fund. which sponsors the competition,
also will tap the best public service
announcement and pick a promising
college student for the Dick Clark
Summer Fellowship. All award entries
must be submitted by March 8. Call
(212) 681-7207 for more information.
The awards presentation is scheduled

| for June 4 in Manhattan.

The National Association of Radio
Talk Show Hosts has moved south,
from Boston to Washington. The
move was effective last Monday, but
a permanent home for the association
is about a month away. In explaining
the move, President Blanquita Cul-
lum notes that most trade groups are
hased in Wushington. The group par-
ticularly wants to keep an eye on sta-
tion consolidation, she adds. As con-
solidation happens. “the little guys

| zround the country need us even
more,” Cullum says. The group,

Talk Show Hosts take new seat ;

which was founded in 1987, has ’
about 1.500 members. says Execu- |
tive Vice President Carol Nashe. who
is staying in Boston to expand her
public relations firm.

Jacor plans stock, notes sale
Jacor Comnuwnications Inc. is look-
ing to raise $450 million from sales
ot stock and notes. Jacor is looking
for proceeds of $200 million from an
otfering, 3.8 million shures of com-
mon stock. It also will offer to sell
$100 million in 12-year senior subor-
dinated notes and $150 million in 20-
year liquid yield option notes, or

| LYONs. —Elizabeth A. Ruthhiun |
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AP to make radio services
more user-friendly

The Associated Press is repackaging its radio wire services and pricing
as of Feb. 1. The changes, the first of several planned in the coming
months, are attributed to the competitive challenges that have resulted
from the Telecommunications Act of 1996, AP says.

“Rather than giving our members too much of what they don't need,
or not nearly enough of what they do need,” says Corinne Baldassano,
general manager of AP’s Radio Division, “we’ll instead be providing
options that will most suit [member stations’] specific needs.”

AP will offer its new NewsPower+ and NewsPower Max services with
options for 24-hour, morning/evening drive time or morning-only ser-
vice—at variable prices. “Our new ‘Cooler Copy’ feature will be a daily
compilation of the quirky stories of the day that many stations, especial-
ly (those with] morning hosts, like to call on for on-air features. Present-
ing these all in one user-friendly service rather than scattering the items
among all the other wire service activity makes it easier for our stations
to locate and use,” Baldassano says.

Pricing toc will change, for the first time in a decade. Maost AP pricing
has been based on market size and station classification. Starting next
month, cume, format and other specific parameters will be used to
make the costs to stations more equitable, Baldassano says. She pre-
dicts that nearly 70% of AP stations will see a reduction in prices. As
part of its repackaging scheme, AP also will provide its NewsDesk and
SoundDesk editing software at no additional charge. —dJohn Merli

www.americanradiohistorv.com
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COVER STORY

By Kim McAvoy,
BaC correspondent

he promise of digital has made the
cable programming business so
much more attractive that major
programmers are busy creating
new services. Even though it’s likely to

Thanks

___Nfetwmfks ) _
Digital opens door to new nets

January 26, 1998
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be three or tour years before half the
country’s cable homes have digital set-
top boxes. says Larry Petrella, senior
media analyst with Lehman Bros., pro-
grammers already are laying claim “to
this new digital real estate.”

In most cases, the boxes are expected
lo give viewers access to more than {00

channels, which will ease past problems
of scarce channel capacity. New ser-
vices will have a tar better shot at gain-
ing cable carriage than they have had in
the past.

The number of new cable networks con-
tinues 10 climb. Last May. BROADCASTING
& CABLE’s count of new channels reached

Computer geeks
or couch potatoes?

Neither, Ziff-Davis says, readying launch of ZDTV

By Donna Petrozzello

iff-Davis Inc.'s $100 million

Z investment in ZDTV is one of

cable’s most ambitious and

potentially lucrative ventures of the
year.

Unlike other recent cable start-ups
that have had to fight for funding and
name recognition, ZDTV is backed by
Ziff-Davis'’s fiscal clout as well as the
prestige that accompanies the pub-
lisher's long list of technology and

b

computer industry publications.

With ZDTV: Your Computer Chan-
nel, Zifl-Davis is determined to create a
24-hour network that will entertain and
inform, lure heavy Internet users to
their TV sets and motivate cable view-
ers to spend an hour longer on their
PCs. In the process, Zif-Davis wants to
change the notion that computers, and
the channel, are just for geeks.

“| don't want to just have talking

continues on page 44
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COME NETWORK

CHANNEL JDRIGINATION, SATELLITE SERVICES,
TRAFFIC SERVICES, AND MORE.

\ It’s more than just the atmosphere. TCI's National Digital Television
Center has everything you need to get your network off the ground. Like
state-of-the art master control rooms. The largest satellite uplink center on the planet. A
staff of traffic pros equipped to meet your every whim. And top-flight digital production
facilities in four major cities around the world. No wonder Encore, Animal Planet,
Jvation, Primestar, FoxNel, Odyssey, Classic Sports Network, Your Choice TV, BET Movies,
Kaleidoscope, and MGM Geld already count themselves among our esteemed clientele.
50, would you like our business card? Call Kathy Standage at 303-486-38C9, or e-mail

ner at Standage.Kathy(@tci.com.

DENVER ¢ HOLLYWOOD ¢ NEW YORK ¢ HONG KONG

INICI

N DT National Digital
Television Center
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CABLE/COVER STORY

94. This year, there are 100.

Late last year, programming giants
MTV Networks and Disney/ABC
Cable Networks unveiled plans for
new digital offerings. And MSO Tele-
Communications Inc. and its program-
ming unit, Liberty Media, are planning
to distribute a package of 10-12 digital
Spanish-language networks this
spring.

At MTV Networks, its two music
networks—MTV and VHI—will
launch in July a seven-pack of digital
video services called The Suite. Each
service is distinct, including M2, a
free-form music channel; MTV Ritmo.
a Latino music channel, and VHI
Smooth, a combination of jazz, new-
age and adult-contemporary music.

“The Suite is reliant on the growth
of digital technology,” says Matt
Faber, senior vice president of pro-
gramming enterprises for MTV and
VHI. “But we definitely believe digi-
tal cable will roll out,” he says. The
channels are available as a package
and a la carte, Faber says.

Disney/ABC Cable is talking about
at least four digital networks. Toon
Disney, slated to launch April 18, is a
24-hour basic cable network featuring
the company’s animated program-
ming. Although it’s designed for a dig-

ital tier, the new service will also have
analog carriage. The rest of Disney’s
digital offerings have not been
revealed.

“Operators told us that they wanted
more of Disney, not less,” says Anne
Sweeney, president of The Disney
Channel and executive vice president
of Disney/ABC Cable Networks. Toon
Disney, packaged with The Disney
Channel, will be offered exclusively to
operators already carrying The Disney
Channel as a basic service.

Also aiming for digital distribution
is Lifetime Television's proposed
Lifetime Movie Network. slated to
launch in September. The new net-
work, which will air made-for-TV
movies, will be available for both ana-
log and digital distribution. The Dis-
ney/ABC Cable Network owns 50% of
Lifetime.

“We look at digital as the the next
wave in marketing to cable sub-
scribers,” says Doug McCormick.
president of Lifetime Entertainment
Services,

“If Lifetime were to just time-shift
its programming, viewers are not
going to pay for that.”” But McCormick
thinks they will pay for movies. Life-
time's movies, he says, have “credibil-
ity” that operators can leverage to their

advantage and use to help market their
digital tiers.

Also jumping on the digital band-
wagon is the Do-I1t-Yourself (DY)
network, proposed by Scripps Howard.
The new network, announced earlier
this month, will incorporate material
from Scripps’s Home & Garden Tele-
vision (HGTV) and the Food Network.
Some of the channel’s do-it-yourselt
programming from HGTV has never
aired in the U.S.

] think we’re probably on the front
end of this [new technology]. But we
need to plant our flag and get our ser-
vice up and running.” says Susan
Packard, HGTYV chief operating offi-
cer.

Packard has high hopes for the new
service, which is slated to debut a year
from now. “We’ve learned from HGTV
that there’s a passion out there for this
kind of programming.” She also points
out that DIY will have interactive ele-
ments, which “marries well” with digi-
tal technology.

Other than Discovery, most cable
programmers have been reluctant to
slate networks for digital tiers. Dis-
covery has four digitally delivered
programming services. “We have a
year and a half [of] experience,” says
Discovery’s Charley Humbard. vice

ZDTV

continued from page 42

heads about the latest
computer chip technology
or software update,” ZDTV
Chief Executive Larry
Wangberg says. “The pro-
gramming needs to be
timely and relevant, but it
also has to be colorful,
S L= SR lively and valuable.”
Since the December announcment of this
spring’s launch, ZDTV has signed four relatively
small cable operators. They are Prime Cable, which
serves Las Vegas; Harron Communications
{Detroit); Prestige Cable (Warrenton, Va.), and
Televue (suburban Atlanta).

Harron plans to add ZDTV along with other chan-
nels when it completes a rebuild of its analog tier
serving 63,000 in Michigan this spring.

Linda Stuchell, vice president of programming for
Harron, says that in return for carriage, Ziff-Davis is

providing Harron with access to its database of
magazine subscribers living in Harron’s service
area. Harron will use the list to target consumers to
whom it can market high-speed cable modem ser-
vice, Stuchell says. She adds that Harron was
attracted to ZDTV’s programming idea, which she
thinks will appeal to a niche of underserved viewers.

Wangberg realizes that with limited analog space
available to many operators, ZDTV, like other new
cable networks, likely will need to offer incentives to
potential affiliates.

“We are working closely with cable operators
across the board to offer the channel on an analog
tier,” Wangberg says. “Our goal is analog distribu-
tion, but we understand the capacity issue and we
are addressing this.”

Meanwhile, to make the carriage deal attractive to
cable operators, Ziff-Davis has attached a “very
aggressive rate card” that includes two minutes of
local ad time for the operators, Wangberg says. He
declines to say whether Ziff-Davis will pay operators

continues on page 46
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Our New Commitment Needs Your Commitment!

As the Ad Council embarks on its new initiative, Commitment 2000: Raising a Better Tomorrow, we've

expanded our calendar to include even more dates and events that seek to enrich the lives of our

nation's children.

The best way for the Ad Council to serve the public is to serve you in the media. With this in mind, we

hope the Calendar will serve as a useful resource in planning your PSA schedule throughout the year.

Our Media Outreach Department is available to answer your questions, provide you with PSA materials

and help you with special requests. It's easy to reach us: just call one of our offices listed on the

Calendar or our 24-hour Fulfillment Center (1-800-933-PSAS) to request free materials. And don't hes-

itate to order our compilation kits which contain most of the Ad Councii's current creative - they're a

real timesaver!

Your suggestions and comments are always welcome, whether by phone, fax or e-mail. Thank you for

your donations of time and space in support of Ad Council public service messages!

a\v
Councll

http://www.adcouncil.org

We have created this home page 1o serve as a resource for the media and the general public. By simply logging on,
you can easily access information about the organizations that sponsor Ad Council public service campaigns and
the issues they address. Also, you can get more information from Research and Resulls. News from the Front,

Calendar of Events and much, much more.

To order PSAs, or to share your thoughts with us, you can simply e-mail us at info@adcouncil.org. If you want
more information on the sponsors of the Ad Council campaigns, you can log on to their web sites as well. They

are listed as:

America’s Promise
tp://www.americaspromise.org

Buy Recycled
http-//www.edf.org

Child Abuse Prevention
http-//www.childabuse.org

Clean Water
hitp-//www.nrdc.org/nrdc

Coalition for America’s Children
http:/feww kidscampaigns.org

The College Fund/UNCF
http:/fwww.uncf.org

Crime Prevention
hitp-/fwww.weprevent.org

Domestic Yiolence Prevention
http-/fwww.fvpf.org

Orunk Driving Prevention
hitp-//www.nhtsa.dot.gov

FSA ad banners are available for use on your corporate web sites. For further information. e-mail banners@adcouncil.org

or call (212) 984-1953.

Earth Share
http-/fwww.earthshare.org

Earth Share/EPA Green Lights

http-/fwww.epa.govienergystar.htmi

Education Reform
hitp://www.brtabie.org

Empioyer Support of the Guard
& Reserve
http/fwww.ncesgr.osd.mil

Fathering Initiative
hitp-/fwww.register.com/father

Forest Fire Prevention
hitp//www.smokeybear.com

LL]
http-//www.areyouintoit.com

Gender Equity in Education
hitp-//www.academic.org

Heaithy Stant
hitp-//www.hrsa.dhhs.gov

I Am Your Child
hitp-//www.iamyourchild.org

Infant Immunization
http-//www.cdc.gov/nip/home.htm

Junior Achievement
http./iwewwA.org

Learning Disabilities
http/fwww.ldoniine.org

National Urban League
http:/fwww.nui.org

Organ & Tissue Donation
http-/fwww.infi.net/~ donation

Pediatric AIDS
http/fwww.PEDAIDS.ORE

Points of Light
http:/fwww.pointsoflight.org

Recruiting New Teachers
http/fwww.rnt.org

WWW.americanradiohistorv.com

Safety Belt Education
http/iwww.nhtsa.dot.gov

Save The Children
hitp-//www.savethechildren.org

Talking With Kids About
Tough issues
http:/fwrww.childrennow.org

Understanding Mental (liness
hitp-/fwww.mhsource.com/
narsad.htmi

Value of Math & Science
htp://www.nacme.org

Weltare to Work
hitp-//www.welfaretowork.org

Youth Fitness
http-//www.os.dhhs.gov/progorg/
ophs/pepfs.htm
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Dear Col!eaﬁuei

Since The Advertising Council began its Commitment 2000 initiative three years ago, we have taken a
new motto: Stay the course. It wasn't difficult for the Ad Council to identify the problem - in this case
the terrible state of American children. And our solution was to focus on creating multiple, multi-year,
multi-media campaigns that help kids. The challenge for us has been to realize that our commitment

to improving kids lives won’t change things overnight, or even in a year or two.

So as we continue our efforts, we are creating new alliances and investigating new outlets to deliver
our messages to the public. The Council is committed to improving the quality of life in our communi-
ties and the media plays a key role in accomplishing this goal. While the Ad Council is the largest
provider of public service announcements, developed pro bono, it's the media who deliver the mes-
sages. You hold the power to positively influence the lives of millions of Americans - including our

children. We ask you to stay the course.

Our goal is to make it easy for you to support Ad Council messages. We hope this calendar will be use-
ful throughout the year, suggesting events and occasions that will make your schedule of PSAs and

editorial content topical, interesting and helpful to the community you serve.

The Ad Council is currently supporting 46 major campaigns. Each year the American media donate
hundreds of millions of dollars in time and space for the Council's ads. Advertising Council campaigns
have covered a range of governmental and social concerns including: Forest Fire Prevention, The
College Fund UNCF, Recruiting New Teachers, Crime Prevention, Child Abuse Prevention, Domestic
Violence Prevention, Drunk Driving, Safety Belt Education and Earth Share among others. In all cases,

communication makes a unique contribution to helping your cornmunities.

Thanks for your continued support of the Ad Council and our efforts to make America a better place

for children.
Sincerely,
{ 4/ ’ "2""“’ M ’ é%,\
Ruth Wooden Rabert Wehling
President Senior Vice President
The Advertising Council Procter & Gamble Company
Chairman
The Advertising Council
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Ad Council Public Service Messages Make a Measurable Difference

The College Fund/UNCF has been one of the most successful educational support programs in the country for
more than 20 years. Nearly 150,000 students graduated from college because of the generosity of donors
inspired by the memorable tagline “ A Mind is a Terrible Thing lo Waste.

Forest Fire Prevention For more than 50 years, Smokey Bear and his message, * Remember... Only You Can
Prevent Forest Fires,” has taught Americans how to build safe campfires and keep them under control.
Since the campaign’s inception, acreage of public lands by lost wildfires has been reduced by over 50%,
despite the fact that 14 times as many people visit our National Forests as in the 1940’s.

Drunk Driving Prevention Using family photos of the victims of drunk drivers and the tagline, “ Friends Don't
Let Friends Drive Drunk,” this campaign serves as a grim reminder of the danger of driving drunk. In a
recent survey, more than 84 percent of respondents had seen or heard the ads and, after exposure to the
PSAs, 79 percent said that they personally acted to prevent drinking and driving.

Crime Prevention McGruff the Crime Dog and his message, “Take a Bite of Crime," have proved so effective
that 98% of children ages 6-12 recognized him.

Safety Belt Education Vince and Larry, the crash test dummies, have successfully educated Americans about
the importance of wearing their safety belts. In 1985, safety belt usage among Americans was a paltry 11%,
but since the dummies were introduced ten years ago, usage has increased every year and is currently 68%.

Welfare To Work With the advent of welfare reform, nearly four million people will be exiting the welfare
system and looking for gainful employment to improve their lives. The mission of The Welfare to Work
Partnership is to move people off public assistance and into jobs in the private sector — without displacing
existing workers. The campaign is directed at changing many of the erroneous perceptions about welfare
recipients and increasing the willingness of businesses to train and hire people formerly on public assis-
tance. A free, practical guide to help businesses hire and retain welfare recipients is available by calling
1-888-USA-JOB1. A website address (www.welfaretowork.org) is also available for more information.

Save The Children The high rates among children and youth of functional illiteracy, substance abuse,
pregnancy, and crime reveal a tragic picture of not just a generation at risk - but a nation at risk. Many of
these problems stem from the fact that young people have lost their natural proximity to caring, mature
adults. Mentoring - the presence of one or many caring individuals who, along with parents and guardians,
provide youth with support, counsel, friendship, reinforcement and constructive example - is a proven strat-
egy for dealing with the many problems facing our young people. The goal of Save the Children’s National
Mentoring Initiative is to inform the public about the proven success of mentoring and the need for
resources to dramatically increase the reach of mentoring programs for at-risk youth in America. Callers to
a toll-free number will be connected to accredited mentoring organizations in their community.

Office number: (202) 530-4371

Ad Council

National Headquarters:

New York Washington Chicago

261 Madison Avenue 1233 20th Street, NW, 740 North Rush Street
New York, NY 10016 Suite 500, 5th Floor Chicago, IL 60611
Tel: (212) 922-1500 Washington, DC 20036 Tel: {312) 751-8055
Fax: (212) 922-1676 Tel: (202) 331-9153 Fax: (312) 280-3179

Fax: {202) 331-9790
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The technology that will help you
get the most out of your computer
is already in your living room.

TV

Your Computer Channel

.-_ﬂq-rm - -

For more information, call your Regional Director. Or visit us at www.zdtv.com

Tom Fennell ‘ Lisa Kerr Mike Nickerson John Sadler
Regicnal Director of Affiliate Sales Regicnal Director of Affiliate Sales Regional Director of Affiliate Sales Regicnal Director of Affiliate Sales
Southeast Region 404-814-8965 Western Region 415-551-4526 Northeast Region 781-393-3601 Central Region 303-205-7817
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president. digital television and spe-
cial projects.

Digital raises the “level of accessi-
bility for consumers. They can see
what they want when they want.”
Humbard says.

Even start-up cable networks, which,
without MSO or substantial tinancial
support. have experienced perhaps the
most serious difficulty in gaining distri-
bution. are optimistic about the future,
“The idea is that new networks now
have a chance [for carriage].” Petrella
of Lehman Bros. says. But he adds.
“They'd better have a good concept,
and they'd better have good financial
backing.”

“We've been holding out for digi-
tal.” says Doug Ritter, president of
the Arts & Antiques Network. The
fledgling service has been on the
“back burner.,” he says. But now Rit-
ter is encouraged: “We're certainly
going to keep carrying the torch tor
that reason.™

“Digital suddenly seems like a reali-
1y.” says Barbara London. president of
The Boating Channel. While the chan-
nel does not have a firm launch date.
London also is heartened by the
promise of digital. "We're in a better

place than we were a year ago.”™

“We believe this rollout is real.”
says Dean Hoke of The Military
Channel. “We've started gearing up
again.” The network, which has tar-
geted July 4 for its launch, says it will
be carried in weltl over a million
homes through a combination of satel-
lite and cable distribution. The chan-
nel has brought cable veteran Patrick
Mulvey on board as president. Mul-
vey is a former senior vice president
of corporate marketing for Cablevi-
sion Systems.

As an independent start-up without
MSO backing. Hoke admits it is tough
to get oft the ground. But he believes
there is still opportunity for “good
ideas and good strong niches.™

A strong niche is what Tim Pike is
banking on. Pike is president of the
Local News Network. a new service
that he hopes will attract the attention
of cable operators. Pike is talking
about rebroadeasting individual local
newscasts from at least 48 stations
across the country: “We would pro-
vide top news. sports and weather
coverage trom cach state daily.”

Pike is looking tor financial backing.
and he has not yet made copyright

arrangements with local broadeasters
for their news, but he is hopeful that
TV stations and cable operators will
like the idea.

Even some ftledgling networks with

big backers, like CBS’s Eye on People.
found out last year that gaining car-
riage in the current analog world is not
casy. But the network predicts that it
will have 17.5 million subscribers by
the end of 1998.

And there’s Discovery’s Animal

Planet. which debuted in June 1996,
With 31.4 million subscribers. il
appears o be one of the fastest-growing
networks.

Thanks to digital. the environment

for new cable services may be picking
up. My Pet Television Network
(MPTV) is finalizing a distribution
deal with a significant MSO this week:
the deal will put it before viewers on a
futl-time basis in May. MPTV's
Michael Marcovsky belicves cable
MSOs are ready 1o go forward with
some new networks.

He suggests that operators carry

MPTV i la carte: “That will help drive
vour digital tier.” With i la carte. Mar-
covsky says, viewers can “vote with
their wallets.™ .

e ———

ZDTV

continued from page 44

fo take the channel

Some 13 charter advertisers have signed on, says
Michael Mason, vice president of affiliate sales and
marketing. These sponsors include intel, Microsoft,
Charles Schwab, Gateway, Sun Microsystems and
Deli Computers.

“ZDTV is a huge departure from the normal sphere
of cable advertisers because it gives the cable system
on a local level the ability to align strategically with the
fastest-growing category in advertising, which is tech-
nology-oriented products,” Mason says. “ZDTV fills a
category that is grossly underrepresented in tradition-
arTv”

ZDTV has named Greg Drebin, former senior pro-
gramming VP at MTV, to head programming and pro-
duction. ZDTV is counting on Drebin to develop pro-
gramming that will be highly interactive with its audi-
ence and with the companion Website, located at
zdtv.com.

ZDTV's initial eight hours of daily programming will
include shows about the latest computer games, buy-

ing home PCs and investing in computer and technol-
ogy industry stocks. However, technology and com-
puter industry news will be the heart of ZDTV, Drebin
says. “What CNN is for hard news, we are aiming
ZDTV to be for technology and entertainment.”

To come up with enough topical programming, Ziff-
Davis is building an 11,000-square-foot production
studio filled with state-of-the-art equipment in San
Francisco, Ziff-Davis's print headquarters.

A test run did not fare as well as Wangberg may
have hoped. The hour-long computer show The
Site, which ran on MSNBC in July, dragged down
the network's ratings. It was canceled after three
months.

Wangberg is encouraged about positive results of
consumer surveys. Frank Magid and Associates
found that 65% of cable households and 45% of non-
cable customers would be interested in a channel
such as ZDTV.

Wangberg estimates that there are 100 million con-
sumers who “use computing as an everyday part of
their lives at work and at home"” who are potentia!
viewers. ZDTV will reach the 20 million— sub mark in
three years, he hopes. ]

———
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OASIS TV

THE WORLD'S FIRST AND ONLY
24 HOUR HOLISTIC-NEW AGE
CABLE/SATELLITE NETWORK.

AVAILABLE _LW’

QASJ S

TM

the new age of television
—

personal growth < health & healing ¢ earth & environment
visionary arts ¢ metaphysics & spirituality « world peace

Oelebrate Human Totential™

24 HOURS A DAY
Ad Sales Dept. ’ ° Affiliate Sales

ext. 24 Chris Taylor, ext. 17

Oasis TV, Inc.
Beverly Hills ¢ Denver
Tel: (310) 553-4300 ¢ Fax: (310) 553-1159 ¢ www.oasistv.com
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Cable channels
stake their claims

Digital technology and the promise of increased channel capacity appears
to be opening the floodgates for new cable networks. BRoaocasTiNG & CasLE’s '
last look at the fledgling services (May 12, 1997) featured a list of 94.
This year’s freshman class includes 109 either launched since January 1996
or expected to debut by the end of 1998.

Air & Space Network

Portland, Ore. 503-538-1093

Website: www:airspacemag.com/
airspacenet

Programming: family-oriented entertain-
ment, education, information on all
aspects of global aviation, space flight
Owner: ASN Ventures Corp.

Launch date: TBA

‘Ask the Family Doctor’ on America’s
Health Network

America’s Health Network
Orlando, Fla. 407-224-6800
Programming: around-the-clock source
for easily accessible health and medical
information

Owner: private

Launch date: March 1996
Subscribers: 6.5 million

American Legal Network
Montebello, Calif. 213-724-1466
Programming: provides viewers with
constant supply of updated legal informa-
tion; live call-in programs

Owner: MZE Productions

Launch date: early 1998

The American West Network
Toluca Lake, Calif. 818-841-2003

Programming: classic western films, TV
shows; original programming about histo-
ry, myths of Old West

Owner: private

Launch date: second quarter 1998

Animal Planet

Bethesda, Md. 301-986-0444
Website: www.animal.discovery.com
Programming: 24 hours of animal-
themed programming in all genres
Owner: Discovery Communications
Launch date: June 1996
Subscribers: 31.4 miflion

Anthropology Programming and

Entertainment

Los Angeles 310-470-1275
Programming: 24 hours of series, spe-
cials, fiims about man's diverse cultures,
human evolution, primates, fossils, pre-
history

Owner: TeleMar¢ Entertainment
Launch date: late 1998

Anti-Aging Network

Los Angeles 310-277-4150

Website: www.antiagenet.com
Programming: designed to help viewers
“live better longer” by featuring the latest
breakthroughs and cutting-edge
advances in anti-aging and rejuvenation,
along with “makeover” segments and
celebrity corner

Owner: Henley-Frerer Enterprises
Launch date: summer 1998

Applause

Los Angeles 213-850-5000
Programming: 24 hours of general
entertainment, including six hours of chil-
dren’s programming

Owner: private

Launch date: TBA

|

‘Emergency Vets’ on Animal Pianet

Arts & Antiques Network
Washington 703-553-0472

Website: www.annconnect.com
Programming: magazine-style program-
ming including news, information for seri-
ous antique collector

Owner: private investors

Launch date: TBA

The Auto Channel

Louisville, Ky. 502-584-4100
Website: www theautochannel.com
Programming: everything automotive
Owner: Gordon Communications
Launch date: spring 1998

Automotive Television Network
Acton, Mass. 508-264-9921
Programming: automotive news, sports,
documentaries, home shopping, infomer-
cials

Owner: Global Television

Launch date: iate 1998

8!"
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BBC Worldwide Americas
New York 212-705-9300
Programming: drama, entertainment,
other programs produced by BBC
Owner: British Broadcasting Corp.
Launch date: first quarter 1998

Beauty Channel
Los Angeles 213-656-0242

BET Movies-STARZ!3
Englewood, Colo. 303-771-7700
Programming: premium movie Service
devoted to showcasing black film artists
Owners: Encore Media Group LLC and
BET Holdings Inc.

Launch date; Feb. 1, 1997
Subscribers: 2,250,000

Black Women’s-TV!

Los Angeles 213-931-8504
Programming: talk, information, enter-
tainment and home shopping service;
topics include public policy, business,
personal finance, health, fashion news
Owners: Lynette Bigelow Associates &
Evans Venture Pariners

Launch date: TBA

1K=
“BOATING

=~CHANNEL

The Boating Channel

New York 212-877-0500

Website: www.boatingchannel.com
Programming: 24 hours of nautical pro-
gramming

Owner: The Boating Channel Inc.
Launch date: TBA

.l"-'-;ﬁ M= .

BOOKNET

BookNet

New York 212-332-3279

Website: www.booknettv.com
Programming: featuring books, authors,
spectrum of topics found in books; book-
shopping services; 24 hours of weekly
children’s programming

Owner: Vanguard Media

Launch date: fourth quarter 1998

BET on Jazz:

The Cable Jazz Channel
Washington 202-608-2000
Website: www.msbet.com
Programming: jazz and blues
Owner: BET Holdings

Launch date: Jan. 15, 1996
Subscribers: 2.5 million

THE CABLE
JAEE CHANNEL
BET on Jazz
The Box Set
Box Classic

Miami 305-674-5000

Website: www.thebox.com
Programming: provides hit music from
the '70s to the '90s

Owner: The Box Worldwide

Launch date: November 1997

Box Edge

Miami 305-674-5000

Website: www.thebox.com
Programming: features cutting-edge
ultra rock, alternative rock sounds
Owner: The Box Worldwide

Launch date: November 1997

Box Pulse

Miami 305-674-5000

Website: www.thebox.com
Programming: popular contemporary
hits of ali forms of music

Owner: The Box Worldwide

Launch date: November 1997

Box Urban

Miami 305-674-5000
Website: www thebox.com
Programming: best of R&B,
hip-hop, reggae

Owner: The Box Woridwide
Launch date: November 1997

CEO Channel

Oakland, N.J. 516-626-7730
Programming: geared to interests of cor-
porate leaders

Owner: Varn International

Launch date: TBA

CHANNEL EARTH
COMMUNICATIONS

Channel Earth

Chicago 312-642-8900

Programming: agricultural information
featuring programs on rural lifestyles,
commaodities, crop records with emphasis
on weather reports

Owner: private

Launch date: March 28, 1997
Subscribers: 2.5 million on DRecTTV

Channe! 500

Chicago 312-346-9321

Website: www.myhero.com
Programming: nonfiction video from
around world

Owner: privately held

Launch date: late 1998

Children’s Fashion Network
Los Angeles 213-993-6032
Programming: home shopping service
featuring fashion designs for pre-teens
Owner: private

Launch date: TBA

Chop T.V.

Los Angeles 818-505-1740
Programming: magazine-style program-
ming on martial arts

Owner: Chop T.V. Enterprises

Launch date: TBA

CNNfn

New York 212-714-6921

Website: www.cnnfn.com
Programming: business-news coverage
with companion Website (CNN.com),
which provides background to material
seen on cable channel

Owner: Time Warner

Launch date: Dec. 29, 1995
Subscribers: 8.5 miliion

CNN en Espaiiol

Atianta 404-827-1035
Programming: 24-hour Spanish-lan-
guage news network from CNN
Owner: Time Warner

Launch date: March 17, 1997
Subscribers: 5.2 million

Broadcasting & Cable January 26 1998
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CNN/SI

Atlanta 404-878-1600

Website: www.cnnsi.com
Programming: 24 hours of sports news
Owner: Time Warner

Launch date: December 1996
Subscribers: 10.5 million

(Chiectors

Collectors Channel

Hudson, Mass. 978-568-0856

Website: www.usbusiness.com/
capquest/collect

Programming: entertainment, education-
al programming with some shopping ele-
ments for collectors, vendors of eclectic
and investment-quality collectible mer-
chandise

Owner: Collectors Channel Inc.

Launch date: TBA

Discovery Civilization Channel
Bethesda, Md. 301-986-1999
Programming: explores people, places
and events that have shaped the world
Launch date: November 1997

Discovery Kids Channel

Bethesda, Md. 301-986-1999
Programming: designed to allow children
2-14 to explore their world, satisfy
curiosity in hip, hot, entertaining way
Launch date: October 1996

Discovery Living Channel
Bethesda, Md. 301-986-1999
Programming: guides to good life from
crafts and collectibles to construction,
cooking

Launch date: October 1996

Discovery Science

Channel

Bethesda, Md. 301-986-1999
Programming: news, information on
high technology

Launch date: October 1997

Ecology Channel

Boston and Elficott City, Md. 410-465-
0480

Website: www.ecology.com; www.eco-
mart.com

Programming: news and issues relating
to the environment, fiction, nonfiction
Owner: Ecology Communications Inc.
Launch date: Part time since November
1994; full time in 1999

The Enrichment Channel

New York 212-966-3471

Website: www.enrichment.com
Programming: accent on programming
in human, creative, social potential
Owner: Worldlink Communications Group
Launch date: May 1998

ESPNEWS

Bristol, Conn. 860-585-2000

Website: www.espnet.sportszone.com
Programming: Sports news

Owner: ESPN

Launch date: Nov. 1, 1996
Subscribers: more than 2 million

ESPN West

Bristol, Conn. 860-585-2000
Programming: sports events in Southern
California, Nevada and Hawaii, including
Anaheim Angels, Mighty Ducks

Owner: ESPN Inc.

Launch date: fall 1998

CBS Eye on People

Stamford, Conn. 203-965-6000
Programming: entertainment and infor-
mation about people and personalities
Owner: CBS Cable

Launch date: March 31, 1997
Satellite subscriptions: 3 million
Cable subscriptions: 4.5 million

Total subscriptions: 7.5 million

Living Civilization

CHANNEL"

CHANNEL™

Discovery's Digital Networks

Do-It-Yourself

Cincinnati 423-694-2700

Programming: instructions on home pro-
jects including remodeling, repair, deco-
rating, gardening, hobbies, entertainment;
primarily first-run

Owner: E.W. Scripps Co.

Launch date: by the end of 1998

FAD TV (Fashion and Design

Television)

New York 212-965-9360
Programming: lives and styles for the
fashion- and design-conscious
Owner: private

Launch date: mid-1998

Fashion Network

New York 212-462-4500

Website: fashiontv@aol.com
Programming: in-depth coverage of
fashion industry, major fashion designers;
litestyle subjects featuring beauty, travel,
entertainment, cuisine

Owner: Private

Launch date: TBA

Fox News Channel's Neil Cavuto and
Karen Gibbs anchor a business news
program.

Fox News Channel

New York 212-301-3000
Website: www.foxnews.com
Programming: 24 hours of news
Owner: News Corp.

Launch date: Oct. 7, 1996
Subscribers: 24 million

Fox Sports Arizona

Phoenix 206-257-9500

Website: www.foxsports.com
Programming: regional professional and
college sports telecasts include Phoenix
Coyotes, Arizona Diamondbacks, Arizona
Sand Sharks (indoor soccer), Arizona
State University, University of Arizona
contests

8

www americanradiohistorv com

January 26 1998 Broadcasting & Cable


www.americanradiohistory.com

GOD And Television

“So if television can rise to the challenge, there's a huge market of relicious
viewers to tap into.

March 29, 1997

SPIRITUAL REALITY

“Mainstream media are late in awakening to the avid and expanding interest

in religion in the U.S." FORBES

January 27, 1997

"QOverall, Americans gave primuetime low spiritual ratings in a national poll released
Thursday, with two-thirds of respondents sayirg television has become less moral

Associated Press

Mazrch 22, 1997

and religious in the last five years.”

Religion Is Ready For Prime-Time

“As the big t.hree TV networks stiuggle to holc on to their audiences, CBS se2mis to
have found its salvaticn: God. (Touched By An Angel) is one of CBS's most- watched
programs, attracting some 25 million viewers and generating higher ratings than

‘60 Minutes,' its lead-in.” o
Wall Street Journal

LCecember 27, 1996

P e,

We couldn’t have said 1t better ourselves!

Isn't it time to carry America’s most-watched religious network?

The Faith Channel Mon: People Value

National Cable Affiliate Relations Offic2 « 2823 West Irving, Blvd. * Irving, TX 75061 « (800) 735-5542
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Owner: Fox Sports World
Launch date: September 1996
Total subscriptions: 1 million

Fox Sports Detroit

Bingham Farms, Mich. 248-647-2525
Website: www.foxsports.com
Programming: Michigan sporting events,
including Detroit Redwings, Detroit Pis-
tons, Detroit Vipers, CCHA Hockey, Michi-
gan High School Association contests
Owner: Fox Sports World

Launch date: September 1997

Total subscriptions: 2.3 million

Fox Sports West #2

Los Angeles 310-286-3800

Website: www.foxsports.com
Programming: area sporting events,
including Los Angeles Dodgers, Los Angeles
Clippers, UCLA, USC basketball, football
Owner: Fox Sports World

Launch date: January 1997

Total subscriptions: 2.5 million

Fox Sports World

Los Angeles 310-286-6300
Programming: international sports,
including soccer from Italy, English F.A,
Cup, 1st Division Spanish League, Ger-
many's Bundesliga, 1st Division Soccer
Leaque, Scottish Premiere League, Eng-
lish Rugby League and Rugby Union com-
petition; tennis, boxing, auto racing
Owner: Fox-Liberty Networks

Launch date: November 1997
Satellite subscriptions: 3.4 million
Cable subscriptions: 7 million

Total subscriptions: 10.4 million

Fox Sports Net

Los Angeles 310-444-8123
Programming: live sports, regional NBA,
MLB and NHL games plus national pro-
gramming including MLB, boxing, college
football, nightly sports news show, Fox
Sports News

Owner: News Corp, Liberty Media and TGl
Launch date: Novemnber 1996
Subscribers: 58 million

Gay Entertainment Television
New York 212-255-8824

Website: www. GET.com
Programming: alternative lifestyle news,
information and entertainment

Owner: GET/Marvin A. Schwam

Launch date: TBA

GETv Network (Gaming Enter-
tainment Television Network)

Reno, Miami, Pittsburgh 412-782-2921
Programming: interactive games, races
and toumaments; live simulcast racing;
news segments; spotlights on gaming,
entertainment industry, shopping, business
Owner: private

Launch date: TBA

The Global Channel

Washington 202-393-3818
Programming: information on interna-
tional business, foreign lifestyles, culture,
shopping, travel, entertainment, news and
sports

Owner: Global Village Network

Launch date: 1998

The Gospel Network

Hollywood 213-469-4322
Programming: live concerts, music
videos, news, sports, comedy showcase,
direct-response and special-interest pro-
grams with general-interest appeal
Owner: private

Launch date: April 1998

Guthy-Renker Television

Santa Monica, Calif. 310-581-8250
Website: www.grtv.com

Programming: infomercials and direct-
response programming

Owners: Bill Guthy, Greg Renker, Michael
Wex

Launch date: January 1996
Subscribers: 30 million

Hobby Craft Network

Solana Beach, Calif. 619-259-2306
Website: www.hobby-craft.com
Programming: craft, hobby how-to pro-
gramming

Owner: private

Launch date: 1998

Home Improvement Network
San Diego 619-273-0572

Website: www.fixitvideos.com/homefix
Programming: home repair, do-it-your-
self instructional programming; also

available in Spanish; mini-pay program-
ming opportunities available for cable
companies

Owner: private

Launch date: on hiatus after three years
on air; relaunch set for mid-1998

International Channel Network
Denver 303-267-4000

Website: www.i-Channel.com
Programming: series of single-language
premium services including Chinese,
French, Arabic, Italian, Tagalog, Hindi
Owner: Liberty Media, JJS Communica-
tions Media Group

Launch date: 1998

Jones Health Network
Englewood, Colo. 303-792-3111; 800-
727-5863

Programming: information on heaith,
wellness

Owner: Jones Education Networks Inc.
Launch date: TBA

Knowledge TV

Englewoad, Colo. 303-792-3111
Website: www.jec.edu

Programming: instructional information
in four blocks: computers and technology;
business and finance; culture and lan-
guage; health and wellness

Owner: Jones Intercable

Launch date: October 1996
Subscribers: 16 million on Jones sys-
tems, another 20 million part time on
other systems

Lifetime Movie Network

New York 212-424-7000

Programming: 24 hours of contemporary
made-for-TV movies, miniseries; select
theatricals

Owner: Disney/ABC, Hearst

Launch date: September 1998

Lifetime
Movie
Network'’s
‘Almost
Golden’
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Local News Network services from sites throughout the U.S.
Omaha 402-445-2863 on 24-hou.r baSiS

Programming: haif-hour newscasts from ~ Owner: Minority Broadcasting Corp. of
48 states, news, sports and weather cov-  America ,

erage from each state daily Launch date: first quarter of 1998
i(:]\::;;.r)TAP Network Inc. (private The MBC Movie Network

Dallas 972-402-0997

Programming: African-American pre-
mium movie service

Owner: Minority Broadcasting Corp. of

America ;
Re-launch date: first quaner of 1998 The Martial Arts Action Nelwork executives

at the Western Cable Show last December:

Launch date: TBA

HR Tony Interdonato, president; Terry Wilson,
The Mllltafv Channel proo;ucér; R%n ;'r’aﬁvorirano,l r:heu'r}r’nan;S
Louisville, Ky. 502-429-0200 Vincent Anthony, senior vice president
Website: www.dknops@aye.net
Programming: aviation programming, Launch date: April 1997
military documentaries and battle histo- Total subscriptions: 10 million
ries; news, information
Owner: Private MSNBC
Launch date: July 4, 1998 Secaucus, N.J. 201-583-5000

. Website: www.msnbc.com

MOR Galleria Network Programming: 24-hour news and infor-
Nashville 615-650-6000 mation network

Website: www.mormusic.com Owner: Microsoft and NBC
Programming: live, live-to-tape shows from : )

Nashville; music, entertainment specials ;azmh.::te_'éjamy 111I|50n1 996
‘La Fuerza G' on Owner: Speer Communications ubscribers: 5o m

|  The Locomotion Channel S — |

The Locomotion Channel
Miami 305-894-3500

Programming: animation channel fea- December 1997
turing light, fun programs and S
action/adventure for children; evening OLD

programming features cutting-edge and
light animation for adults

Owner: Cisneros Television Group of
Venezuela and Hearst Entertainment

PEeopPLE's CHoIcE TV Corp.

serving 9,410 multi-family dwelling units in

| Launch date: second quarter 1998 St. Louis, Missouri
The Love Network to
New York 212-752-4657
Programming: programs to educate RESNET COMMUNICA TIONS, LLC
viewers about love, communication, S
relationships, self-esteem “_S'm”"‘ Falls, Sauth Da_kmf’
Owner: private The undersigned represented the seller in this transaction
Launch date: spring 1998 GB
The Martial Arts Action Network
Orlando, Fla. 407-370-4460 COMMUNICATIONS
Website: www tmantv.com FOLUITY -
Programming: 24 hours devoted to I _ASE%%’.::‘I\:?T
martial arts, action/adventure movies, TV — SRRl e
series, original programming, competi- 4582 South Ulster Street, Suite 402, Denver, Colorado 80237 (303)694-3090
tion, news, how-to, fitness http://www.commequ.com
Owner: The Martial Arts Network Inc. TAMPA*NEW YORKe® PHILADELPHIA*DENVER*LONDON
Launch date: July 1998 MUNICH®* PRAGUE®* HONG KONGe KUALA LUMPUR®* BOMBAY
This notice appears as o matter of record only.
The MBC GDSDEI Network CEA is a member of the National Association.of Securitics Dealers. Ine.
Dallas 972-402-0997 and its professional associates are registered with the NASD.  Member SIPC.

Programming: telecast gospel church
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THE SUITE from MTV and VH1

(marketed as a package)

M2: Music Television

New York 212-846-4629

(Channel available on a la carte basis in
analog form; launched August 1996; 9
million subscribers)

Programming: free-form music designed
to appeal to early-adopter musicphile
Owner: MTV Networks

Launch date: July 1998

No=ily oo L
Robert Bradley's Blackwater Surprise
on M2

MTV Ritmo

New York 212-846-4629
Programming: rhythmic music for U.S.
Spanish-speaking adults

Owner: MTV Networks

Launch date: July 1998

MTV Indie

New York 212-846-4629
Programming: music from independent
labels; no major studio releases

Owner: MTV Networks

Launch date: July 1998

MTV Rocks

New York 212-846-4629

Programming: hard-rock videos from the
the '80s and the "90s

Owner: MTV Networks

Launch date: July 1998

VH1 Soul

New York 212-846-4629

Programming: classic rhythm and blues,
adult urban videos

Owner: MTV Networks

Launch date: July 1998

VH1 Country

New York 212-846-4629
Programming: new country from con-
temporary country music artists
Owner: MTV Networks

Launch date: July 1998

VH1 Smooth

New York 212-846-4629

Programming: jazz, new age, adult-con-
temporary videos

Owner: MTV Networks

Launch date: July 1998

The Museum Channel

Los Angeles 213-850-8080
Programming: entertainment-based,
dedicated to the wealth and variety of
35,000 museums worldwide ranging from
children’s museums to the Smithsonian
Owners: Oliver de Courson and Mits
Katoaka

Launch date: fall 1998

My Pet Television Network

Los Angeles 213-874-6125

Website: www.pettv.com
Programming: informative, educational
and entertainment programs for pet own-
ers and general public, featuring veteri-
narians, and covering such topics as how
to bring home/train a pet; interactive
shows

Owner: Michael Marcovsky

Launch date: May 1998

51 3 :
Dr. Jeffrey Werber on
My Pet Television Network

New Kid City

New York 212-595-3458
Programming: for children

Owner: Children's Television Workshop
Launch date: TBA

New Investment Channel

Los Angeles 213-993-6032
Programming: business matters and
new investment input including new pub-
lic and private issues and venture capital
opportunities

Owner: Mervin Evans Venture Partners

Launch date: May 1998

Nick at Nite’s TV Land

New York 212-258-7500

Website: www.nick-at-nite.com
Programming: vintage shows from the
'50s to the '80s

Owner: MTV Networks

Launch date: April 1996
Subscribers: 19 million

Noggin

New York 212-258-7500
Programming: educational and enter-
tainment for kids

Owner: MTV Networks

Launch date: TBA

Oasis

Los Angeles 310-553-4300

Website: www.o0asistv.com
Programming: 24-hour new-age, holistic
cable/satellite network

Owner: Movicorp Holdings Inc.

Launch date: September 1997
Subscribers: under 250,000; part of TCI
HITS digital-delivery system

Orb TV

Culver City, Calif. 310-669-6180
Programming: globa! perspective on lat-
est scientific, artistic and cultural events
and discoveries

Owner: Orb Research Business Group
Launch date: TBA

The Outlet Mall Network
Sarasota, Fla. 941-362-1000
Website: www.theoutietmall.com
Programming: TV and Internet home
shopping

Owner: Qutlet Mall Network

Launch date: first quarter 1998

Ovation: The Fine Arts Network
Alexandria, Va. 703-518-3095

Website: www.ovationtv.com
Programming: 20 hours of arts program-
ming, including dance, music, literature,
artist profiles, opera and museum exhibits
Owner: Ovation Inc.; investors include
New York Times Co., Time Warner Cable,
J.P. Morgan

Launch date: April 1996

Subscribers: 3.5 million

Parent Television

Los Angeles 310-824-0689

Website: www.parenttelevision.com
Programming: aimed at parents and par-
ents-to-be; advice and instruction, news,

www americanradiohistorv com
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| discussion and home shopping
Owner: private
Launch date: early 1999

Performance Showcase
Montebello, Calif. 213-724-1466
Programming: offers a promotional
showcase for producers, directors, writ-

| ers, actors, musicians, commentators,
reporters and TV and film crews to exhibit
old and new productions
Owner: MZE Productions

| Launch date: TBA

| Planet Central Television
Hollywood 310-456-7040

l Website: www.pctvi.com
Programming: targets the “alternative”
information and entertainment audience
that sees itself as smart and demands
smart media
Owner: private
Relaunch date: spring 1998

Praise TV
| Clearwater, Fia. 813-536-0036
Programming: contemporary Christian
music videos and original-artist interviews
Owner: Christian Network Inc.
Launch date: December 1996

Premier Horse Network

Burbank, Calif. 818-955-9000

Website: www.horsenet.com/premier

| Programming: 24-hour-a-day cable and
satellite equestrian network featuring
horse shows, professional rodeo, flat and
steepltechase racing, equestrian news,
instructional programs and home shopping
Owner: private

Launch date: late 1998

The Real Estate Network
Charlottesville, Va. 804-975-1200
Programming: interactive television
aimed at merchandising real estate and
other services; information on local and
national real estate offerings

Owner: private

Launch date: fourth quarter 1998

Recovery Network

Santa Monica, Calif. 310-393-3979
Website: www recoverynetwork.com
Programming: providing information and
support to people dealing with, and
affected by, alcoholism, and other chemi-
cal dependencies, as well as eating disor-
ders and compulsive gambling problems;
prevention programs aimed at juveniles

as well as information on alternative,
healthy lifestyles

Owner: Private investors/executives
from cable, entertainment and recovery
ndustries

Launch date: April 1997

Subscribers: 17.5 million

Romance Classics
Noodbury, N.Y. 516-364-2222
Website: www.romanceclassics.com

Broadcasting & Cable January 26 1998
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IN THE DARK...
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YOUR
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The CTAM Research
Conference, Profiting
From Research Today,
in San Antonio February
2-4, presents the most
vital and illuminating
marketing research
information available

in the field. we'll supply

the resources—you just
have 10 show up.

To join 703-549-4200
or www.ctam.com
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TOOL OF THE TRADE.



www.americanradiohistory.com

CABLE/COVER STORY

‘An Affair to Remember’ on Romance
Classics

Programming: movies, series and origi-
nal programming with romantic themes
Owner: American Movie Classics/Rain-
bow Programming

Launch date: Jan. 1, 1997
Subscribers: 9.8 million

Seminar TV

Oceanside, Calif. 760-639-6020
Website: www.seminartv.com
Programming: instructional progamming
with a focus on self-improvement and
personal growth

Owner: Global Mind Network

Launch date: July 1998

Share TV

McKean, Pa. 814-476-7721

Website: www.sharetv.com
Programming: Niche channels with
strong viewer-participation element; fea-
tures Idea channel, Bingo Channel, Her-
itage Channel, Coaching Channel, Baby
Channel, Bridal Channel, Book Channel,
Adventure Channel, Wedding Place, Col-
lectibles Channel, Needleworks Channel
and Joke Channel

Owner: private

Launch date: TBA

Space Television Network
Venice, Calif. 310-821-1542

Website: www.space-tv.com
Programming: space exploration, tech-
nology, science, nature and human
adventure programs

Owner: Jules Ross

Launch date: {ate 1998

Speedvision

Stamford, Conn. 203-406-2500
Website: www.speedvision.com
Programming: automotive, aviation and
marine programming

Owner: Cox Communications, Comcast
Corp., Continental Cablevision and Times
Mirror

Launch date: January 1996
Subscribers: 13 million

The Success Channel

Carlsbad, Calif. 619-496-3300
Programming: personal achievement,
career and human potential development
and motivational programming encourag-
ing a balanced lifestyle

Owner: Success Broadcasting Network
Launch date: TBA

Sundance Channel

New York 212-708-1600

Website: www.sundancechannel.com.
Programming: 24-hour, commercial-free
independent film showcase under the
creative direction of Robert Redford
Owner: Sundance Institute and Showtime
Launch date: Feb. 29, 1996
Subscribers: 7 million

The Theater Channel

Venice, Calif. 310-823-6508
Programming: Videotaped theater per-
formances of all genres, including chil-
dren’s theater, reviews, festivals, back-
stage interviews and awards ceremonies
Owner: private

Launch date: spring 1998

Therapy Channel

Los Angeles 213-993-6032
Programming: 24-hour-a-day live viewer
call-in programming featuring host thera-
pists

Owners: Community People Press &
Mervin Evans Venture Partners

Toon Disney
Burbank, Calif. 818-569-7500

‘Aladdin’ on Toon Disney

Programming: continuous and exclusive
access to Disney animated programming
for kids 2-11 and families

Owner: Disney/ABC Cable Networks
Launch date: April 18, 1998

TV5-The French Channel
Montreal, Canada 514-522-5322
Website: www.tvb.0rg

Programming: movies, series, magazine
shows and entertainment from French-
speaking countries

Ownenr: TV5 USA Inc.

Launch date: December 1997

URU TV/The Earth Cast

Network

Cave Creek, Ariz. 602-585-7200
Programming: educational programming
with an emphasis on personal develop-
ment, human growth and saving the planet
Owner: URU TV

Launch date: 1998

Wingspan: Air & Space Channel
Bethesda, Md. 301-718-0700

Website: www.wingspantv.com
Programming: 24 hour-a-day aviation
and aerospace channel featuring news,
documentaries and educational programs
on space flight and aviation

Owner: private

Launch date: April 2, 1998

World Cinema Network
Woodbury, N.Y. 516-396-3000
Programming: built for digital platforms,
it features top international films

Owner: Bravo Networks

Launch date: 1998

Youth Sports Broadcasting
Channel

Montebello, Calif. 213-724-1466
Programming: Home tapes of youth
sports, including Little League games,
school league games, and games on I
parks, playgrounds and dirt lots from
neighborhoods across the country; score
updates

Owner: private

Launch date: first quarter 1998

ZDTV: Your Computer Channel
San Francisco 415-551-4500
Programming: 24 hours of programming
targeting PC owners and Internet surfers
Owner: Ziff-Davis

Launch date: first quarter 1998

www americanradiohistorv com
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Garry, ‘Larry’ signing off :

| films that tell the stories behind

Cable

TV critics preview slate of cable offerings

By Donna Petrozzello

ome Box Office created the

biggest splash at last week's |

Television Critics Association

tour with the announcement that it |

would shutter The Larry Sunders Show
atter this season.

Although he called Sanders “the
most acclaimed series on HBO and

Tom Hanks is executive producer for
HBO's ‘From the Earth to the Mcon.’

the one that’s been the most highly
reviewed,” HBO Chairman Jeft
Bewkes said the season of Seuders
that premieres March 13 “will be the
last.”

Sanders star and creator Garry
Shandling told critics that “this may
likely be the last season,” adding that

( April 5 and May 10. lt chars the course
of NASA’s Apollo space exploration
missions and the men who flew them
over an | l-vear period.

HBO also will feawture A Bright Shin-
ing Lie, the story of one man's experi-
ence of serving in Vietnam, adapied

4

b tfrom author Neil Sheehan’s Pulitzer

Prize—winning book of the same name.

Also inspired by the Vietnam con-
flict. Showtime will premiere its origi-
nal teature The Wall, a trilogy of short

mementos lefl daily by visitors 1o the
Vietnam Veteran’s Memorial Wall in
Washington. Showtime also premieres
The informant. an original feature
based on “Field of Blood™ by Gerald
Sevmour. a book that depicis terrorism
in Ireland.

In basic cable. sweeping dramas
dominated the TCA tour. In April

' MTV NETWORKS
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Unless you’ve been snoozing for the past couple of decades, you've tuned
into at least one of our channels. We're MTV Networks, the
company of trendsetting VH1, MTV, Nickelodeon, Nick at Nite,

he’s considering a story line in which
Sanders co-star Jon Stewart would
take over in Shandling’s place. But,
Shandling said, “I’'m not sure yet if |
want my show to go on without me.”
Cotumbia TriStar TV Distribution is
slated 10 take the show into syndica-
tion in 1999,

HBO and the other cable networks
represented at TCA siressed big-bud-
get original productions. Discovery,
USA, Arts & Entertainment, Showtime
and others plan expansive miniseries
this year, ranging I'tom dramatic
retellings of classic novels 10 depic:
tions of the Vietnam War.

Home Box Oftice’s presentation of
its 12-part miniseries From the Earth
to the Moon. executive-produced TTarn !

exclusively for the network hy uactor T v!

Tom Hanks. is one of the pay cable net- AN
work’s most ambitious projects. The
series will air on six nights. berween

Nick at Nite’s TV Land, and M2. Total entertainment, right? Well, we're
also a totally great place to work. As a growing member of the Viacom
family, we’re expanding our programming to new markets throughout the
world. In fact, we’re one of largest entertainment companies on the plan-
et. This means outstanding opportunities for:

* Marketing/Sales
* Finance/Accounting
+ IS

* Research
* Programming/Production
+ Administrative Assistants

e Public Relations
We offer attractive salaries, comprehensive benefits including a
matching 401(k), and the progressive environment that you'd expect
from the company that’s changing the face of cool. Sc get with the pro-
grams. Send your resume to: MTV Networks, Staffing Resources—
Praspect, 1515 Broadway, 16th Floor, New York, NY 10036. We regret
that we can respond only to those candidates who meet the above
requirements. M TV Networks is an equal opportunity employer.

-
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BRIBIC YELE vision "
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A&E presents the North American
premiere of Tom Jones, a six-hour
retelling of the Henry Fielding
novel that was co-produced with
the BBC. In 1999, A&E will debut
what network executives catled its
most expensive project to date, the
six-hour miniseries Vanity Fair,
The BBC will collaborate with
A&E on the miniseries.

USA Networks will deliver its
ambitious two-part miniseries
Moby Dick 1o viewers on March
15-16. Starring Gregory Peck and
Patrick Stewart. the feature was
shot off the Australian coast and
is the latest retelling of the Her-
man Melville classic. Rod Perth,
USA Networks® president of enter-
tainment. called the series “absolute-
ly the largest event USA has ever
done.”

Long-tform programming marked
CNN’s news at TCA. In collaboration
with the Time Warner Inc.—owned
magazines Time. Fortune. Money and
Entertainment Weeklv, CNN will
launch its news magazine series.
CNN Newsstand. The shows will
report on news and trends. with con-
tent overseen hy the editors of the

MY PET TV NETWORK

Proudlv Annoances s Strategic Alliance With

The Humane Society
of the United States

From live disaster relief programming to a
wide range of informational and
promotional cooperation. America’s all-
new. all pet cable programming service is
proud to work with the country’s 50 million

pet-owning households.
TELEVISION

MY pE NETWORK

My Pet Television Network, Inc.
213-874-6125
7115 Macapa Drive
L.os Angeles, CA 90036

‘A Bright Shining Lie’ is Neil Sheehan’s account
of experiences in Vietnam.

print magazines.

Last week's TCA tour made it clear
that networks are committed to pro-
ducing original documentaries. Even

| music-heavy programmer MTV
announced two new series—Ultra-
sound, which features documentary-
style profiles of contemporary musi-
cians, and True Life. which documents
troubling life situations faced by MTV
viewers.

CBS Eye on People will launch two
series. David Frost: hierviews 'l
Never Forget will feature selected
archival segments from Frost's
celebrity interviews: Grear People of
the 20th Centiry is a 10-part series
commemorating the past century that
is produced by David Wolper.

Discovery Networks unveiled new
reality series on Discovery Channel
[ and The Learning Channel. This

spring. TLC debuts the minis-
eries Boor Canip, about an elite
group trained to fight fires,
defuse bombs or perform as para-
medics. The series will be pre-
sented in TLC's Real Life, Real
Heroes anthology program.
TLC’s sister network Discov-
ery Channel will debut the half-
hour series, Real Kids. Real
Adventures. which will air within
Discovery's children’s program-
ming block on Sunday momings.
Real Kids. which retells stories of
heroic deeds performed by chil-
dren, stars 16-year-old Hamille

Rustia.

In children’s programming, anima-
tion will be king for the coming year.
Nickelodeon will bring the landmark
cartoon strip “Peanuts” to its program

[ lineup starting in late January. Nick-

elodeon has acquired rights to 58

Peanuts shows totaling 63 half-hours

of episodic series and Peanuts spe-

cials.

Nicketlodeon also announced a
$350 million initiative to launch an
original animation series. Oh Yeah.
Cartoons! and to create an animation
studio in Hollywood to serve as head-
quarters for creative talent behind the
new series.

Following its top-rated cartoon
strip South Park. on June 15 Comedy
Central will introduce a new animat-
ed series. Bob and Murgaret, about a
British dentist and his podiatrist
I'wife. |

CNN wants Amanpour to anchor hour newscast

CNN is talking to its star foreign correspondent, Christiane Amanpour,
about anchoring its 8 p.m. newscast, which sources say the network plans
to expand to an hour later this year. The current half-hour newscast is
anchored by primary CNN anchor Bernard Shaw. who was just named co-
host of CINN Newssiand: Tima, a prime time magazine set to debut at 10
p-m. Sunday this spring or early summer {see story above).

During the past year CNN aggressively pursued NBC's Tom Brokaw
and CBS’s Dan Rather for its expanded nawscast. Both decided to re-up
with their current employers. Sources say some CNN executives believe
Amanpour is the best candidate for the anchor seat. But she has resist-
ed previous overtures, so thal sources say she would likely be given
opportunities to jump an big stories and report from the field as events
warranted.

Network sources also speculale that with her recent engagement to
Assistant Secretary of State for Public Affairs Jamie Rubin, a domestic
anchor position (with wide latitude to travel) may be more appealing to her
than in the past. The expanded newscast is part of a wider affort to devel-
op “appointment programing” throughout prime time, with Larry King Live
at9 p.m. and a series of news magazines linked fo Time Inc. publications

at 10,

—Siteva McClalian
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Special Report: Domestic Satellites

A year ago, the U.S. satellite industry was in a state of distress after the loss of the Telstar 401 satellite in
January 1997. Since then, however, the domestic capacity market has recovered, with ample capacity and
stable prices available today. This report takes a lock at the major players in the U.S. market, both on the
reselier and operator side, and also checks in with the broadcast networks 20 find out how they'll deliver their
new digital television signals to local stations.

Resellers report: Capacity outpaces demand

In U.S. occasional-use satellite prices have come down

By Noel Meyer,
B&C correspondent

dequate capacity and stable pric-
A ing are likely 1o be watchwords
for the occasional-use satellite
market i 1998 in both Ku- and C-
band, with Ku-band prices stable at
about $750 per hour and C-band going
for $500-$550.
Segment shortages brought on by
the failure of Telstar 401 in early 1997
have been solved by the launch of Tel-

star 5 and GE 3 and the bankrupicy of

AlphaStar.

“The market for occasional use in
1998 is very well positioned.” says
Carl Capista, director of operations,
GE Americom. "The satellite operators
have a lot of capacity. Assuming all the
upcoming launches go as planned. |
don’t see any shortages—more of an
equilibrium. 1 would say that it would
be pretty much the same in 1999 as in

1998. What vou don’t have is a lot of

satellites reaching the end of their life
and not being replaced, as vou did a
couple of vears ago.”

GE Americom is launching Ku-band
bird GE-5 this year, and Capista thinks
it will be operational late in the third
Juarter or early in the fourth. “We hope
to have a number of dedicated
transponders for SNG on GE-3. and we
are trying to dedicate that satellite as
our SNG satellite.” Americom plans to
launch GE-4 in early 1999; 11 will also
have some dedicated C- and Ku-band

occasional-use transponders.
Loral Skynet will launch Telstar 6

this year. with an in-service date of

Nov. | and Telstar 7 shortly thereafter:
Telstar 7. however.
will not see service
until 1999, [ sce
Telstar 6 playing
much more of a
role in the occa-
sional business:
Telstar 7 1s target-
ed more for cable
operations,” says
Joan Byrnes. vice
president of mar-
keting for Loral
Skynet.

“On Telstar 6 on
the C-band side
we will dedicate
one or two transponders for occasion-
al—in somie cases it might be as many
as three or four. On Ku-for SNG we are
a little more generous. with two, three
or four for occasional use.” Byrnes
adds. “We will make sure there are
enough transponders to manage the
SNG market in the afternoon.

1 think the occasional-use
transponders will become more and
more important to our customers, and
more traffic will be driven to them,
because fewer clients will want to take
long-term contracts.” Bymes says.

“There is ample availability, so pric-
ing will probably stay around $7350 an
hour tor Ku-band,” says Conus Com-

Broadcasting & Cable January 26 1998
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The loss of Telstar 401 cramped transponder space early
las; year, but Loral Skynet’s Joan Byrnes doesn’t foresee
any shortages ahead.

munications account execulive
Michelle Petraw. “The market can’t
support high prices anymore because
ot the launch of Telstar 5 and the addi-
tional capacity that’s up there now and
not spoken for. [ don’t expect prices to
fall much lower than that. but what I do
expect—maybe—is that resellers will
become more tlexible on their cancel-
lation terms or on their policies involv-
ing booking space.”

Part of the drive 10 increased service
Petraw savs, is that private industry is
willing 1o pay a litle extra tor saellite
segment it they know that the reseller
is willing 10 service the account and
take care of them. “Service has

59
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[become]| a bigger issue than price
among the resellers,” she savs.

If some in the industry believe there
is adeguate capacity tor both Ku- and
C-band occasional use. others are not
50 sure. “There is the possibility that
certain transponders will be preempied
for tull-time service. reassigned, which
could impact available
capacity,” says Laura Ken-
ney, president of Tulsa,
Okla.—based reseller Vyvx.
However. Kennev agrees that
for the immediate tuture the
market 1s stable, with capaci-
1y slightly  outpacing
demand.

“ln termis of supply. the U.S.
domestic market tor both Ku-
and C-band occasional use 1s
probably as good as it has been
tor the last {8 months or so.”
says Richard Woll, vice presi:
dent of telecommunications
and distribution for ABC.
“Now the issues are: Will that
supply continue, or will some
of the capacity in the occasional pool he
gobbled up for full-time capacity? That's
what | think many people in the market-
place believe will occur.”

*1 don’t see any any immediate
shortages,” Skvnet’s Byrnes adds.
“The launches | sce planned seem o
be pretty well timed tor the evolutions
in the industry. with the broadcasters
gomng dignal and [to] HDTV. Unless

GlobeCast’s Keith
Buckley says C-band
demand is growing.

Special Report: Do
T Technoloc

we have some kind of anomaly. we
are keeping pace with content
increase and digitization. We have
consciously made the decision 1o hold
inventory for the occasional-use pool.
It 1s strategically important for our
customers.”

Although the market is now stable,

mestic Satellites

casters Tribune and CBS.”
“GlobeCast 1s tfinding more and
more new users of C-bund occasional
use in the general broadeasting busi-
ness,” says Keith Buckley. GlobeCast
executive vice president. broadeast ser-
vices division. “*More and more people
[need) timely contribution services 10
o into their network feeds, cable

occasional use is growing. Vyvx
reports 60% growth over the past few
vears, and Adanta-based Crawtord
Communications reports a fiveftold
increase in C-band use. “1'm seeing
more advertising and business-related
use for C-band,” savs Kevin Haymes.

Crawford Communications mimager of

broadcast services, “as well as broad-
casting, such as our in-house broad-

Vyvx’s Laura Kenney says
the satellite market is
siable, with capacily

oulpacing demand.

or broadcast. There is growth in
the traditional marker as well as
in some of the expanding mar-
kets—new cable channels, for
example.”

For the present, look for
improved customer relations in
the rescllers market. “Resellers
have 10 be more tlexible, They
have (o put it all together.” says
David Gardner, director of media
services tor Orion Network Sys-
lems.

“I have 10 be tlexible and pro-
vide everything the customer
needs for their business.”

And with the push to digital
starting to gain momentum,
look for new services and lower rates.
"1 think we will offer the GlobeCast
customer hase a variety ot service
offerings that have not been avail-
able,” Buckley savs. “In its most sim-
ple form, the use of muluchannel dig-
ial systems allows a company like
ours to offer multuregional feeds of
the same syndicated program at a
much more attractive price.” ]

TV networks eye digital delivery |

Plan for compressed NTSC and DTV feeds

By Glen Dickson

s the major broadcast TV net-

works gear up to launch digital

broadcasis this fall, they are
evaluating how best 1o utilize their
existing satellite capacity 1o support
both continuing NTSC service and
new DTV transmissions.

NBC. C3S. Fox and ABC plan 10
“repack” their space segment by dig-
itizing and compressing their exist-
ing NTSC service. thus frecing up
capacity to simultaneously transmit
DTV programing. But none of the
four networks has decided which
equipment suppliers it will use to
encode the signals at the network and
decode them at affiliates. and none

Charles Jablonsk® says
NBC will star its cigital
conversion late this year.

Bobh Seidel says CBS
hasn’t decided on a
compression ratio.

Andy Selos says Fox
has settled on 4:2:2
as its ratio.
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has announced a definitive timetable
for digitizing NTSC service.

Fortunately, all four networks have
experience using MPEG-2 compressed
feeds, either in their newsgathering
operations or for distributing their
spin-off cable networks. CBS und
NBC. for example. were relying on
MPEG-2 4:2:0 leeds last week to bring
back coverage of the Pope’s visit 10
Cuba.

NBC plans to begin converting its
overall network distribution to digital
in late 1998 carrving over into 1999,
siys Charles Jablonski. NBC vice pres-
wlent ol broadcast and network engi-
neering. That means the conversion
won't be completed until after some
NBC O&Os and affiliates have already
begun DTV broadcasts. "We may have
1o do something different tor the first
NBC stations going on air with DTV
next fall,” Jablonski admits. “But |
hope not.”

While NBC has been successiul
using Wegener MPEG-2 4:2:0
encoders and decoders for news leeds
from affiliates, NBC Newschannel
and MSNBC. 1t sull is evaluating
about a dozen compression vendors to
provide gear for network program
distribution. Jahlonski says. NBC
also hasn’t decided whether it will use
4:2:0 or 4:2:2 “studie profile” com-
pression gear, which has more
chrominance information and is bet-
ter suited to post-production. for
either its NTSC or DTV feeds.

“Whether we need to go 10 4:2:2 for
altiliate distribution. it’s (0o soon to
tell.” says Jablonski. He isn’t sure
whether sports back-

Special Report: Domestic Satellites

Domestic Satellite Guide
to the Sky

Satellite

Galaxy llIR 95 WL

Galaxy V 125 WL

91 WL

Ortital Lozation  Frequencies

Owner

C/Ku PanAmSat
C PanAmSat

PanAmSat

Galaxy Vi

SBS 4 77 WL

C/Ku

Ku PanAmSat

SBS 6 74 WL

Ku PanAmSat

Telstar 4 89 WL

Satcom C-1 137 WL
| SatcomC-4 135 WL

SatcomK-2 81 WL
Spacenet 3 83 WL
103 WL

87 WL

hauls will require
4:2:2 compression
either. since NBC

doesn’t do “heavy pro-
duction™ on its sports
feeds. he says.

What Jablonski is
looking for is a digital
COMPression svsiem
with a “multigenera-
tion product plan™ that
allows NBC 1o plug in
and add on exira
pieces as needed.
While NBC was torced to put in what
Jablonski calls an “overlay system”
for news because of a pressing need
for capacity, the network wants its
program distribution equipment 1o
handle both digital NTSC and DTV
feeds. I don’t want 10 put in a whole
other set of boxes 1o piich and catch

Ken Michelf says ABC

hasn’t ‘solidified’ its
digital distribution plans.

signals.” he says.

lablonski also wants 1o
fit two HDTV signals inlo
a 36 mhs Ku-band
transponder. which he says
18 "a bitof a push.” but can
be done with advanced satellite
modems. But NBC will still keep the
data rate of an individual feed a1 45
Mb/s. so fiber can carry it as well.
“Whatever we do. we want to he able
1o stutt it into a 45 Mb/s circuit, so the
encader could just as easily feed DS-3
fiber,” Jablonski says.

C/Ku Loral Skynet

Cc GE Americom
GE Americom
GE Americom

C/Ku GE Americom

C/Ku GE Americom

C/Ku

GE Americom

The magic number for CBS also is
45 Mbs. says Bob Seidel, CBS vice
president of engineering, because of
the compatibility it affords between
satellite and terrestrial distribution.
“We could probably fit a litle more
data on the satellite. but that makes
transitioning 1o terrestrial [either tiber
or microwave| more difticult.” he savs.

Seidel is especially concerned abour
the roughly 6} CBS stations whose stu-
dios aren’t co-located with their
receive sites and which must backhaul
incoming network signals to their
plants. Because of microwave interfer-
ence problems. most use DS-23 tiber
links, which are relatively economical.
Jacking up the data rate above 45 Mby/s
on the network feed would require
going 10 OC-3 fiber at 155 Mb/s. which
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is significantly more expensive.

Within a 45 Mb/s satellite circuit,
CBS will do one high-definition feed
or three simultaneous 15 Mb/s chan-
nels for 525-line standard-definition
programinming. Since the NTSC feeds
will remain more regionalized than the
nascent HDTV programming. Seidel
says CBS might have 10 NTSC feeds
going at once and only two HDTV
feeds, such as West Coast and East
Coast paths.

CBS hasn’t decided whether it will
use +:2:2 or 4:2:0 compression, or a
mixture of both. “We might use 4:2:2
for backhauls and 4:2:0 for distribu-
tion,” says Seidel. "It depends upon the
function you’re trying to achieve. In
Cuba, we're bringing back 10 simulta-
neous digital feeds for the Pope’s visit.
We’re running a much higher data rate
for the prime time feed with Dan
Rather than for backhauling teeds 10
stations, which are running at about 6
Mb/s. For football, we might use a dif-
ferent rate. The ability to go either way
1s important,”

Unlike NBC's Jablonski, Seidel
doesn’t care if CBS winds up using
separate compression systems for its
NTSC and DTV feeds. “*We're not
looking for one DTV/NTSC system,”
he says. "t would be nice to use [the
NTSC and DTV systems| interchange-
ably, but in reality, we’ll be operating
two parallel paths for many years to
come. And we always have a hot stand-
by tor on-uir paths.”

One solid vote for 4:2:2 compres-
sion comes from Andy Setos, execu-
tive vice president of News Corp.’s
News Technology Group. For Fox's
program distribution, Setos says
there’s “no question that whatever we

says that Fox has just sent a request for
information on 4:2:2 compression
products 1o a number of manufacturers;
he adds that Fox will also focus heavi-
ly on satellite modem technology 1o
maxinze the achievable payload on a
satellite.

“We can offset the cost of the
modem against the cost of the trans-
mission channel,” says Setos. “The
modem is the number-one issue.”

To continue to provide affiliates
with an analog NTSC signal, Fox
plans to send 4:2:2 compressed 480 |
digital feeds that will come out of an
affiliate’s receiver/decoder as either
NTSC analog or serial digital compo-
nent. Like NBC, Fox also wants to
incorporate the technology for both

LL

NTSC and DTV distribution into ane
system and roll out both distribution
paths at the same time (with the possi-
ble exception of Fox's carly DTV sta-
tions), although Setos didn’t offer a
tinietable.

“We’ve actually put our digital
INTSC] rollout on hold because of
DTV.” Setos says. “Now we're seeing
them as a simultaneous project. The
1wo components will coexist.”

While Fox hasn't announced the
“mitty-gritty” of 1ts digital distribution
plans 1o affiliates. the network plans to
hold a day-long DTV symposium for
affiliates at NAB "U8 in Las Vegas. A
lot of this will come clear then.” says
Setos. “We understand the deadlines the
affiliate stations have. and we plan to
complement them at the network level

ABC isn’t talking about its digital
distribution strategy. “Our plans have
not been sofiditied.” says Ken Michel,

mes!it: Satellites

ABC director of technology and equip-
ment planning. “Our tocus initially s
on the digitat distribution of DTV
material or HDTV material 10 our sta-
tions. and we’re evaluating all possible
alternatives.”

Rich Wolf, ABC vice president of
teleccommunications and distribution
services and the network's point man
on satellites, doesn’t have much more
10 add. “We have no time lines or mile-
stene dates for the digitizing of NTSC
service,” savs Wolt,

As for ABC’s choice ot 4:2:0 or
4:2:2 compression, Wolf savs that
decision hasn’t been made either.
“However, | do think that because of
the inherent technical advantages that
+4:2:2 offers for contribution-yuality
service 1o the ABC Television affili-
ates. il and when ABC decides to digi-
tize its NTSC service, 4:2:2 could be
appropriate,” he savs. [ |

PanAmSat:
a huge hit
for Hughes

By merging with PanAmSat.
Hughes picks up a savvy
satellite operator

By Peter J. Brown,
B&C correspondent

ater this year, Hughes Space &

Communications Co. will be on

the front page. For the first time, a
giant commercial satellite will bhe
launched trom a tloating plattorm far
out in the Pacitic Ocean. The satellite.
Galaxy X1, will be the newest addition
to PanAmSat Corp.’s space-based
fleet, and is the first of the Hughes HS
702 series.

“*Sea Launch™ brings together engi-
necring and design talent from the
U.S., Russia, Norway and Ukraine. It is
40% owned by Boeing Commercial
Space Co. For Hughes, the HS 702
marks another tnnovative phase in its
history. This will be the most powertul
commercial satellite ever launched.

The risk for Hughes is considerable.
There will be no preliminary full-scale
testing of Sea Launch. The Galaxy XI
launch will constitute the first com-

(i
o

Galaxy X! wiil be launched from the
floating "Sea Launch’ platform.

plete activation of this revolutionary
offshore launch system.

Hughes Electronics Corp. has just
wrapped up s first tull vear with a
71% stake in PanAmSat. Under the
terms of the merger, according 1o one
Wall Street analyst, Hughes Communi-
cations Inc¢. can grow its stake 1o more
than 80% of PanAmSat or reduce it 10
almost half.

Hughes is the world’s leading opera-
tor of commercial satellites. By merg-
ing in 1996 with PanAmSat, a domi-
nant plaver in the fast-growing interna-

wwWw americanradiohistorv com

January 26 1998 Broadcasting & Cable


www.americanradiohistory.com

e

B e e L

IMeet the mew company
with decades of experience.

<i News Cigital

¥ Datacom I

Once broadcastars looked to D\VV (farmerly the advenced aroducts division of NTL) for compression,
and News Datacom for ccnditional access. Now DMV ard NDC kave come tog2ther to create NDS.
Your ore clear choic2 for digital broadcast solutions. ‘Whethe- you're involved in contribution,
distributicr, digital ter-estrizl, private networks, or cab e, NJ3 1as everything you need to be successful.

NDS has alreay provided systens to leading broedcasters worldwide such as:
CBZ, DIRECTV, E3, Fcx, Galaxy Latin America, N3Z, FanAmSat, Reuters, and others.

Call NDS today. Because with NDS, the future cf dig tal brozdcasting neve- locked clearer.

NES Americas inc.
3501 Janboree Raad Stite 200
Newpart Beach, CA €266C
714.725.2554

waw.ndswerld.com

€1938 ND35 Anmrica |1c. BDS, DMV NI and NDC are trademarks of NOXS. Al othe tradesmmrs Ere tie sroperty of their respectwe holders. All rights reserved.



www.americanradiohistory.com

tional satellite services market,
Hughes has become an even
stronger spuce and satellite com-
munications company. with ter-
restrial wireless communica-
tions technology part of the mix.

Besides building satellites. it is
growing the largest DBS service
in the U.S.. DIRECTV. And while
some observers consider last
year's departure of former Hugh-
es Electronics Corp. chainman C.
Michael Armstrong the end of an
era. the company is thriving, and
strives 1o be forward-looking. A
new stock made its debut a few
days before Christmas under the
old symbol (NYSE: GMH). On
Jan. 16, GMH stock closed at 35-
7/16.

“So many things are happening here,
and yet we need to reestablish a track
record. Our GMH stock is not quite
ready 1o get a track record going. Afiter
all, we became a new quantity on Dec.
17." says Steven D. Dorfman. vice
chairman. Hughes Electronics. “It’s
our job now to go out and explain the
new Hughes Electronics to the invesi-
ment community.”

*As far as PanAmSat is concerned,

Special Report: Domestic Satellites

/!

PanAmSat added to its satellite fleet when * put

PAS-5 into orbit last August,

we are very satisfied with the outcome
of the merger. and Wall Street appears
to agree with this assessment. At the
end of 1997, we were up to around $42
from a stock price of approximately
$30 at the start of the year. That repre-
sents roughly a 40 percent apprecia-
tion,” Dortman says.

PanAmSat’s year-end financial data
have not been released. For the first
nine months of 1997, PanAmSat (Nas-

daq:SPOT) had revenue of
$558.1 million and long-term
satellite service contracts of more
than $7 billion.

Hughes must not only intro-
duce potential new investors (o
the restructured company. Dorf-
man stresses, but also execute its
strategy properly to maintain the
lead in its core markets. The goal
is to slay one step ahead of the
competition, and that has been
achieved for now by the merger
with PanAmSat. While Hughes is
keeping its domestic satellite
operations personnel on the West
Cousl, the finance and marketing
arm of the Hughes Galaxy team
has moved east to join PanAm-
Sat’s cadre of international satel-
lite fleet operators in Greenwich,
Conn.

“We felt from the start that the two
teamns were complementary. To make
this a success. we knew that we
couldn’t keep them as two separate
teams. We had to blend them,” says
Carl A. Brown, executive vice presi-
dent of PanAmSat. *Operations was
perhaps the cleanest part of the whole
merger. All of our personnel were

DIrecTV grabs Galaxy IlI-R capacity

Plans call for niche, HDTV pro¢cramming

DiRecTV has signed a deal with satellite operator
PanAmSat for satellite capacity on the Gaiaxy I-R bird,
which DIRecTV will use to offer niche and special inter-
est programming and to launch HDTV this fall.

Initially, DIRECTV is leasing four 63-watt transponders
on PanAmSat's Galaxy IHI-R bird, which it will use to roil
out six channels of ethnic programming from Fort Lee,
N.J.—based Ethnic American Broadcasting Co. (EABC)
starting in mid-1998. The channels will include Russian
programmer wumNB-Tv; Nelwork Asia, serving Asians
from the Indian subcontinent; Ukrainian Broadcasting
Network; Ciao TV-The ltalian Superchannel, and both
the Egyptian Satellite Channel &nd Nile TV.

According to a DIRECTV spokasperson, DIRECTV has
the option of expanding to as many as 24 transponders
on Galaxy lI-R, although no timetatle has been set for
this expansion. That translates into approximately 120
additional channels of programming. DIRecTV's pians
also call for both Galaxy lii-R and its DBS satellites to
beam down high-definition telev sion programming later
this year. DIRECTV demonstrated HDTV transmission at
the CES show in Las Vegas earlier this month, down-
linking two HDTV channels (each running at roughly 12
Mb/s) off a DBS bird.

"We're really locking forward to providing this kind of

service,” Lourdes Saralegui, PanAmSat executive vice
president, says zbcut the DIRECTV deal. "This was
something that several of our programmers were clam-
oring fcr, the ablity to offer subscribers more and more
services. This is the kind of service we love, It's brand-
new, and we héve been working closely with DIRecTV
on the sakellite side, as well as pulling the programming
together.”

DIRecT v subscribers will access both Galaxy ill-R.
which is deploy2d at 95 degrees west, and DIRecTV's
DBS sateslites &t 10t degrees west, by using a single
30-inch dliptical DSS system developed by Hughes
Network Systerrs {HNS). HNS has been offering anoth-
er dual-feed DSS system, DirecDuo, which incorporates
a sirriliar 2iliptical dish, DirectDuo allows subscribers to
access DRecT\, USSB and DirecPC, the high-speed
Internet eccess service developed by HNS, which is
beamed cown f-om PanAmSat's Galaxy IV satellite at
99 degrees wes:.

Galaxy H-R is zurrently beaming Galaxy Latin America's
DIRecTV service to South America and the Caribbean.
That service will De flash-cut over to the new Galaxy Viil-i
sazellte. which is co-located at 95 degree west. Galaxy ili-
R's switchable beams will be aimed back at North America
in a {ull CON JS configuration, —~Peter J. Brown
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retained. We needed all of our satellite
control facilities and teleports for
domestic uses. ... We're outwardty
focused now. We’'re tocused on our
customers.”

Wall Street apparently has given a
thumbs-up to the deal us well.

"l is an excellent tit. From the
strategic standpoint, it gives PanAmSat
the ability 1o offer worldwide seamless
coverage.” savs Robert Kaimowitz,
satellite industry analyst at C.E. Unter-
herg. Tobin. “PanAmSat is now the
leading commercial satellite operator
in the world, with 17 satellites in orbit

LOST IN SPACE 2

L [

and four more planned for launch this
year. Their only true rivals are Intelsat,
with Loral on the horizon. (There were
64 Hughes-built satellites in service
last vear tor a long list of clients.)
“Satellite ransponder capacity isn’t
necessarily a commodity. You have to
see it evolving in what are reterred to as
good neighborhoads. You could describe
it as a real-estate play. And PanAmSat’s
strategy 1s 10 capture those good neigh-
borhoods.” Kaimowitz savs. Kaimowitz
wias evaluating both lughes and
PanAmSat at press time but was not
ready 10 share his target price. At Bear,

If you need to transmit data, voice or video from
point A to point B, anywhere in the world, just call us.

WE HAVE THE MAP.

« Domestic & International Teleport Services
» Transportables based in Atlanta, Charlotte and Louisville
» Analog & Digital Space Segment, Digital Compression

e Full-Time Network Origination
» Internet access via Satellite

» Telephone Switching/International Gateway
« Local Atlanta and Woridwide Fiber Connectivity

L.

CRAWTFORD
SATELLITE SERVICES

Crawford Satellite Services, a service of Crawford Communications, Inc.
Atlanta, Georgia 404.876.9088 or 800.831.8027
www.crawford.com
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Stearns & Co., associale director Vijay
Jayant has rated PanAmSat’s stock as
“attractive.” with a target price for
1998 of $53 per share.

“The potential tor growth is tremen-
dous. 1 issued a buy tor the stock at 30-
3/8. I am concerned about the extreme
Iv small tloat. In other words. out of the
149.1 million PanAmSat shares. only 8
1o 9 percent of the stock actually is in
the public domain, and that’s very
small for a company that has a $6 bil-
lion equity cap with over 32 billion in
debi. To generate new interest. Hughes
and PanAmSat need to address the hg-
uidity of this stock.” Jayant says. “For
1998, it’s an important yvear for
PanAmSat with four launches sched-
uled.”

With a dozen satellites in orbit. GE
Americom maintains a slight edge over
PanAmSat in North American satellite
capacity. At the same time. PanAmSat
15 chasing Intelsat for the top slot in the
global satellite race. Brown describes
the new PanAmSat as “a condensed.
compact organization’” involving some
450 employces. or roughly the same
number of employees working in both
companies before the merger.

As PanAmSat looks forward to the
launches of Galaxy X. Galaxy XI,
PAS-7 and PAS-8 this year, the
demand is there, at least in the domes-
tic market. Transponder capacity on
Galaxy X, scheduled for launch in
June, is selling briskly. The Asian mar-
ket is less predictable given its recent
financial instability,

“We see the transition to digital
combined with the widespread practice
of dual feeding—ihe dual use by a
source of both digital and analog

| feeds—<creating some buying pressure.

This is why we are putting on increased
capacity. Overall, we characterize the
domestic market as one where we will
sce continued growth in video distribu-
tion to cable headends. along with
broadcast network feeds and DTH.”
Dorfman says. “Galaxy X and Galaxy
X1 will ¢ach carry 48 transponders.
both C-band and Ku-band.’

Dorfman predicts that his organiza-
tion can achieve a 20% growth rate at a
time when an annual growth rate of
roughly 10% has been the norm. He
sees plenty of room for new customers
and new applications, including the
data-intensive traffic in Internet-based
services. With the explosive growth ot
the Internet, in particular, Dorfman is
hesitant to predict how the increasing
demand for data services will change

67


www.americanradiohistory.com

the mix of services in which video has

traditionally occupied about 80% of

the pie chart.

Dorfman emphasizes the success of
Hughes's DBS service, DIRECTV. and
dismisses the talk about slowing DBS
sales. However, he also sees a markel-
place evolving in which satellite com-
munications provide synergy lor the
cable mdustry.

“The FCC has done a ternitic job as
far as satellite communications is con-
cerned. Consumers have benefited,
although we sull have concerns about
achieving a level playing ficld for
DikecTTV. Cable is still in an extreme-
ly strong position.” Dorfman says.

“Both cable and satellite communi-
cations will flourish. and that has been
the FCC’s principal role—to facilitate

-~
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1o make that happen. DIRECTV uand
DBS constitute a real success story.
Signing a million customers per vear
for three vears 1s an impressive track
record. At the same time, our cable
customers are even stronger,” he savs.

As far as fiber-optic capacity is con-
cerned. Dorfman sees the final hur-
dle—connecting individual homes to
large fiber-optic—based networks—us
an enormous challenge.

The new fiber-optic neiworks
emerging from companies such as
Quest Communications International,
Waorldcom and Williams Cos. will not
adversely impact satellite communica-
tions, at least not for now.

“The critical issue for anyone using
fiber on the ground 1o compete with
satellites is not just the last mile. it is

Dortman says. Building that digital
pipeline with HDTYV as its cornerstone
has been a process that Hughes and
PanAmSat have tound both challeng-
ing and rewarding.

“NHK has HDTV up and running on
our satellite today. although it is not vel
a full-period channe! open tor delivery.
All of our customers. broadcasters and
cable, are concerned about signal qual-
iy, and all of them are involved in dif-
terent levels of development and test-
ing.” Brown says. “Cable is obviously
where vou find more compression-dri-
ven business plans. It has the advan-
tlage of a lot of small cable program-
mers who want to try out niche pro-
gramming, while at the same ume they
cannot justily the cost of a full
transponder. As eapected, vou see

competition and to do what's necessary

also the last 100 feet from the trunks.”

more risk-takers.” ]

Loral Skynei:

The new Telstar connection

Despite many acquisitions last vear, company still seeking new markets through joint
ventures, acquisitions or joint marketing agreements

By Peter J. Brown,
Ba&C correspondent

oral Spuce & Com-

munications Lid. did not

sitstill in 1997, In one year,
the company brought under its
umbrella AT&T Skynet Sutellite Services.
Satellites Meaxicanos, S A, de C. V. (SatMex).
Onon Network Systems Inc. (this deal is sched-
uled 10 close this quarter) and Spectrum Satel-
lite’s gateway in Richmondl. Calit.

At the end of last vear's third quarter, Loral
reported revenue of just over $1.1 billion, along
with anet loss of $29 million for the nine months
ended in September. Loral’s ongoing invest-
ment in both its Globalsiar and CyberStar satel-
lite systems is largely responsible for the net
loss. Loral stock (NYSE:LOR) increased from $123 per shure 1o
more than $24 over the past year. It closed at $22- 1/4 on Jan. 20.
Year-end financial data were not available.

According (o Joan Byrmes. tormerly with AT&T and now
vice president for marketing, sales and new business develop-
ment at Loral Skynet, there is considerable tlexibility, with
regard to the three SatMex satellites. which may be used tor
domestic or international broadeasts. The SatMex orbital slots
are located just east of the primary U.S. cable neighborhood on
the equator, and they are ideal by anv measure. With Solidari-
dad I'and 2 a1 109.2 and 113 degrees west, respectively. and
with Morelos 11 at 116.8 degrees West—1o be replaced by a
much more powertul Morelos 11 in late 1998—these three
SatMex satellites can cover all of North America.

The FCC has already authorized Televisa International 1.LC
1¢ beam a mid-power Ku-band DTH service into amillion U.S.
homes using Solidaridad 11. In October, Loral tcamed with

Telstar 5 went up last May.

Telefonica Autrey in the bidding war for
SatMex and won a 75% stake for $088 mil-
lion.

“SatMex can currently sell capacity to
U.S. customiers: however. we would rec-
ommend that our U.S.-based services use
our Telstar plattorms. We feel that we can
stimulate traffic between North and South
America. That's our objective here,”
Bymes says.

She emphasizes that Loral is actively
seeking new markets by way of joint ven-
ures, acquisitions and joint marketing
agreements. 11 would be difficult Tor

Loral 10 sustain indefinitely the
pace of expansion it set last vear,
Intelsat’s privatization could
become a vehicle for Loral’s fuither

expansion: “it’s been two vears away for three vears already,”
saysone Wall Street analyst. who suggested that Comsat may go
on the atrction block and that Loral could be ane of the hidders.

Orion recently has been carving oul i niche as a premier
pipeline for high-speed data. With its valuable domestic
satellite slots, it could become a significant factor in Loral’s
ongoing development of domestic and international private
network serviges.

In addition, the Orion team’s expertise in high-speed data
could prove valuable. A recent report issued by Massachuseltls-
hased Pioneer Consulting, “Saellite Data Networks: The
Internet’s Next Frontier,” concludes that the global DTH/DBS
and video broadcast markets will grow from $14 billion 1o
almost $80 billion in 2011, while the fixed data market will
expand from $2 billion 1o $63 billion. Orion’s revenue for
1998 is projected to be approximately $136 million.

By the end of next vear, Loral expects to have nearly 60 geo-
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stanonary and LEO (low carth orbit) satellites in orbit. These
will include Globalstar LEOs and CyberStar, which will use
fixed Ku-band capacity to start with, and Ka-band platforms o
tollow. Loral Skynet's domestic tleet consists of Telstar 5.
which was launched in Mayv. Telstar 4 and Telstar 3. which is
in inclined orbit. Telstar 6 will follow next September and Tel-
star 7.in 1999, In addition 10 Orion-1, which serves Europe,
Russia and central Asia. an Orion satellite is scheduled for
deplovment over the Pacific this year. and a third Orion satel-
lite for the Atlantic region is scheduled lor launch in 1999
Loral Skynet Satellite Services

Special Report: Domes

tic Satellites

come into their own, while the cable industry will be able 1o
take advantage of larger and larger doses of content. Overall,
we have the ability to serve key neighborhoods, including dis-
lance education, business TV. resellers and the syndication
market. And. of course. i growing number of Internet service
providers.” she adds.

Resetlers account for perhaps |5% ot Loral Skynet's busi-
ness. according to Byrnes. Specialty programming in the
form of ethnic fare from the new Pan-Asian Ku-band
SpaceTV service is rolling out on Telstar 5 along with a siz-

able block of C-band transpon-

ranks third behind PanAmSat and
GE Americom in the domestic
fixed-satellite market. Loral
Skvnet may be dwarted by the
two, but its tast-paced acquisitions
of the past year, combined with
the fact that Loral’s two anchor
tenants. Fox and ABC. remain
firmly attached to the Telstr fleet,
means Loral will be in the spot-
light in coming months. However,
Loral Skynet is not the exclusive
provider of satellite capacity to
Fox. which taps GE Americom
and PanAmSat tor C-band. Loral
Skynet oversees about a third of
Fox’s two dozen North American transponders.

The only signiticant departures from the Telstar roster in
1997 were PBS. which signed a multitransponder contract
with GE Americom last summier while retaining one C-band
transponder on Telstar 4. und the DTH service known as
AlphaStar. which went bankrupt last summer. At the time of
its faunch, AiphaStar was Telstar 57 largest Ku-band client.

‘It was significant for us to become a Loral company on
March 15, It was a tremendous step forward,” Bymes says.
“Nincteen ninetv-cight is when digital technology will come
mto its own. and the Telstar 5 Tootprint—with s ability o
reach all 30 states—gives us a tremendous selling advantage.

Brynes emphasizes that Loral’s acquisition of Skynel
translated into instant credibitity: "It is proving that we are
here to stay. . With the expansion ol our fleet and the advent of
digitalization, we are having to expand our view of what con-
stitutes our customer-service base.

“With access 1o digital spectrum. our broadeast ctients will

Turner signs up on GE-3

Turner Broadcasting has signed an agreement with GE
Americom for capacity on the hybrid C/Ku-band GE-3
satellite, which it will use to deliver CNN programming
throughout North America.

Under the deal, Turner will use 3 C-band transponders
on GE-3 to transmit programming for the CNN spin-off
networks CNNfn and CNN/SI. Turner also will use a Ku-

band transponder on GE-3 for CNN Newsource, its syn-
dicated news service with more than 500 network affili-
ates and independent stations in the U.S., Canada and
Mexico.

GE-3, which is located at 87 degrees west longitude,
is GE Americom’s latest bird. The hybrid satellite has
24 C-band and 24 Ku-band transponders, became

operational in October 1997. —Glen Dickson

QOrion antennas in Mount Jackson, Va.

ders devoted 10 serving wireless
cable atfiliates under the
TelQuest banner. Telstar 5 also
serves ABC News's NewsOne
Channel. UPN, Fox and jewelry-
oriented home shopping channel
America’s Collectibles Network.

Byrnes predicts that manage-
ment will change significantly as
a result of digitalization. New
varieties of services will emerge
with the tlood of single channels
extracted from digitally com-
pressed transponder capacity.
The lower costs will open the
door to new and nontraditional
customers.

The issue of capacity in the sky involves many variables,
including the possibility that other distribution technologies
may affect satellite distribution and satellite access costs in
the neat decade. More attention is being paid 1o contrasting
theories concerning elastic demand for bandwidth. Digital
compression’s ability to instantly increase capacity eightfold
lo tenfold is opening doors by driving access prices down
while simultaneously expanding the market.

“As lcasing capacity becomes cheaper,” savs Vijay
Jayant, associate director at Bear. Stearns & Co.. “it opens
the market to more marginal players. The transition to an all-
digital environment will be gradual. Will there be any prob-
lems due to overcapacity? With HDTV coming on-line,
that’s hard to decipher. And when you consider what |
describe as the numerous brandlets ot cable programming. it
means that many new channels will appear on the horizon
soon. The result will be that net revenue per transponder is
going to be higher, while the cost per channel will be lower.™

Making the technological mix even more interesting is a
trend toward highly diversificd communications companics
that offer a broad mix of 1erresirial and satellite-based services.
Williams Cos., Tulsa, Okla., 1s a good example. Through its
Williams Communications Group. it ofters satellite services
under the banner of Global Access Telecommunications.
Williams also owns Vyvx, which consists of a mix of fiber-
optic capabilitics and satellite services.

"It 18 not uncommon 1o sit down at the table with repre-
sentatives from another company and tind yourselt sorting
through whether the other party is a customer. a competitor,
a collaborator or a potential partner,” Byrnes says. “You
have to be aware of these different roles.”

Since last February, Loral Space & Communications Ltd.
has owned 100% of Space Systems/Loral, which also has a
booming satellite manutfacturing business. It has moved into
the second spot behind Hughes in terms of commercial geo-
stationary satellites under construction.
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Dslise Seraces

Microsoft staffers

pushed off Sidewalk

Meanwhile, software giant brings out Explorer 4.0 for 3.1

By Rickard Tederca

icrosoft Corp.
played give-and-
take last week,

taking 36 full-time posi-
tions from its Sidewalk
online service, while giv-
ing Internet Explorer 4.0
to Windows 3.1 users.

The extension of IE
4.0 to a larger audience
was business as usual
and—in a way—so was
Sidewalk’s 20% workplace
slice. Lagging behind its goal
of launching a dozen sites this
year, the start-up city guide ser-
vice lost one Sidewalk location
when it pulled the plug on its
Montreal site.

Newspapers in major cities
across the country were anx-
ious about Microsoft’s entry
into the city guide market. In
Sidewalk’s second year,
Microsoft is redefining its edi-
torial mission; the service is
getting leaner as it gears up to
grow itself fivefold this year.
By year’s end, however, Side-
walk will still contribute to the
$300 million—$400 million
Microsoft stands to lose on
content development.

Microsoft is discovering that
its Sidewalk attraction isn’t
quite as original as it first imag-
ined, according to Peter

Microsoft's local-ariented Sidewalk
PrOGERM I8 regrouping.

Krasilovsky, vice president
and online analyst for Arlen
Communications. “They real-
ized, before they were in too
deep, that they have nothing
unique to provide in the arts
and entertainment area,”
Krasilovsky says. “Now
they’re finding they’re a yel-
low pages, and they'd better
get their act together.”
Krasilovsky applauds
Microsoft’s reappraisal of
what he calls its ambitious,
overextended editorial
approach for Sidewalk. He
foresees Micro-soft using its
extant services, like Cinema-
nia and CarPoint, for local-
ized extensions in Sidewalk
as it moves toward a model
focused on commerce.
Microsoft claims its Side-
walk business already is boom-
ing, beating all its revenue
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| goals to date, according to
Matt Kursh, Sidewalk
business unit manager. He
says efficiency—not nec-
essary cost-cutting—is the
sole motivation behind the
layoffs. “We’ ve found
ways to produce high-
quality sites more effec-
tively than we knew we
could have,” says Kursh.
Sidewalk still plans
sites in 50 cities—a quan-
tum leap from the nine sites
it has now in New York. Wash-
ington, San Francisco, San
Diego, the Twin Cities, Den-
ver, Houston, Boston and Seat-
tle, according to Kursh. A
pared-down Chicago staff will
soon launch a site there.
Sidewalk claims that major
advertisers such as Sears,
Bames & Noble, BMW, Pru-
dential Real Estate and United
Airlines, along with 5,000 local
advertisers, have pushed it
beyond original ad sales pro-
jections. But Kursh declines to
project when Sidewalk may
start to show a profit.
Competition from City-
Search and America Online’s
Digital Cities, along with local
online newspaper guides,
could give Microsoft further
food for thought on those plans
to launch 41 new sites by the
end of the year.

www americanradiohictorv com

Microsoft, Justic; B
reach contempt

settiement

Continuing damage control in
its battle with the Department
of Justice, Microsoft Corp. has
agreed to give computer mak-
ers carte blanche to disengage
its Internet Explorer browser
from the Windows 35 operating
system.

Microsoft settled DOJ's
request for a federal court con-
tempt citation last week by
agreeing to DOJ's demand that it
offer original equipment manu-
facturers (OEMs) a viable alter-
native for an operating system
without Internet Explorer.
Microsoft had previously offered
OEMs the optiens of using an |
outdated version of Windows or
one that wouldn't work properly
without the Explorer browser.

To comply with the prelimi-
nary order to offer OEMs a
browserless option, Microsoft
will now offer a service release
of Windows 95 that can delete
the browser or a version of Win-
dows 95 without the browser.
The order was issued last month
by U.S. District Judge Thomas
Penfield Jackson.

Joel Klein, assistant attorney
general for the DOJ antitrust
division, called the settlement a
“victory for consumers and inno-

| vators.” He said that “competi-

tors and innovators should know |
that their products can compete
on their merits and not be
snuffed out by Microsoft's use of
maenopoly power.”

That is the theme of DOJ's
case against the Redmond,
Wash., software giant as the
case moves to the overarching
issue of Internet Explorer’s
integration as part of current
and future Windows

| releases.—Richard Tedesco

™
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The Wonld Wide Wel,

Online networks, networks online

CBSnow aligns with Oracle, Razor Fish, lcon CMT

By Rickand Tedesco

rumpeting its imminent
Tafﬁliale network’s pres-

ence on the Internet,
CBS New Media officially
embraced Oracle Corp., The
Weather Channel and Razor
Fish as partners on the
CBSnow project.

Oracle Corp. is to supply
what CBS calls a “revolu-
tionary” online engine to
drive the CBSnow site and
offer PC users access to
affiliate  sites  from
CBS.com. Oracle is cus-
tomizing its Web technolo-
gy for the project and pro-
viding consulting services
1o the network’s new media

The primary benefit of the
Oracle link for CBS? Ora-
cle’s parallel server technol-
ogy will ensure that scalabili-
ty for the 100 million Web
pages the site will offer
monthly will be readily avail-
able to Web surfers.

That rounds out the tech-
nical online pairings for the
Big Three broadcasters;
NBC is partnered with
Microsoft Corp., and Dis-
ney has bought its own in-
house development partner
for ABC in Starwave Corp.

In a second deal, affiliates
will have the option of co-
branding weather informa-
tion on their sites with The
Weather Channel. The

er data, including online
satellite and radar maps, for
aftiliate sites. “Reliable and
accurate weather informa-
tion is universal content.”
says Dean Daniels, vice
president and general man-
ager for CBS New Media.

Another content partner,
TheTrip.com, will link PC
users to travel services
through the CBSnow site.
Users can track flight avail-
ability, make reservations
and access maps and travel
guides through the site.

In addition to the content
from these partners, CBS will
rely heavily on links to CBS
SportsLine and CBS Market-
Watch to drive usage on the

back to primary CBS sites.
Razor Fish, the Silicon
Alley (New York City)
online developer whose
clients include Sony, Time
Warner and the Smithsonian
Institution, figures to bring
a sharp edge to the
CBS.com interface with
CBSnow. That will be sore-
ly needed to maintain an
audience for the “bridge”
pages that CBS will employ
as advertising oppertunities
between page downloads as
PC users push on to their
respective affiliate sites.
Finally, CBS New Media
has entisted lcon CMT Corp.
to play host and provide net-
work connectivity for

unit.

channel will localize weath-

affiliate sites—and traffic

CBSnow. ™

Oslisne PWM

An alternative mix

Live Alternative Entertainment goes up online

By Rickand Tedesco.

he Alternative Entertainment Net-
T work kicked off a genuine alternative

online last week: live streaming con-
tent on a regular weekly schedule.

AEN has been providing an eclectic
mix of on-demand content to PC users
on its AENTV.com site for almost a
year, with a half-hour Judy Tenuta
vehicle the marquee feature. Now
Tenuta’s show has gone live weekly
along with another original show and
some syndication retreads, among them
the Comedy Shop series, with Norm
Crosby, and former ABC sitcom Hi
Honey, 'm Home. Add some one-shot
productions, including a Connie Francis
special and a documentary about Harley
Davidson motorcycles, and you have an
indefinable online entertainment ani-
mal.

Run it up a cyberspace flagpole and
see who salutes—that’s the basic plan
of AEN founder Drew Cummings, a
former TV producer who seeks a

72

“strange demographic” of PC users 25
to 45 years old. “Everybody seems to
think the demographic is much younger
on the Internet,” says Cummings.
“{AEN] is a nice mix of drama, come-
dy, nostalgia and documentaries. We’ll
see what works.”

It’s working well enough for AEN 1o
report a modest profit on the strength of
equally modest licensing fees for the
content, which fills its 10 “channels”
with 5,000 shows, series and clips.

AEN has made a major technical
transition, recently replacing
VDONet’s streaming technology with
RealNetwork’s RealVideo. Its sponsors
include Casio, Seagate Technologies
and Intergraph Computer Systems,
which is supporting the new live chan-
nel. AEN will stream ad spots as part of
its “live” content, according to Cum-
mings, adapting some on-air TV spots
to the purpose.

Cummings claims that more original
content will be coming from AEN’s

www americanradiohistorv com

The Alternative Enterfainment Network
infroduces a reguiar weekly schedule,

$200,000 broadcast facility in Simi Valley,
Calit. All in a Day’s Work, a weekly take
on dangerous livelihoods hosted by former
NFL quarterback Dan Pastorini, is the lat-
est addition.

Coming up soon on AEN’s lineup: the
Sonny & Cher Show, an old Redd Foxx
series and a Frank Sinatra special. “It’s like
TV back in the early '70s,” Cummings
says.

It’s sort of a retro take on TV adapted
for a growing Internet audience of high-
end PC users likely to gravitate to any
multimedia for the sheer novelty of it.
In that way, it’s the Internet imitating
early TV. ™
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HELP WANTED MANAGEMENT

JS&A has been retained by
Broadcast Electronics Inc.. Quincy,
llinois. to recruit a senior media
executive with established leader-
ship, strategic planning and inter-
personal skills, to become Vice
President Sales and Marketing for
its RF and Studio Systems divi-

Is This Career Challenge The
Right Opportunity For You? |

Joe Sullivan |

sions. We seck a creative individ-
ual with outstanding communica-
tion skifls who will effectively
drive revenues. A proven track
record of success calling upon
Major corporate accounts 1s
important. This position reports
directly to the President and pro-
vides an opportunity for equity,
career advancement and an attrac-
tive compensation package.
Letter and resume to:

& Associates, Inc.

.O.Box 612
Southold, NY 11971

All inquiries are confidentiat and will be
acknowledged. EOE

Capstar Broadcasting
perienced professional to serve as the
principal corporate coordinator of equal
employment opportunity and diversity
issues for the company's radio broadcast-
ing stations. Qualifications: College de-
gree, experience managing EEO programs
and a working knowledge of other Human
Resources programs; excellent communi-
cation, interpersonal, presentation and ana-
Iytical skills; demonstrated ability in using
spreadsheets, word processing and data-
base software: and the ability to work in-
dependently. Previous experience in the
communications or broadcasting fields or
in a business subject to governmental EEO
or affirmative action requirements a plus.
Send resume and references to Capstar
Broadcasting Partners, Inc., 600 Congrass Avenue.
Suite 1400, Austin, TX 78701, Attn: EEO Opportunity.

is seeking an ex-

Operations Manager, Live in desirable mountain
resort of Highlands. NC at 4118 fi. Experienced,
mature. sober. non-smoker. trustworthy opera-
tions manager needed for established successful
adult station. Air work. production. included in
duties. Good communication/people skills a
must. Great benefits including living quarers,
free rent and utilities. Send resume, salary his-
tory, references. cassette tape 1o Charisma
Radio Corp., PO Box 1889, Highlands, NC
28741. EOE.

| you meet the above qualifications. pi

General Manager. Atlantic Star Communica-
tions. Inc., a division of Capstar Broadcasting
Partners. seeks a General Manager for its newly-
acquired stations in beautiful Portsmouth, NH.
Ideal candidate will be dynamic, sales-driven with
a strong sales background and not be afraid to
carry a strong house list. You will lead the way to
maximizing all inventory and be the creator of
dynamic, revenue-producing sales promotions,
possess strong people and motivational skills. If

HELP WANTED SALES

Regional Sales Agent: Broadcasting's oldest pro-
motion company. Community Club Awards.
seeks aggressive sales agent lor presentations
to radio, television, cable and supermarket exec-
utives. Six figure potential. Independent con-
tractor. No relocation required. Resume and
picture to: Office Manager. CCA. PO Box 151,
Westport, CT 06881.

Pulitzer Broadcasting has an opening for the
position of Senior Sales Representative for the
new WXil-AM radio station. In order to present
the WXII-830AM brand to our community, candi-
dates must possess excellent communication,
organizational. business and leadership skills.
Powerful sales and marketing talent essential.
Qualified candidates should have demonstrated
success in media sales. Please send resumes to:
Personnel Dept. PO Box 11847, Winston-Salem,
NC 27116. ECE.

Experienced commission sales rep needed 1o
take over large local account list in PA university
town. A great life in one of America's great col-
lege towns. AM/FM combo. Rod Burnham, Gen-
eral Manager. WMAJ/B103, 1107 West College
Avenue, State College, PA 18801.

HELP WANTED TECHNICAL

Broadcast Engineers. Atlantic Star Communica-
tions, Inc., a division of Capstar Broadcasting
Partners, seeks qualified broadcast engineers for
present and future openings at its rapidly expand-
ing markets. ldeal candidate wiil have a minimum
of 5+ years of broadcast experience and be well
versed in maintenance. repair and installation of
all high frequency equipment, studio construction
and digital automation. Send resume and re-
ferences to: Bibi Karim. ¢/o Atlantic Star Commu-
nications, Inc. 500 Fifth Avenue, Suite 3000. New
York, NY 10110 or fax 212-302-8457. Atflantic
Star Communications, Inc. is an Equal Opportuni-
ty Employer.

Engineer for Clear Channel Radio - Miami.
Radio experience required, plus knowledge of
directional arrays, transmitters, studio equipment,
computer systems, audio processing and tele-
phone systems. Fax resume: Engineering Posi-
tion, Clear Channel, 305-854-9090. Equal Op-
portunity Employer.

send
resume and references to: Bibi Karim, ¢/o Atlan-
tic Star Communications, Inc., 500 Fifth Avenue,
Suite 3000. New York, NY 10110 or fax 212-302-
6457. Atlantic Star Communications, Inc. is an
Equal Opportunity Employer.

HELP WANTED NEWS

News Director. News Director needed at WUSY/
US-101 FM Chattanooga. TN. We are seeking
applications from aggressive candidates who
know the value of a strong local news teéam and
can lead by example. US-101 is the market
leader and our commitment to news/information
is one of the reasons. If you are a proven winner
send tape. and employment history to Sammy
George. General Manager. WUSY. PO Box
8793, Chattancoga. Tennessee 37414. WUSY
Colonial Broadcasting is an Equal Opportunity
Employer.

HELP WANTED HOST

Leading American poputar standards station
seeks overnight music host. Familiar with Amer-
ican music from 40's to 60's - Sinatra, Cole, Ben-
nell, Ella, etc. Compelitlive Salary. No phone
calls. please. Send tape and resume to Stan
Martin, Box B, WQEW, 122 Fifth Avenue. 3rd
Floor, New York 10011. EOE.

HELP WANTED ANNOUNCER

WHUD-FM, 50,000 watt AC in Suburban NY seek-
ing evening air personality. Smooth presentation for
love songs segment. good production and remotes.
Women and minorities encouraged to apply. Tapes
and resume to Steven Petrone, Box 188, Peekskill,
N.Y. 10566. EQE.
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SITUATIONS WANTED MANAGEMENT

Current Vice President/General
Manager of six station group located in
the Midwest. We started five years ago
with a stand alone AM. Stations are
almost sold. Young, aggressive and
ready to take on new challenges in
same capacity. | value and respect
good people and have always worked
to create a Team Philosophy. Looking
for something in the Orlando area. TV
considered. Please respond to
Box 01056

Former GM of #1 Radio station in Las Vegas,
KJUL, now seeking new position. | have been in
Broadcasting and Advertising Management for 29
years with a proven track record. | will improve your
bottom line. Call Bill Dimeolo 702-658-6161.

BUSINESS OPPORTUNITIES

Do Your Own FM Radio Show! Can't Clear Chica-
go?! Affordable time leasing available. Daily/Week-
ly/Weekends, Primetime and Drivetime slots.
Infomercials welcomed! Cali Jay @ WCBR-FM. 847-
255-5800.

TELEVISION

HELP WANTED SALES

ACCOUNT EXECUTIVE

KGO-TV is seeking an experienced
Account Executive with at least 3to 5
years of major market television sales
experience. Excellent communication
skills and exceptional organizational and
presentation skills are required. Must
have superior PC skills with Window
software preferred. A four year college
degree or equivalency desired.
Application deadline is January 30, 1898.
Please send cover letter and resume to:

KGO-TV /Personnel
900 Front Stroat

San Francisco, CA 94111

Local Saies Manager. WFFT TV Fort Wayne's
FOX affiliate is adding a street problem solving
LSM to move our successful sales team to the
next level. Strong team building and coaching
skills through positive motivation essential. Can-
didate needs excellent communication and pro-
fessional presentation skills plus a knowledge of
ratings. local direct selling, and qualitative. suc-
cessful performance with EDS's System 21 and
Columbine traffic system a plus! This is a
challenging opportunity with a growing broadcast
group. Successful local TV sales management
performance history a must! Competitive benefits
include salary plus commissions. 401K, Group
Health and Dental plans. Drug screen required. If
you're results driven, let's talk. Send your resume
to: Personnel Dept. WFFT-TV P.O. Box 8655
Fot Wayne. IN 46898-8655. EQE

Business Televislon. Qur half houj
etwork business TV program covers th
merging growth business sector. If you de-
ire to apply your TV news segment pro]
uction skills to make more money in sales|
nd become par of the exciling new econ-
my, this may be the career change fof
ou. Must have excellent communication
kills and be comfortable marketing to]
EQ's. Position requires a minimum of a col-
ege degree and own transporation, flexi-
le office location for the right candidate. AN
xpenses covered, no overnight travel,
raw and commission up to $135K. Posi-
jons available in Boston, New York, Wash-
ngton, DC And San Francisco. Send re-
ume with cover letter via fax to 703-968-
8074 or email to cv@batlv.com. check our
web site at www.batv.com. No phone call
please. sl

Vice President of Sales: NBC - 13 Birmingham,
the NBC O&Q, is looking for a bright, dynamic,
creative, hands-on leader to take our Sales De-
pariment into the next century and beyond. Can-
didate must possess at least three years of suc-
cessful sales management experience, as well
as knowledge of computers and TAPSCAN,
Scarborough and other research tools. Since we
will soon be joining the ranks of the metered
markets later this year, meter experience is a
plus. Inventory control and ability to lead and
train are critical to our success. Please send cov-
er letter and resume to: Human Resource De-
pariment, NBC 13. 1732 Valley View Drive. Birm-
ingham, AL 35209. No phone calls. EOE.

Nationai Saies Manager. KFVS-TV, the 76th
market leader is seeking an individual with a pro-
ven track to lead their National team. Three years
national experience or comparable television ex-
perience with major agencies. Candidate must be
a strong leader, sharp negoitiator, a master at in-
ventory control, and must also have the ability to
develop non-traditional revenue working both the
national and iocal side of the client base. Pre-
employment drug screen is required. Send re-
sume to: Human Resources Director. KFVS-TV.
P.O. Box 100, Cape Girardeau, MO. 63702.
Equal Opportunity Employer.

Local Sales Manager: WTXL-TV in warm. beau-
tiful Tallahassee has a great sales team. now we
are seeking a great Local Sales Manager. The
successful candidate will have a proven track re-
cord in sales and be a strong leader, motivator
and coach. If you're a successful Account Execu-
tive and feel you're ready to take the slep into
sales management and have what it takes. then
send me your resume today: Denise LeClair.
GSM, WTXL-TV, 8927 Thomasville Road.
Tallahassee, FL 32312. EOE.

Local Sales Manager. WYFF-TV. the NBC af-
filiate in Greenville, SC is looking for a take
charge leader with proven sales success. Look-
ing for a tenacious. motivated. creative person
with excelient communication and organizational
skills to join our sales management team. Must un-
derstand inventory control and have experience
with TV Scan and Scarborough. You will be re-
sponsible for achieving local revenue budgets
and will be working direclly with eight local AEs
setting quotas. developing new business, train-
ing. and coaching. Applicants shouid have a min-
imum of four years in television sales, sales
management a plus. WYFF is a Pulitzer Station
in the 35th market. Send your resume to Human
Resources Manager, WYFF-TV. PO Box 788.
Greenville. SC 29602. EQE.

Local Account Executive. Univision owned and
operated New York station is looking for a
dynamic and aggressive account executive.
Think marketing and get creative and you will be
extremely successful with the fastest growing seg-
ment in adverising...Spanish Language Televi-
sion. Responsible for all aspects of handling local
accounts including: utilizing marketing tools and
preparing and delivering presentations. Must
have full command of the Nielsen Ratings as well
as verbal, written and organizational skills. Full
knowledge of IBM compatible computers, MS Of-
fice 97 {Excel, Powerpoint, Word) and TV Scan.
Looking for a person with 5-8 years experience
and a four-year college degree. Bilingual is a
plus. Candidate should apply in person. 605
Third Avenue, 12th Floor, New York, NY or call
212-455-5420.

KBSI'WDKA-TV has an opening for a Local Ac-
count Executive. Proven media background.
Salary plus commission. Send resume to: Gen-
eral Sales Manager, 806 Enterprise. Cape
Girardeau, MO 63703. EOE M/F

General Sales Manager: WEAU-TV, NBC af-
filiate in Eau Claire, Wi is seeking a GSM with
great motivational and organizational skills. Re-
sponsible for leading the local sales staff and
monitoring pricing of both local and national.
Should possess creative sales skills. Prior broad-
cast management experience required. Send cov-
er letter and resume to Executive Secretary,
WEAU-TV. PO Box 47. Eau Claire, WI 54702,
EOE.

Account Executive: WYFF-TV (NBC) is looking
for a highly motivated Account Executive that has
agency experience as well as new business de-
velopment skills. Minimum of two years television
sales experience and knowledge of TV Scan and
Scarborough is preferred. Send your resume to
Human Resources Manager. WYFF-TV. PO Box
788. Greenville. SC 29602. ECE.

Account Executive. Excellent opportunity
cultivating. servicing and renewing local corpo-
rate and foundation program underwriting. Seek-
ing self motivated. articulate, detail-oriented, or-
ganized. creative individual who is passionate
about public television. Minimum two years expe-
rience and proven track record in development.
marketing or sales. Public television fundraising
or media sales experience preferred. Send re-
sume with salary requirements to Human Re-
sources, WPBT2, PO Box 2. Miami. FL 33261-
0002. An Equal Opportunity Employer. M//D/V.

Norfolk - WIVZ-TV - FOX - Sinclair Communica-
tions inc. - General Sales Manager/Local Sales
Manager - Seeking strong individual to lead our
aggressive sales efforl. Candidates must have a
track record of outperforming the competition and
developing quality sales executives. Experience
should include the management of
revenue/expense budgets, forecasting, inventory
management and thinking outside the box. knowl-
edge of Columbine. TV Scan, CMR and Excel a

Account Executive. WHIO-TV, Dayton's domi-
nant television station, is seeking an Account Ex-
ecutive to join our sales team. The candidate
must have previous television. radio or cable
sales experience. In addition, the candidate must
be highly motivated, a self-starter and have a
passion to win! The candidate must also possess
creative skills, assertiveness and an ability to de-
velop new business. Send letter and resume to
John Hayes. WHIO-TV, PO Box 1206, Dayton.
Ohio 45401-1206. CBS affiliate, Cox Owned and
Operated. ECE.
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Local Account Executive. WDZL. the WB at-
filiate in Miami, is looking for an experienced Ac-
count Executive who has it all; a high energy in-
dividual who has the desire to win and perform in
a highly competitive marketplace. The ideal can-
didate should possess excellent communication
skills, a creative outlook on selling, be service or-
iented and have exceptional organizational skills.
Knowledge of computer based 1elevision re-
search tools a plus. Minimum 1 year experience
TV sales or related field. College degree pre-
ferred. If you are that person don't tell us why,
show us! Reply to Local Sales Manager,
3S9WDZL, 2055 Lee Street, Hollywood, FL 33020.
Fax: 954-921-6186. No phone calls please. EOE.

HELP WANTED MANAGEMENT

HANDS-ON BROADCAST
The Leading Search Firm
Specializing in
Launches for Cable &TV

212-924-5036 jobopts.com

Central Texas station in Top 100 Market seeks
General Manager with proven track record in all
areas of station management. Replies confiden-
tial. Write fully to Suite 315, 5500 Preston Road,
Dallas, Texas 75205.

HELP WANTED MARKETING

Marketing Director. You live TV promotion. You
love station marketing. You want to run the show.
Here’s your chance. WNWO-TV seeks a Market-
ing Director. We want a high oulput, creative
talent who can write and produce in all media.
Experience in News Promotion is preferred. Ad-
ministrative and coaching skills are expected.
Send resume, cover letter and non-returnable
demo tape to: Brett Cornwell, General Manager,
WNWO-TV, 300 S. Byme Road, Toledo, OH
43615. Deadline: Feb. 13, 1998. WNWO-TV is
an Equal Opportunity Employer.

Director of Marketing/Promotion: DC produc-
tion firm seeks experienced research-savvy pro-
fessional to promote and market public affairs/
talk TV programs nationally. Press relations, fund-
ing proposal-writing, read/evaluate ratings,
shares, hut levels, related computer methodology
skills. Familiarity with public television impor-
tant; non-public TV helpful. Fax resume to:
(202)785-8670.

HELP WANTED TECHNICAL

Maintenance Engineer. If you're versed in NTSO
& PAL, understand 601 digital, speak in GHz, can
change an upper drum, and trouble shoot to
component level, we'd like to talk 1o you. Immediate
opening. SBE Certification preferred. Send resume,
compensation requirements, and professional

references to: Human Resources, Eyemark Video |

Services, 310 Parkway View Drive Pittsburgh, PA
15205. (EEOC) Satellite/Syndication/International
distribution.

PROFESSIONAL
COMMUNICATIONS SYSTEMS

A Florida based systems integrator for
broadcast/industrial equipment is
looking for the following experienced
personnel to grow within our
expanding business:

Service Technicians
Installation Supervisor
Project Estimator
Project Manager
Installation Technicians

Excellent salary and benefits- some
travel required. Mail/FAX resume
and cover letter to:

PROFESSIONAL COMMUNICATIONS SYSTEMS

ey

Tecwsalngy srelves we tens yos

Personnel
PCS
5426 Beaumont Ctr. Blvd.
Suite 350,
Tampa, FL 33634
(813)886-9477
EOE/M/F/Drug Test Required

| UHF Broadcast Engineer. Television network
has an immediate opening in Tennessee for
Chiet Engineer. Successful candidate will have
experience as a chief engineer in transmitter
maintenance, microwave, translator, as well as
the ability to trouble shoot and repair master con-
trol, video tape and audio production systems.
FCC or SBE centifications preferred. Forward re-
sume to Manager, 36 Music Village Blvd., Hen-
dersonville, Tennessee 37075. Equal Opportunity
Employer.

TV Chief Engineer. Network affiliate in mid-sized
Southeast market looking for hands-on leader for
its engineering staff. The successful candidate
will have extensive satellite. transmitter,
microwave, ENG and computer experience.
Good communications and people skills a must.
Previous experience as Chief or Assistant Chief
necessary. Send resume and salary require-
ments 10 Box 01306 ECE.

Network Administrator. Immediate opening for
an experienced Network Administrator. Duties in-
clude systems support for building-wide computer
networks, computer systems installation, setup,
monitoring, troubleshooting and user Support.
Must have excellent communication skills, ex-
pertise in Windows NT, and Novell Netware. Col-
lege degree imponant. Excellent wagerbenefit
program. Respond with resume to Personnel Ad-
ministrator-92, WTOL-TV, PO Box 1111, Toledo,
Ohio 43699-1111. No phone calls. WTOL is an
Equal Opportunity Employer.
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Maintenance Engineer, Immediate opening for
an experienced broadcast Engineer. Must have a
minimum of 2 years experience in broadcast
maintenance including systems trouble-shooting
and repair of studio video and audio equipment
and computer systems. FCC General Class Li-
cense of SBE Cenification is desired. Excellent
wage/benefit program. Respond with resume to
Personnel Administrator-893, WTOL-TV, PO Box
1111, Toledo. Ohio 43699-1111. No phone calls.
WTOL is an Equal Opportunity Employer.

Engineering Manager. WPXI| (TV), the NBC at-
filiate in Pittsburgh, is currently recruiting for a
seasoned pro to fill the position of Engineering
Manager. The candidate for this second-in-
command position should have three to five
years experience as a manager in a large televi-
sion market. This position requires excellent
leadership skills, a complete understanding of com-
puters, extensive background in news operations
and a strong knowledge of automation concepts.
Experience in design and implementation of
serial component systems a plus. Excellent
growth potential for the successful candidate.
Send resume to Glenn Romsos. Director of
Engineering, WPXI-TV, 11 TV Hill, Pittisburgh, PA
15214. EOE.

Electronics Technician. NBC 25 has an ex-
cellent opportunity for an experienced television
maintenance engineer 1o join our growing opera-
tion. Primary job responsibilities include compo-
nent-level repair of video tape recorders,
cameras, switchers, eng. equipment, etc. A min-
imum of 2 years of broadcast equipment main-
tenance experience is required for this position.
SBE centification and FCC general class ficense
and/or prior transmitter maintenance experience
a plus. Drug screen required. NBC 25 is a small
market NBC affiliate. We offer a comprehensive
benefit package, including 401{(k) and section
125 plans. Send resume to NBC 25, Dept. W, 13
West Washington Street, Hagerstown, MD
21740. Faxes or email are also accepted. Fax
301-733-1735. Email to jstaniey@nbc25.com
EOE. No phone calls please.

Director of Engineering. WDWB-TV, Detroit's
WB affiliate, a Granite Broadcasting Station, is
seeking an experienced individual with complete
knowledge of broadcast and microwave RF
Technology as well as in-depth knowledge of the
new digital technology. Candidate will be experi-
enced in broadcast engineering management in-
cluding studio and transmitter maintenance, capi-
tal projects planning and implementation. produc-
tion and on-air operations. scheduling of
technical personnel and compliance with all gov-
ernment and industry regulations and standards.
We are looking for a strategic thinker with great
people skills who will help shape our future. De-
gree in lechnically related field or equivalent ex-
perience required. Send resume and cover letter
(no calls or laxes) 1o WDWB-TV, HR Dept. - BC.
27777 Franklin Road, #1220. Southfield, MI
48034. Granite Broadcasting/WDWB is an Equal
Opportunity Employer.

Technical Manager: NTV (Nippon TV} Inti Corp.
Burbank, CA. Japanese TV station will direct and
coordinate production and pre-production for
satellite news broadcast between the company's
Japanese news staff and the American satellite
news technicians and crew. Must be fluent in writ-
ten and spoken Japanese. 8 years experience re-
quired. Fax resume to: 818-953-4139. More info.
at:www.ntvic.com.
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Chief Engineer: KDAF-TV station in Dallas is
looking for a Chief Engineer. This position is re-
sponsible for day-to-day technical operations re-
lated to studio, transmitter, and LAN operalions.|
Must possess the knowledge and advanced un-
derstanding of television broadcasting with digital
technology and UHF transmitter. Ability to handle
multiple projects. general building and electrical
power system maintenance. Must have a basic
knowledge of applicable laws related to but not
limited to employment and television broadcast-
ing. Able to communicate effectively both verbally
and in writing with strong interpersonal skills. De-
monstrate supervisory experience and ability to in-
teract with all other managers within the station
effectively. Qualification: Must have 5 or more
years of experience as Chief Engineer or as a pro-l
ven Assistant Chief with a TV station. A BS De-
gree or related field is preferred. Send resume to
KDAF WB 33. A Division of Tribune Television
Company. 8001 John Carpenter Freeway.
Dallas. TX 75247. Atin: Human Resources. Re-
sume must be post marked no later than 02/02/
98. ECE and drug free workplace. No phone
calls please.

Chiet Engineer needed immediately in full
power. very creative and progressive religious TV
station in Odando. Florida. Must Be: highly skilled
in all areas of engineering and operations: well
experienced in your own right. as well as expect-
ing no less in others: absolute continuous on-air
professional perfection; team player; budget
sensitive: take criticism undefensively: experi-
enced and effective in managing others. Fax re-
sume with salary history and seven references to
407-830-7302.

Chief Engineer. WUAB-TV. Cleveland. has im-
mediate opening for Chiet Operator. Requires
knowledge of FCC regulations. FCC license or
SBE centification a plus. Minimum 5 years expe-
rience in television broadcast engineering, includ-
ing working with UHF transmitters. Must be solu-
tions oriented. able to lead and work on team and
individual projects. and have excellent communi-
cation and interpersonal skills. Fax resume and
cover letter to 216-348-0614. or mail to Cannell |
Cleveland, Attn: Station Manager. 1717 E. 12th
St.. Cleveland. OH 44114, EOE. Women and
minorities encouraged to apply.

Engineer. 5+ years UHF transmitter/studio expe-
rience. Fax experience/salary history. WATC-
TV57 770-300-9838.

HELP WANTED NEWS

Weekend Sports Reporter-Anchor. Southeast
mid-market station needs a sports anchor/
reporter who can pertorm with the best, has a
strong work ethic and a can-do attitude. Our grow-
ing sports market offers the best in big time col-
lege and professional teams/events plus the na-
tion's best college women's sports programs. The
successful candidate will be versatile enough to
entertain the non-sports viewer and jock talk with
the folks at the sports bars. Our weekend anchor
is responsible for a high volume of reporting and
must be a superb storyteller. You will be asked to
shoot. write, and edit your material, and you will
also work with great sports photographers. Appli-
cants should have three to five years anchoring
experience in mid-size or large markets; be very
comfortable with windows-based computer
systems; and be organized enough to produce a
great cast. Send non-returnable tape/resume to
Box 01310 EQE.

PROMOTION

WRITER/PRODUCER

KING 5 TV, The Pacific Northwest’s
leading news station, is seeking a
seasoned Promotion Writer/Producer with
a focus on News. Successful candidate
must be versatile with video, film,
graphics, audio, and off-line production
Avid experience a plus.

If you have 3+ years experience, are well-
organized with exceptional interpersonal
skills, and have a proven track record of
successful spots, send 2 copies of your
resume and a non-returnable BETA tape to:

<5

An Equal Opportunity Employer- M/F/D/V

KING 5TV

Attn: HR Dept. #K98R1
333 Dexter Ave. N
Seattle, WA 98109

NEWS PROMOTION
WRITER/PRODUCER

KRON Channel 4, the NBC affili-
ate serving the San Francisco Bay
Area has an immediate openin? on
our promo team. We're looking for a
skilled writer and top quality producer
who knows their way around a news
room. Your assignment? Topicals,
teases and tie-ins. Nights? Probably.
Weekends? Occasionally. We wer-
come your 2 to 3 years experience
with a leading network affiliated sta-
tion. KRON is locally owned and op-
erated by the Chronicle Broadcasting
Company, the Bay Area's news and
information leader that includes
BayTV cable, and The Gate on-line. in
exchange for sharing your talents with
our television station, we offer a com-
petitive salary and benefits, and the
opportunity to live and work in the
most beautiful and creative city in
America. We are a drug free company
that requires pre-employment drug
testing.

Send your tape and resume no later
than Feburary 28, 1998, to KRON Hu-
man Resources PO Box 3412 San Fran-
cisco, CA, 94119,

KRONY)

The Chronicle Broadcasting Company

www americanradiohistorv com

WWTV (CBS) in Traverse City/Cadillac (#117)
has the following positions available: Assignment
Manager: Management position at #1 station in
market. Tired of sending whiny reporters to
chase scanner calls? Our newsroom s a positive
charged atmosphere, focusing on story devel-
opment. We need an organizational and ¢om-
municative zealot who wants to craft and shape
the stories we tell. Great reporters, three live
trucks. including SNG and five hours of news per
day. We work and live in one of the most beauti-
ful places in the country. If you want to work for a
great station with great people. send resume to-
day. Must have experience as assignment man-
ager, producer or reporer. News/Sports Re-
porter: Weekend news, weekday sporis. One
man band. This is a position for someone who is
self-motivated and able to balance news and
sports storytelling. Send resume, references and
VHS tape to Jon-Michial Carter/Director of News
and Operations, WWTV, Box 627. Cadiliac.
Michigan 49601. Assignment Manager/Producer
candidates may call 616-775-3478 #3300,
Caillers for Reporter position eliminated.

WRDW-TV, Augusta’s #1 news team,
searching for photojournalist with 1-3 years expe-
rience in professional news coverage. Must be
able to shoot. edit and produce packages. Live
shot experience a must. Resumes and tapes to:
Judith M. Tredore. WRDW-TV. P.O. Box 1212.
Augusta, GA 30903-1212. EOE

WFSB, a Meredith Broadcasting Group stia-
tion, is looking for someone with great organiza-
tional and leadership skills to manage our news
edit area. Duties include insuring that editors and
anchors/reporters meet deadlines. maintaining
news library system. assisting in scheduling of
editors and website administration. Interested
candidates should be prepared to work in a fast-
paced. very competitive environment. Send re-
sume to CC Boggiano. News Operations Man-
ager. 3 Constitution Plaza. Hartford. CT 06103-
1821. ECE.

WFLA-TV, Tampa Bay's news |eader is looking
for an aggressive assignment editor. We need an
experienced news hound that can join our team
and continye our tradition of coverage
dominance in one of the best markets in the
country. If you enjoy the challenge of the assign-
ment desk and have at least 2 years experience
in a television newsroom, then we want to hear
from you. Equal Employment Opportunity
Employer M/F. Pre-employment drug test re-
quired. Send resume to WFLA-TV Personnel
Dept.. 905 E. Jackson St.. Tampa. FL 33602.

WAFF-TV, the NBC affiliate in Huntsville. AL is
looking for a sports reporter/photographer to join
our award winning team. The successful candi-
date will often work as a one-man band, and
must be able to report. shoot. and edit. Experi-
ence with live reponting and anchoring a must.
Please send tape and resume to WAFF-TV. Attn:
Craig Rickerl. Sporis Director. PO Box 2116,
Huntsville, AL 35804. Absolutely no phone calls.
WAFF is an Equal Opportunity Employer and en-
courages applications from women and
minorities.

Reporter for local and national distribution. Full-
time reporter with at least two years TV experi-
ence. Job will go to the best storyteller. Tapes to
Don Decker. News Director. WTEN. 341 North-
ern Blvd.. Albany. NY 12204,

— J
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Television Presenter. CNN International, the
world’s leading television news broadcaster, has
an opening for an on-air presenter/anchor to host
innovative new weekly popular music news pro-
gram. Qualified applicants will have on-air expe-
rience (particularly in entertainment news), solid
knowledge of the popular music world, strong writ-
ing ability. Experience in the music television in-
dustry preferred. An exceptional opportunity with
global exposure. Please submit a letter of applica-
tion and resume/show reel to: Rena Golden,
CNN International, 1 CNN Center, Atlanta, GA
30348.

Producer: We are adding to our staff. If you
have solid news judgement and love crealive con-
trol, join our team. TV News producing experi-
ence required. Send resume and tape to Holly
Steuart, News Director, WROC-TV, 201 Hum-
boldt Street, Rochester, NY 14610. Calls okay:
716-288-0075.

Producer: WYFF-TV, the Pulitzer NBC station in
Greenville, is searching for an aggressive, high-
energy Producer who understands pacing, graph-
ics, teasing, live and demographics. One year of
experience and college degree required. Tapes/
resumes to Human Resources Manager, WYFF-
TV, 505 Rutherford Street, Greenville, SC 29609.
EOE.

Weekend Co-Anchor/Reporter. ABC affiliate
serving southern Minnesota and north lowa
seeks co-anchor with great storytelling skills.
Send non-returnable VHS tape and resume to
News Director, KAAL-TV, 1701 10th Place NE,
Austin, MN 55912, EOE.

Opportunities: News Anchors, Weather
Anchors, Sports Anchors, Reporters, Producers
and Videographers wanted to contribute to a
northeast station on the move. We are serious
about finding and rewarding the best. Reply to
Box 01308 EOE.

One of the most successful FOX stations in the
country wants you, if you're a solid Anchor/
Reporter with a “FOXIFIED" personality, and
great journalism skills to boot! Minimum 2 years
anchoring required. Reply to Box 01314 EQE.

Newscast Producer! WFLA-TV, the NBC af-
filiate in Tampa is looking for a morning newscast
producer. The successful candidate will have
sharp, people-oriented writing skills. You must be
able to craft a well-rounded, informative
newscast. We are looking for a producer who has
a clear vision on what makes a newscast rele-
vant to the community. Send tape, resume and re-
ferences 10 WFLA-TV, Personnel Dept., 905 E.
Jackson St., Tampa, FL 33602. No phone calls
please. WFLA-TV is an Equal Opportunity
Employer, M/F, drug free workplace with pre-
employment drug screening required.

News Videographer. Applicants with previous
TV news experience. College degree preferred.
Resume/tape 10 Judy Baker, WCYB-TV, 101 Lee
Street, Bristol, VA 24201. EOE/M/F/H/V.

Weekend Meteorologist/Reporter. Tornado
Alley, Experienced meteorologist needed to pre-
pare forecast and present accurate, concise in-
formation. You will be a pant of an aggressive
weather leam with common sense presentation.
Applicant must be able to look at the "big picture”
in weather reporting. Must also be serious about
reporting and sheoting own news stories three
days a week. At least one year of on-air experi-
ence required. This is your chance to get ex-
cellent experience in the nation's most dynamic
weather zone, plus learn excellent reporting skills
to enhance your level of experience. Send cover
letter, resume and VHS tape to Box 01315 EQE.

News Reporter, Dominant NBC affiliate in 93rd
market seeks reporter with live experience. Col-
lege degree preferred. Resume/tape to Judy
Baker, WCYB-TV, 101 Lee Street, Bristol, VA
24201. EOE/M/F/HNV.

News Director: WTVQ, an ABC affiliate and a
Media General station is Seeking a top-noich
News Director o run an aggressive news de-
pariment. We need someone with a strong com-
mitment to journalism and good people skills.
Previous news management experience re-
quired. Send resume and stalement of news
management philosophy to: Human Resources,
WTVQ-TV, PO Box 55590, Lexington, KY 40555-
5590. EEOQ. M/F. Pre-employment drug test re-
quired.

News Director with a vision to create excellence
is sought 1o lead our small market team 10 a new
level. Ability to coach, motivate and deliver excit-
ing relevant newscasts a must. Resumes to
Kathleen McLain, GM, WMDT-TV, PO Box 4009,
Salisbury, MD 21803-4009. Equal Opportunity
Employer.

News Anchor. We're looking for an experienced,
6 and 11 anchor to compliment our male anchor.
The candidate we'll select will show the impact of
the story while anchoring daily on set, live in field
or on tape. if you can achieve excellence, we
want 1o hear from you. Send a non-returnable
VHS tape and resume 1o Bob Yuna, WCHS-TV
News Director, 1301 Piedmont, Charleston, WV
25301-1498. No phone calls, EOE.

News 4 San Antonio is looking for a solid, ag-
gressive news reporter. The right person must tell
great stories, be a terrific writer and think out-of-
the-box. They must have a smooth delivery, be
deadline conscious and work well with others.
Send resume and tape to: Nell Sanchez, Assis-
tant News Director, KMOL Tv4, PO Box 2641,
San Antonio, TX 78299. An EOE employer.

Meteorologist - WAFF-TV, the NBC affiliate in
Huntsville, AL, is looking for AMS Sealed
Meteorologist to complement an aggressive and
award winning weather team. We are prone to
severe weather, bul we want someone who can
deliver a clear and informative forecast storm or
shine. Send tape and resume to Frank Volpicella,
News Director, WAFF-TV, PO Box 2116,
Huntsville, AL 35804. Absolutely no phone calls.
WAFF is an Equal Opportunity Employer and en-
courages applications from women and
minorities.

Meteorologist. Market ABC affiliate has im-
mediate opening for a Meteorologist. Qualified
candidates will have 3-5 years experience and
possess a meteorology degree, and AMS or
NWS cenriification. Previous experience fore-
casling in the Midwest preferred. Send resume
and videolape 10: Personnel Department, KDNL
TV 30, 1215 Cole Street, St. Louis, MO 63106.
Pre-employment drug screening required.
Minorities are encouraged to apply. EOE. No
phone calls please. Resume/videotape deadline
is 1/23/98.

We are part of a large TV group looking for
Chief Meteorologist. Can your leadership turn a
good weather operation into a dominant cne? We
are expanding and making significant invest-
ments in weather technology, and looking for a
personable meteorologist who tells a story when
presenting the weather and makes all content
decisions with the viewer in mind. Commitment to
community and ability to lead a team of
metecrologists a must. Reply to Box 01305 EQE.
Pre-employment drug screening required.

Hearst-owned station in one of the fastest
growing markets in the country needs motivated,
high-energy people! PBF News is currenlly seek-
ing a meteorologist, photographer, producers,
and a videotape editor. Must have al least one
year experience in television news. if you are
ready to join an award-winning team and a great
company, send your resume and tape to
Margaret Cronan, News Director, WPBF-TV,
3970 RCA Bivd., Suite 7007, Palm Beach
Gardens, FL 33410. WPBF is an EOE and
managed by Hearst-Argyle Television.

Heard of the San Antonlo Riverwalk? It's right
outside our door. KMOL-TV 4 is looking for a full-
time Photojournalist to help us win. Experience is
preferred in network affiliate TV. If you are
creative and energelic, send a resume and lape
to Jim Myers, Chief Photographer, KMOL-TV 4,
PO Box 2641, San Antonio, TX 782989. An ECE
Employer.

Crews in Britain: Decent ExPosure T.V. Quality
one and two man video shoot crews throughout
the UK. Specialists in documentaries, news and
sports coverage. PAL or NTSC clients BBC, ITV
and SKY. lan O'Donoghue Phone: 011-44-1494.
862667 Fax: 011-44-1494-864583.

Co-Anchors: WICZ.TV, a FOX affiliate in the
Binghamion television market (#152) has open-
ings for two co-anchors to deliver our prime time
10:00 pm cne hour newscast Monday through
Friday. Previous anchor experience required.
Send resume and non-returnable tape to WICZ.
TV, Att: Dean Adams, ND, PO Box 40, 4600
Vestal Parkway East, Vestal, NY 13850. EQOE.

Associate Producer: FOX 4 in Kansas City
seeks Assoc. Producer with strong writing and
communication skills for its morning show. One
year of TV news experience preterred. Send tape
with resume to Glynda Caddess, WDAF-TV,
3030 Summil, Kansas City, MO 64108. EOE.

Anchor/Reporter. Eastern lowa's 24 Hour News
Source is looking for a seasoned anchor with live
reporting experience, to join the best news team
in the Midwest. We've got it all: four live trucks,
live news helicopter, and a salellite truck. This is
not a job for beginners. Please send tape and re-
sume 1o Personnel Coordinator, KCRG-TV, Box
816, Cedar Rapids, lowa 52406. EQE.

Anchor/Reporter. CBS affiliate in Southeast
seeks weekend anchor/weekday reporier. Send
resume 1o Box 01304 EOE.

Producer: FOX O&0 in Kansas City has an
opening for a floaling producer with great writing
and communication skills 1o cover all AM
newscasts. Applicants must have 3 years produc-
ing experience. Send tape w/resume to Glynda
Caddess, Executive Producer, WDAF-TV, 3030
Summit, Kansas City, MO 64108. EOE.

Reporter. Reporters Wanted: WTOL-TV. We lost
two reporters, both to Top 10 Markets. If you're
competitive, aggressive, can enterprise and tell a
great story, you may be the next to join our
number one award-winning team. Respond with
resume and lape to Personnel Administrator-94,
WTOL-TV, PO Box 1111, Toledo, Ohio 43699-
1111. No phone calls. WTOL is an Equal Op-
portunity Employer.

Photographers. Beautiful Top 60 fast-growing
southwest market is expanding NPPA contending
staff. Excellent benefits. Great pay and liberal over-
time. Please send resume, references, and non-
returnable tape to: Box 01309. EOE
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HELP WANTED PROMOTION

Assistant Director of Creative Services.
KTRK-TV, an ABC owned station, has an open-
ing for a seasoned pro who has seen and done it
all. This is an exceptional opportunity for so-
meone who has paid their dues and can step
right in and oversee the day-to-day promo opera-
lions in a compelitive major market. The ideal
candidate understands marketing principles, is
familiar with all forms of advertising, has well-
honed writing and production skills, and can han-
dle anything thrown at them and keep their cool.
We offer the benefits of a great company, a great
station and a great city. Metered market experi-
ence preferred, prior experience as a supervisor
a plus. Send tape and resume to: Tom Ash,
Creative Services Director, KTRK-TV, 3310
Bissonnet, Houston, TX 77005. Equal Opportuni-
ty Employer M/F/V/D

Promotions Manager. L.A’s leading Spanish-
language television station seeks a Promotions
Manager with a minimum of 3 to 5 years experi-
ence in broadcast marketing and promotions. Re-
sponsibilities include planning and execution of
station's promotional strategies, media planning
and placement and management of special
events. BA degree in Marketing/Communications
or similar field required. Excellent written and oral
skills in English and Spanish required. EQE. All in-
terested applicants should apply in person at:
KMEX-TV, 6701 Center Drive West, Los
Angeles, CA 90045. An employment application
must be completed and any requested materials
for the position should be submitted in addition to
a resume and cover letter. |f applicants are una-
ble to apply in person, a request for an applica-
tion should be submitted in wriling. No phone
calls please.

Promotions Assistant, Bright, resourceful, de-
tail-oriented self starter wanted for the Marketing
and Promotions Deparnment of L.A's {eading
Spanish-language television station. Will assist in
the daily promotional efforts for the station, work-
ing with the Traffic and Production Depariment,
as well as coordinate locals sales promotions
and special events. Must be able to work in a
multi-task environment. BA degree in Marketing/
Communications or similar field preferred; oral
and written fluency in Spanish a plus. EQE. All in-
terested applicants should apply in person at:
KMEX-TV, 6701 Center Drive Wesl, Los
Angeles, CA 90045. An employment application
must be completed and any requested materials
for the position should be submitted in addition to
a resume and cover letter. It applicants are una-
ble to apply in person, a request tor an applica-
tion should be submitted in writing. No phone
calls please.

Promotion Producer for daily hands-on news
topicals, series, and overall image campaigns at
aggressive NBC TV affiliate in upper southeast.
Give us Dbrilliant writing, excellent organizationat
skills. cutting-edge 21st Century thinking. College
degree, minimum 1-3 years experience. Resume
and VHS reel to Box 01317 EOE.

Advwrian vour chasadiind od on BACTs Webiile.
Contoact Antoinetre Fellagrin
far b ..
phe 212-337-707 3 o
| e-mail: opellegrine@his cohners com

Classifieds

Promotlons Writer/Producer: WPTV-
NewsChannel Five, #1 rated television station in
beautiful West Palm Beach is seeking an experi-
enced Writer/Producer. Responsibilities include
writing and producing topicals, series and public
service announcements. If you like “Toys” we have
them...Steadicam, Jib and two Non-Linear Sys-
tems. Join a winning promotions team. Send tape
and resume 10 Bernadette O'Grady, WPTV, 622 N.
Flagler Drive, West Palm Beach, Florida, 33401.
No Phone Calls Please. EOE

Creative, experienced Promotion Director
needed in the fastest growing market in America.
f you're energetic, dedicated, motivated and
want to join a young and expanding station
group, send resume and tape to Jack Paris,
Tv33, 3840 S. Jones Blvd., Las Vegas, NV
89103.

HELP WANTED ADMINISTRATION

Executive Assistant/Administrative - Office
Manager. Univision owned and operated New
York station is looking for an executive assistant
10 manage the day to day details of effectively
running an office. This includes ordering
supplies, checking bills, communicating with de-
partment heads as well as office equipment
technicians. Secretarial and computer skills are
mandatory. Full knowledge of IBM compatible com-
puters, MS Office 97 (Excel, Powerpoint and
Word). Looking for a dynamic, outgoing person
with 5 years experience who is organized and time-
ly. Bilingual is a plus. Candidate should apply in
person. 605 Third Avenue, 12th Floor, New York,
NY or call 212-455-5420.

HELP WANTED
FINANCIAL & ACCOUNTING

Credit/Collection Manager: Paxnet, 7th Broad-
cast TV Network (launching 8/31/98) is seeking a
Corporate Credit/Collection Manager in West Palm
Beach, FL. Responsibilities: establishing and
implementing new credit poticies, training and
supervision of station/corp. personnel, collection of
delinquent accts. for 60+ TV stations. Min. 3-5 yrs.
media coltections exp. required. Degree in related
field preterred. To apply send resume w/
references and salary requirements to: Paxson
Communications Corporation 601 Clearwater Park
Road West Palm Beach, FL 33401 Fax: 561-655-
4252 E-mait: resumes@paxson.com Equal Oppor-
tunity Employer

HELP WANTED RESEARCH

Research Manager. WFTV, The Cox Broadcast-
ing ABC affiliate in Orlando (DMA22), is looking
for a dynamic manager to lead station research
efforts for sales, news, promotion, programming
and special station projects. Candidates need
local station research/marketing experiences,
preferably with network affiliate. Must de-
monstrate strong presentation, analytical and in-
terparsonal skills. Must have 5+ years experience
working with Nielsen data, various TV research/
avail software, qualilative data such as Marshall
Marketing and primary news research. Re-
sponsibilities include processing data, developing
applicable strategies and inlegrating relevant in-
formation throughout station efforts. Resumes, re-
ferences and work examples to Susan Adams
Lloyd, Director of Programming and Broadcast
Services, WFTV, 430 E. South Street, Orlando,
FL 32801.

Research Director: NBC 13, Birmingham, the
NBC O8O, is offering a tremendous opportunity
for our next Research Direclor. We will become
one of Nielsen's newest metered markets this
fall, and our Research Director will have the op-
portunity to impact how this process occurs. In ad-
dition, you will get to work with Nielsen and NBC
Research personnel to make sure the melering
of the market is done the right way. Other duties
will include: develop, analyze and maintain ali re-
search/marketing inrformation for the station. Dai-
ly analysis and distribution of meter overnight
numbers; create and layou! sales presenialion
pieces; complete analysis of all rating sweeps,
develop all station and competitive sales
estimates for TVSCAN syslem including sports
and specials; develop Power Pcint, and other
presentations for Account Managers; assist in
utilizing research information as part of daily op-
eration of News, Programming, Promotion.
Knowledged of TVSCAN, Scarborough/Qualitap,
Excel and Word a mus!. Please send resume
and cover letter to Human Resource Depariment,
NBC 13, 1732 Valley View Drive, Birmingham,
AL 35209. No phone calls. EQE.

HELP WANTED CREATIVE SERVICES

ART DEPARTMENT
OPERATIONS
_ MAMNAGER

SEND RESUME TO:

UNIVISION NETWCRK
ART DEPARTMENT
9405 NW 41 ST,

MIAMI, FL 33178

Creative Services Director. Network affiliate in
Texas is seeking a person to be responsible for
writing, shooting, editing and creating ideas for
local commercial production. Shooting and edit-
ing are on Beta formal. Must be able to
coordinate post-production in a timely manner. A
minimum of one year's experience is required.
Send cover letier, resume and VHS tape of work
to Box 01316 EQE.
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YOUR NAME HERE

If you love a challenge, can handle tght deadlines, and possess a kick-butt demo reel, keep reading
KTLA 5, L.A5WB, has immediate openings for energetic creative people. Work in a highly
creative environment with all the tools you need to produce great work...state-of-the-are
production suites, nonlincar off-line editing, Hal Harriet, and other fine tools. Plus, you'll work
on high profile projects like Dodgers Bascball, Live from the Academy Awards, Movies, Sports,
Specials and much more. The following positions are now open.

-CREATIVE SERVICES WRITER/FRODUCER #CSWP120
-CREATIVE SERVICES DESIGNER #CSD120

-NEWS GRAPHIC ARTIST #NGA120

If you have 2+ years experience writing and producing promos: 2+ years as a graphic designer:
Love working with bright, fun creative people, then send us your reel

ktlac=¥

tos sngeles

We offer excellent benefis. Please forward your resume

and salary history, indicating Job Code to: KTLA, Attn:
(insert job code), P.O. Box 2307, Los Angeles, CA
90078. Equal Opportunity Employer.

GRAPHICS SUPERVISOR

KGO-TV is seeking a creative,
dynamic, hands-on graphic design
supervisor to oversee an-air, print,
autdoor and interactive art direction.
Will be respansible for managing
artists within the Creative Services
department. Applicants must have 3-
§ years experience in a major market
cammercial braadcast statian and
must have extensive experience
with Quantel and Mac-based design
equipment. Advertising/promatian
experience a plus. Application
deadline is February 20, 1998. Please
send resume, cover letter, and
videatape to:

KGO-TV/Personnel
900 Front Street
San Francisco. CA 94111

EOE

HELP WANTED HOST

|
Sports Anchor: L.A. sporting facility with nation-
al television shows is looking for a cross between |
a top market sports anchor and a VH1 personali-
ty. Horse racing knowledge preferred. gamblers
not preferred. Send tape and resumes 10: Execu- |
tive Producer, Santa Anita Park, P.Q. Box 60014,
Arcadia, CA 91066-6014.

HELP WANTED PRODUCTION

Television Producer. CNN International, the
world's leading television news broadcaster. has
a full-time producer opening for an innovative
néw popular music news show. Qualified candi-
dates will have considerable experience in
overseeing all aspects of weekly television pro-
gram production including directing (on-set and
location), scripting, supervising off and on-line
editing, primary supervision of a small production
team. Experience in the music television industry
preferred. An exceptional opportunity for a
creative producer. Please submit letter of applica-
tion and resume/show reel to: Tim Lister, CNN In-
ternational, 1 CNN Center, Atlanta, GA 30348.

ABC Sports, the leader
in sports television, is seeking o
Production Manager with a minimum of
3-5 years’ experience and a thorough
knowledge of sports remote productions.

The responsibilities of this position coll for
extensive operational skills and below-the-
line financial reconciliation of each
assigned event. Candidate must be o
strong communicator who will use initio-
tive in handling both complex logistical
issues, as well as detailed financial bud-
gets. A college degree and excellent com-
puter skills are required. You can expect
extensive interaction with ABC monage-
men) and personnel, as well as outside
sports organizations and vendors. long
hours and heavy travel/phone work are
necessory for success.

We offer a competitive salary and com-
prehensive benefits. For confidential con-
sideration, please send resume to:
Employee Relations Dept-SS, ABC,
inc., 77 West 66th Street, New
York, NY 10023.

Equal Opportunity Employer M/F/D/V

SPORTS

Video Editors. NY based production co. seeks
staff video editors for natl| cable network. Must
have working knowledge ot CMX, GVG andror
turbo cube & sphere editing systems. Varying
shifts avaiiable, Must be available to work eve-
nings. News Production experience preferred.
Send resumes to: TV Production Co. Murray HIll
Sta. P.O. Box 859 NYC, NY 10156.

Producer. Cristina Show, a Univision Network
Production, is searching for a Producer to be
based in Miami. Must have experience, be
creative, speak and write Spanish. If you want to
be part of a hard-working and enthusiastic pro-
duction team, in the #1 talk show in Spanish Tel-
evision, we want o hear from you. Reply to: Os-
valdo Onoz, Cristina Show, Univision Network.
9405 NW 41 St., Miami, FL 33178. EQE.

KFWD-TV, a Telemundo affiliate in Dallas/Fort
Worth has an immediate opening for a senior
editor in video production. Requirements: 1) Bil-
ingual English/Spanish, 2) Experience in com-
puter editing using Grass Valley and Sony
editors, 3) Creative graphic artist experience with
basic paint programs, 4) Knowledge in directing
and technical directing 1-3 cameras. 5) Video
photographer, Win 95 computer skills, Chyron
operation, audio mixing, and some lighting skills.
Please send resume with salary requirements
and 1/2* demo tape to: KFWD-TV Channel 52,
Attention: Creative Services Director. 3000 West
Story Road, Irving. Texas 75038.

ENG Personnel For A Major Broadcast Facility
in NYC. ENG field operations with camera {(and
microwave) experience, video tape editors, and
ENG maintenance, employment would com-
mence fall’iwinter 1997. Out-of-town applicants ac-
cepted for these positions will be reimbursed for
airfare, hotel and per diem expenses. Send re-
sumes to: Media Management Services, Suite
345, 847A Second Avenue, New York, NY 10017
or fax to 212-338-0360. This employment would
occeur in the event of a work stoppage. and would
be of a temporary nature to replace striking
personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer.

Commercial Producer: Can you write and pro-
duce exciing and award winning commercials?
Then you are the person we are looking for. You
must have the ability to write strong copy, shoot
creative video and fellow a spot from cCreation to
completion. Knowledge of the AVID MCXpress is
helptul. If this describes you then send a resume
and tape of your best work to Brian Stumph.
Director ot Creative Services/Operations, WICD-
TV, 250 S. Country Fair Drive, Champaign. IL
61821. No phone calls please. EOE.

Broadcast Personnel Needed. ENG Field Op-
erations with Camera and Microwave experience.
Videotape Editors, Studio Operators, and Main-
tenance. For the Midwest. Would commence fall/
winter 1997. Qut-of-town applicants accepted for
these positions will be reimbursed for airfare.
hotel, and per diem expenses. Send resumes to:
MMS, Suite 345, 847A Second Avenue. New
York, NY 10017 or fax: 212-338-0360. This
employment would occur in the event of a work
stoppage and would be of a temporary nature to
replace siriking personnel. This is not an ad for
permanent employment. An Equal Opportunity
Employer.

Assistant Producer/Writer(Television) Interna-
tional Christian Reliet Organization located in
western North Carolina is looking for an assistant
television producer with strong broadcast quality
writing and creative skills to write and produce
programs, promos, PSAs. direct response,
features, and corporate videos. Minimum of 3-5
years experience required. Must be able/willing
to travel any time. If interested send resume to:
Box 01312 EQE.

Producer/Writer (Television) International Chris-
tian Reliet Organization located in western North
Carolina is looking for a television producer with
strong broadcast quality writing and creative skills
to write and produce programs, promos. PSA's,
direct response, features, and corporate videos.
Minimum of 3-5 years experience required. Must
be able/willing to travel at any time. i interested,

| send resume to: Box 01318. EOE
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Production Manager. WFFT-TV/FOX, a Great
Trails Broadcasting station, is currently looking
for a highly motivated/creative minded individual
to fill this hands on position. Individual must have
experience in various editing formats as well as
field and studio production. A working knowledge
of Video Toaster 4000 and Sony 8000 digital
video switcher is helpful. Must be able to prepare
proposals and accurate cost estimates for vari-
ous projects and meet deadlines. Position re-
quires working closely with clients and staff to
ensure client satisfaction. Must have positive
leadership/people skills. It you belleve you can
lead our fast growing production depariment into
the next millennium, please send resume to Pro-
duction, WFFT-TV. PO Box 8655, Fort Wayne, IN
46898. WFFT-TV offers excellent benefit
package. EOE.

Broadcast Personnel. Technical Directors (GVG
300 Switcher with Kaleidoscope), Audio {mixing
for live studio and news broadcasts), Studio
Camerapersons (studio productions and news
broadcasts), Chyron Operators {Infinit), Still Store
Operators, Tape Operators (Beta), Maintenance
(plant systems experience distribution and
patching), Lighting Director Engineer. Empioy-
ment would commence fall/winter 1697, Out of
town applicants accepted for these positions will
be reimbursed for airfare. hotel. and per diem ex-
penses. Send resumes to: MMS, Suite 345, 847A
Second Avenue. New York, NY 10017 or fax
212-338-0360. This employment would occur in
the event of a work stoppage and would be of a
temporary nature to replace Striking personnel.
This is not an ad for permanent employment. An
Equal Opportunily Employer.

HELP WANTED PROGRAMMING

Programming Partnerships Wanted. Top 10
TV market station with reputation for local pro-
gramming excellence and a track record of local
programming Successes IS aggressively seeking
proven, entrepreneurnial producers with interesting,
exciting, commercially viable local programming
concepts. If you have a well-developed concept
or treatment with a clear path to profitability and
appeal 10 substantial market segments, we can
provide a variety of production, distribution and
marketing services and equitable business ar-
rangements. Piease send a letter of introduction
only 10 Box 6868, New York. NY 10000. Do not send
any original materials or concepts until contacted.

Vice President Program Services. WTVI, Char-
lotte, NC. WTVI, a community-owned station In
one of the fastest growing southwestern markets.
seeks an outstanding public television profession-
al with a Bachelor's Degree in Communications or
related field and 5-10 years senlor programming
experience. This VP will manage programming,
outreach and promotion; develop and maintain a
strong. unique, viewable program schedule
addressing community needs while adhering to
required standards angd promote the image and
awareness ot WTVI on and off-air. Send resume
salary requirement and three professional refer-
ences to Personnel, WTVI, 3242 Commonwealth
Avenue, Charlotte. NC 28205 or FAX 704-371-
8805. Closing date 2/13/98. ECE.

TV SALES TRAINING

LEARN TO SELL TV TIME
Call for FREE Info Packet

ANTONELLI MEDIA

TRAINING CENTER
(212) 206-8063

HELP WANTED MISCELLANEOUS

UNIVISION

UNIVISION,

THE NUMBER ONE SPANISH-LANGUAGE TELEVISION
NETWORK IN THE U.S., IS SEARCHING FOR:

DIRECTORS*
PRODUCERS*
WRITERS*
ON-CAMERA TALENT*
EDITORS
TECHNICAL DIRECTORS
CAMERA OPERATORS
MASTER CONTROL TECHNICIANS
PRODUCTION PERSONNEL
ART DIRECTOR
HAL-OPERATOR/ARTISTS
FLINT-OPERATORS
SOFTIMAGE ANIMATOR
QUANTEL PAINTBOX-ARTISTS
FREELANCE/PART-TIME DESIGNERS

TO JOIN THE COMPANY AT ITS PRODUCTION
HEADQUARTERS IN MIAMI. IF YOU'RE CREATIVE, TALENTED,
MOTIVATED, LOVE SUCCESS AND THRIVE IN A
SUPERDYNAMIC WORKING ENVIRONMENT
CON SABOR LATING, SEND YOUR RESUME TO...

UNIVISION

CORPORATE RELATIONS DEPT.
9405 NW 41S8T STREET, MIAMI, FLORIDA 33178

*Spanish is required

EQE/equal opportunity employer

_ SITUATIONS WANTED NEWS

Yeteran Network Correspondent seeks
Anchor/Special Reporting position. Southeast
preterred, but all markets considered. Reply to
Box 01302 EQE.

German TV-Journalist, 43, long/well
experienced (news, live-on-air, documentaries
education/training of young journalists at univer-
sity, publlc relations, several freelancer-jobs in
the States). seeks a position for several years in
the U.S.A. or for an US-staticn in Europe. Use
my knowledge for new programs! Call or write:
Falph Durchleuchter, Germany-211-674486 or
Email: 104125.221@compuserve.com | am in
NYC in Apnil.

’ TV RESUME TAPE

Career Videos prepares your personalized
demo. Unique format, excellent rates, coaching,
job search assistance, free stock. Great track re-
cord. 847-272-2917.

 NEWS COACHING SERVICES

Tape critiques, ccaching, consultation and
career guidance for news professionals. We'll
give it to you straight. Media Mentors {334)665-
5553
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CABLE ALLIED FIELDS
HELP WANTED SALES

“I'd like to

help you with ¢ suWeather

” . We're the weather company you diidn’

Your career. o, weathir services, you know us as:
Bt}

HELP WANTED MANAGEMENT

R TR

source behind the weather broadcast shown by your favorite network or cable TV

+ The source your airline carriers rely upon to service you safely and efficiently during
birschbach media your travels; . ; " -
sales & marketing . ;I:: so::;:)e your local utility company relies upon to provide you power without

rruption;
Specializing In confidential cable TV, radio * The source millions of consumers use daily to obtain weather information on the Internet
S plenimed Gl eenliuery at www.Intellicast.com and www.MSNBC.com
Fomasgtal MW@& like you to know us as the source of your next exciting career opportunity.
jbirsch@birschbachmedia.com o S ————— e
Vo 50 postiors ot 1o ot SR. PrRODUCT MANAGER, MEDIA SYSTEMS
RS:::;' ﬁi::;‘;y;"ﬁﬁ;:f We're looking for a bright, energetic, and strong leader to direct the future of our pre- |
' miere weather workstation and graphics animation systems. You will be responsible
303-368-5900 for the full life cycle of this product set. You will be accountable for driving revenue

growth and managing profitability of the product line. You will determine the future
direction for the products, and drive development and implementation through

HELP WANTED TECHNICAL engineering and QA organizations. You will coordinate marketing and sales support
S — T programs.

The Weather Channel, Atlanta, GA is looking . - : ; ok fike
for two motivated and reliable individuals 10 join The ideal candidate will have 5-7 years product management experience in high tech,

our team. This is an excellent opporlunity for so- with emphasis on media markets; MBA preferred; Excellent communication and inter-
meone who wants 1o expand their knowledge. personal skills; Working knowledge of UNIX, Windows NT, database and spreadsheet
The selected candidates for maintenance applications.

Engineer must have two years experience repair-

ing and maintaining Broadcast related equip- Please send resume to: Weather Services International Corporation,

ment. You will be pari of the Engineering team de- Human Resources, 900 Technology Park Drive, Billerica, MA 01821,
dicated to maintaining a brand new. state-of-the- FAX: (508) 262-0700 E-mail: rrooney@wsicorp.com (ASCII text only)
art digital facility. Computer proficiency preferred.
Please fax resumes to The Weather Channel, An equal f
Director of Engineering (770)226-2843 or send opportunity WSI THE WORLD'S LEADING
them:300 Interstale North Parkway. Allanta, GA employer, MFID/V. SOURCE FOR WEATHER.
| 30339 EOE/M/F. : i : " e _
Master Control Operator/Technical Director. e 1 WW.wsiCorp.com e

Applicant must have a minimum of 2 years expe-
rience in master control and live swilching. Will
oversee all on-air operations. Automation experi- \X/‘ \Xl

ence preferred. Shift will include overnights and E ANT TO TALK TO YOU .
weekends. Must be a team player and have the
ability to work under pressure. Send resume to:

The Southern California Broadcasters Association is looking for a lands-on. busy, creative.
The Weather Channel. 300 Intersiate North take-charge self starter who can set a plan with a board of directors and follow through. The
Parkway, Allanta. GA ’ 30339. Al: Technical job offers high visibility. good pay and benefits. Computer knowledge helpful.

Operations Manager. IF YOU CAN ..

HELP WANTED MANAGEMENT |

*sell a conceptat high levels. * Make an enthusiastic, stand-up presentation two to three times

Group cable operator seeking an experienced pcr_\\’gck hetween one and 150 pcuplc. ’ I_’I'.m and execute nurketing camngigns.. Originate
cable manager to head a cluster of systems. smusuc:l! rcsc:lrch‘. ‘ (.t)n.h'llll w lI.|l :ul\'crll.scrs/:lgcnc!g§ on a Im_lg-lcrn_l h:l!‘:l& : (,rc:n'c sales
Must have strong leadership qualities and have presentations, publicity, direet mail and r.ulm Spots. " Write interviews \vuh_\-npn. Organize and
proven marketing and people skills. Must un- cneee i major mu_]c event. ’ Handle public relations with not-for-protit agencies and povernment
derstand all phases of the cable laws and require- ofticials. * Raise tunds. * Create and present annual budget and provide monthly financial
ments, including technical. Must have a analvses.

vision for cable growth being active in the indus- Reply in confidence to Box 01313 EOE.
try desirable. An equal opporlunity employer. |

Please send resumes to: Box 01307 EOE. Telecommunications company has opening for
an Ad Sales Technical Supervisor. Position is re-
HELP WANTED NEWS sponsible for providing managerial direction for

all local origination programming and production
New York's first twenty-four hour cable news services. Must be familiar with network inseriers.
operation seeks a full time General Assignment | Play decks and editing suites. College degree
Reporter. Candidate must have two years of on- preferred or the recognized equivalent in work
air reporting experience. excellent writing and exp. of at least 5 years related technical exp.
verbal communication skills, and the ability to re- Must have valid driver's license and good driving
port on breaking stories for news and features. A record. Job will be located in Rome, GA. We offer
flexible schedule, and excellent live shot ability | competitive pay and benefit structure. Interested
are essential. For consideration. please send | applicants should forward resume to: Comcast
your resume and non-returnable lape to: P.O. | Communications, Job# ASTS. Human Re-
Box 999-GAR. Woodbury, NY 11797. EOE. sources, PO Box 241. Rome, GA 30161. EOE.
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Video Progmmmmg Specialist

The United States Fostal Service has the followng

excellent and challenging employment opportuntty for a
highly motivated and nnovatve mdnidual to work in

our Employee Communications & Creatnve Services

unt in Corporate Relations n Washington, DC.

Successful candidates must demonstrate through a

combination of education, traiing and expenence the

following requirements:

KNOWLEDGE OF :

» Commeraal telewsion and audiovsual prnciples
and practices

ABIUTY TO:

» Manage contracts. ncluding preparing statements of
work, reviewng bids from non-postal vendors and
conducting contract negotiations

* Write, edit and produce audiovisual programs for
actvibes such as special events, press conferences,
phiatelic promotions and Board of Governors activibes

» Produce interactive and recorded satelite broadcasts

» Operate and mantan audiovisual and television
equipment

» Determine angd develop appropriate audiovisual
presentation format and content for senior postal
management

* Communicate orally n order to effectively represent
the Postal Service on mteragency review boards

+ Coordnate the work of lower level employees to meet

%% The United States Postal Service

unit objectives, incuding organing and mondonng the
work, estabiishing effective work relationships and
facitating the flow of work-related information

» Conduct traning on vanous aspects of audiovisual
productions

Qualified applicants must successfully pass a
pre-empioyment drug screening to meet the
U. S. Postal Service’s requirement to be drug
free. Applicants must also be a U.S. citizen or
have permanent resident alien status.

The salary range 15 $56,606 to $74,720. Salary will be
based on prewvicus expenence, salary history and Cur-
rent postal pay policies. We offer excellent benefits
including health and Wfe nsurance, retrement plan,
savingsinvestment plan with empiloyer contnbution.
flexible spending account. flextme scheduling of core
work hours, annual ang sick leave.

If your qualfications match the above requirements,
submit a separate sheet addressing each knowledge
and abity requirement, along with a resume or Fostal
Service Form 2591, 1o the address below. Falure to
address each requrement wall result i non-consideration
of your applicaton. U.S, Postal Service, Corporate
Personnel Management, 475 LEnfant Plaza,
SW, Room 1813, Washington, DC 20260-426t,
Attr:VAZ 98-44.

UNITED STATES

POSTAL SERVICE.

Tha Unvted Soaces Portal Serwce is an Equal Opportunary Employer.

HELP WANTED INSTRUCTION

ASSISTANT/ASSOCIATE PROFESSOR

DEPARTMENT OF TELECOMMUNICATIONS
BALL STATE UNIVERSITY
MUNICE, INDIANA

Tenure-track position available August 21, 1998. Responsibilities include: Teaching in the
areas of multi-media, emerging technologies. digital post-production and studio
production and direction. Emphasis for the department is on teaching and supporting an
evaluation model which combines teaching, creativity, academic research, professional
service and grant procurement to be granted tenure. Minimum qualifications: Master's
degree or MBA; one to two years of professional media experience. Send current vita;
statement of interest; areas of preferred teaching (and current syllabi if applicable);
professional specialization; video/audio/print support samples; official transcripts; and the
names, addresses, and phone/fax numbers of at least four references to

Chair, Search Committee
Department of Telecommunications
Ball State University
Muncie, IN 47306.
Phone: (765) 285-1481; Fax {765) 285-9278
Information about the Telecommunication’s program can be viewed at
www.tcom.bsu.edu. Screening of applications will begin February 16, 1998; however,

applications will be accepted until the position is filled

Ball State University is an equal opportunity, affirmative action employer and is strongly

and actively committed to diversity within its community.

ASSISTANT/ASSOCIATE
PROFESSOR
DEPARTMENT OF
TELECOMMUNICATIONS
BALL STATE UNIVERSITY
MUNCIE, INDIANA

Tenure-track position available
August 21, 1998.
Responsibilities include:
teaching in the primary areas of
media writing, law, criticism and
analysis and promotion;
teaching in the secondary areas
of beginning and advanced TV
production and direction, media,
and news combines teaching,
creativity, academic research,
professional service and grant
procurement to be granted
tenure. Minimum qualifications:
Master's degree of MBA; one to
two years of professional media
experience; at least one year of
teaching experience. Preferred
qualifications: Doctorate; three
years of teaching experience; at
least one year of professional
media experience. Send current
vita; statement of interest;
areas of preferred teaching (and
current syliabi if applicable);
professional specialization;
video/audio/print support
samples; official transcripts;
and the names, addresses, and
phone/fax numbers of at least
four references to: Chair, Search
Committee, Department of
Telecommunications, Ball State
University, Muncie, IN 47306.
(Phone: (765) 285-1481; Fax:
(765) 285-9278) Information
about the Telecommunication’s
program can be viewed at
www.tcom.bsu.edu. Screening
of applications will begin
February 16, 1998; however,
applications will be accepted
until the position is filled.

Ball State University is an equal
opportunity, affirmative action
employer and is strongly and
actively committed to diversity
within its community.
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Classifieds

Communications/Broadcasting. The Univer-
sity of Southern Indiana invites applications for
tenure track position as Assistant Professor of
Broadcast Communications beginning Fall 1998.
Individual will teach diverse nine-hour load in
broadcasting including such courses as TV Pro-
duction, TV Directing, Video Field Production,
and Broadcast Journalism and will manage the
University TV Center. Ph.D. preferred; ABD con-
sidered. Industry experience a plus. The Univer-
sity is committed to excellence in teaching,
scholarship and professional activity, and service
to the University and the community. The Univer-
sity of Southern Indiana is a state supported pub-
lic institution with enrollment of approximately
8,300 located in the southwestern corner of the
state. Applications accepted until position filled.
Submit letter of application, curriculum vitae, and
names and addresses of three professional re-
ferences to: Dr. Wayne Rinks, Search Committee
Chair, Communications Depanment, University of
Southern Indiana, 8600 University Boulevard,
Evansville, IN 47712. AAJEOE.

Assistant Professor, Communications
{Telecommunications), Rhode Island College.
We invite applications for the above full-time,
tenure track position pending budgetary approval
for the Fail 1998 semester. Successful candidate
will teach undergraduate level courses in Mass
Communications, Mass/Multi-Media and New
Communications. Required: Ph.D. or appropriate
terminal degree with an emphasis in Mass Com-
munications andior related area; working knowl-
edge in video production and digital portfolio.
Preferred: Professional work experience in field
of expertise. Applications must be received by
March 6, 1998. Send letter of application, resume
and three letters of reference to: Office of Human
Resources, Rhode Island College. 600 M.
Pleasant Ave,. Providence, Rl 02808- Attention:
Communications Search. TDD# 401-456-8216.
An Affirmative Action/Equal Opportunity
Employer. Visit our website at http//www.ric.edu.

Eastern Conn State University Position An-
nouncement. Engineer/Studio Suppor: Leading
Connecticut State University seeking highly
motivated studio professional. Experi-
enced in maintaining and calibrating University
TV Studio. Satellite system, cable channel and
ediling facilities. Systems include Grass Valley
200. Panasonic S5-VHS, DVC-Pro and Media 100
Non-linear. Repair and trouble shooting of all
Media equipment required. Administrative staff
position, B.S. degree required and SBE certifica-
tion a plus. Salary negotiable, full benefits includ-
ing tuition waiver for self and dependents.
Interested candidates should send resume and
three relerences to:Jack Boyko, Associate
Director of Media Services, Eastern Connecticut
State University, 83 Windham Street, Willimantic,
CT 06226-2295. ECSU is an AA/EEO employer.
Women, members of protected classes and peo-
ple with disabilities are encouraged to apply.

Facuity Position Opening :The Department of
Communicalion at the University of Southwestern
Louisiana seeks a full-time instructor in television
and electronic media. Qualifications:MFA or MA,
significant industry experience, demcnstrated
capacily for research or creative work, and a
commitment to excellence in teaching. The
successful candidate will teach in a
television studio, and a computer lab setting. That
individual may also be assignedto coursesin media
writing, introduction to mass com-
munication, video production, and television
aesthetics. Secondary interests in broadcast
adventising, radio, film, multi-media. corporate
media. and media management are also desirable.
Starting Date: August. 1998. Review of applications
will begin on February 16, 1998. Salary:
Competitive, based on qualifications and
experience. Administrative Unit: The University of
Southwestern Louisiana is located in Lafayette,
Louisiana, one of the fastest growing
metropolitan areas in the nation with a population
of 10,857. The University is one of the fastest
growing metropolitan areas in the nation
with a population of 108,957. The University is cne
of nine publicly supported universities governed by
the University of Louisiana System. The
University’s approximately 17,000 students are
offered undergraduate degrees in 39 disciplines,
the master's degree in 27 dis-ciplines, and the
doctorate in 7 disciplines. The Department: The
Depariment has a full-time facully of 13 with
approximately 650 undergraduate and graduate
majors. The Department is accredited by the
Accrediting Councilon Educationin Journalism and
Mass Communications. Please send a letter of
application, curriculum vitae, three examples
of scholarly or creative productivity, and names,
addresses andtelephone numbers of at least three
references to: Patricia Rockwell, Ph.D. Search
Committee Chair Depariment of Communication
The University of Southwestern Louisiana Post
Office Box 43650-USL Lafayette. LA 70504-3650
Tel. (318)482-6103 Women and members of
minorities are strongly urged to apply. The
University of Southwestern Louisiana is an
Affirmative Action/Equal Opportunity employer.

EMPLOYMENT SERVICES

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION, DISTRIBUTORS,
MOTION PICTURE, POST PRODUCTION & MORE

Entry to senior level jobs nationwide in ALL fields

(news, sales, production, management, 8lc.).

Published biweekly. For subscription information:
{800) 335-4335

in CA, (818) 901-6330.

EntertainmentEmploymentJournal™

RTND A

o« smMematiate

(900) 40-RTNDA
RTNDA Job Line

Updated daily. 85 cents per minute. To place
a free listing call: (202) 659-6510; fax: (202)
223-4007, e-mail: nnda@rtnda.org; mail to:
RTNDA. 1000 Connecticut Ave., NW, Suite
615, Washington, DC 20036-5302.

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513.

_ HELP WANTED ADMINISTRATION

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4" SP, M2-90's,
Betacam SP's. Call Carpel video 301-694-3500.

FOR SALE EQUIPMENT

ANSWERS.

For video duplication, demos,
audition reels, work tapes, our
recycled tapes are tachnically
up to any task and downright
bargains. All formats, fully guar-

anteed. To order call:
(800)238-4300

RXETRXERREER)

CARPEL

General

Instrument
IRD’s

575 DSR-1500's
& 80 DSR-2200’s
Almost new, available for
sale at a very low pricel
Call now to place your order!

(714) 263-9900 x217

ATTENTION C-BAND SHOPPERS!

Galaxy VIl Fully Protected Transponder
Available for Immediate Full-Time Use
Uplink from N.Y. with DigiCipher Il MCPC
Below Market Rate!
Commit now for Huge Discount!

Only Two Channels Left!
First Come, First Served!

Cal!l Today (714) 263-9900 x217

Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

AM and FM transmitters, used. exceilent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888. Fax 215-884-0738.

FOR SALE STATIONS

Florida Television (LPTV) Stations. Greatl
signals in three highly desirable coastal markets
for sale by owner. All offers considered and
terms to qualified buyer(s). Asking: Fort
Lauderdale $2 million. Fort Myers $395K, Port St.
Lucie/Stuart $275K. For info package- Mr. Skin-
ner 954-340-3110.
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North Carolina AM Small Market
cash flow $150K. Florida AM Gulf Coast "Mom &
Pop"$395K, Florida FM C2 panhandle, great up-side
$850K. Florida AM/FM Atlantic Coastal $1.7M,
FloridaFM Class C2resort market $1.3M, Tennessee
FM & 2 AM $650K, Birmingham Market AM $295K.
Hadden & Assoc. 407-365-7832.

Cover the Caribbean. vailable for long term lease,
high power AM. Good Frequency. super coverage.
Pertect for ministry outreach. Call 904-322-3375

Long Island powerful AM stereo. Choice real
estate. Choice location. Owner retiring.
Appraised price upon request. Fax 516-475-
1580.

Enjoy great Florida lifestyle with Keys FM; Or
central AM major attractions nearby; Also Ala-
bama non-commercial FM: Mayo Communica-
tions, 813-971-2061.

'WANTED TO BUY STATIONS

Investor seeks purchase of moderate-sized FM
or AM in greater Los Angeles. San Francisco. or
Portland. OR. Mike 602-922-9766 or 602-998-
7327.

Broadcasting & Cable
is now offering

COLOR

Classifieds.
Call today!!

Antoinette Pellegrino
(212) 337-7073

or

Francesca Mazzucca
(212) 337-6962

Classifieds

(TS YA T

[ & AP & Sl &

lishing date.

Category: Line ad 7

Ad Copy:_

| r————————————————————————————1 |
V‘f“:’.' iy y

2, N e T V[
S E’&,TC’J—,U

Classifiesls
Order Blank (Fax or Mail)

CLASSIFIED RATES

Display rate: Display ads are $202 per column inch. Greater frequency
rates are available in units of 1 inch or larger.
Non-Display rates: Non-Display classified rates (straights) are $2.30 per
word with a minimum charge of $46 per advertisement. Situations Wanted
rates are $1.25 per word with a minimum charge of $25 per advertisement.
Blind Boxes: Add $35.00 per advertisement

Deadlines: Copy must be in typewritten form by the Monday prior to pub-

Display 7

Date(s) of insertion:

Amount enclosed:

Name:

Company:

Address:

City:. State:

Zip:.

Authorized Signature:_

Check 11 Visa 7
Credit Card #:

Name on Card:

Exp. Date: Phone:

Payment:
MasterCard 7

Clip and Fax or Mail this form to:

245 W. 17 Street a NYC 10011 - Attention. Antoinette Pellegrino or Sandra Frey
FAX NUMBER: 212-206-8327

Amex 1

r
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“For the Record” compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was

taken, when available, appears in italic.

I ; T

[ Abbreviations: AOL—assignment of license: ant.
antenna: ch.—channel CP- —construction permit:
D.LP.—deblor in possession: ERP—efiective mndiated
power: hhz-—kilohertz: km—kilometers: kw—hilow atts;

m—meters: mhz——megahents: mi-—miles: TL—trans-
mitter location: TOC—transter of control: w—wats.
One meter cquals 3.28 et
—— — N—
OWNERSHIP CHANGES
Granted

Marion, Ohio (BTC-971219EJ/EK/EL/EM/
EN)—Marion Radio Co. for wMRN-AM-FM,
WDIF(FM), WHMQ(FM), waTL(FM): involuntary
TOC from John L. Laubach Jr. to Nicholas A.
Galli, executor. Jan. 9

State College, Pa. (BTC-971219ES/ET)—
Nittany Broadcasting Co. for wMal(aM)-
wBHV(FM): involuntary TOC from John L.
Lubach Jr. to Nicholas A. Galli, executor.
Jan. 9

Parkersburg, W.Va. (BTC-971219EP/EQ/
ER)—PBBC Inc. for wkyG{Am)-wxiL(FM) and
wxkx(FM): involuntary TOC from John L.
Laubach Jr. to Nicholas A. Galli, executor.
Jan. 9

New Ulm, Minn. (980105MD)—American
Family Assn. for noncommercial FM at 88.3
mhz. Jan. 16

Wilber, Neb. (980106MA)—Educational
Media Foundation for noncommercial FM at
89.9 mhz. Jan. 16

Brighton, N.Y. (BPH-971223|A)—American
Radio Systems License Corp. for wzNE(FM):
new auxiliary station, Jan. 15

Rochester, N.Y. (BPH-971223I1A}—American
Radio Systems License Corp. for WRMM-FM:
new auxiliary station. Jan. 15

Urbana, Ohio (980105MA}—American Fami-
ly Assn. for noncommercial FM at 89.1 mhz.
Jan. 16

York, Pa. (BPED-980107MD)—American
Family Assn. (P.O. Drawer 2440, Tupelo,
Miss. 38803) for noncommercial FM at 88.7
mhz, .14 kw, ant. 66 m., 2005 South Queen
Street. Jan. 16

York, Pa. (980107MA)—York City Training
Partnership Inc. for noncommercial FM at 88.7
mhz. Jan. 16

Sioux Falls, S.D. (BPED-980106MB)—CSN
International (Charles W. Smith, president,
3000 W. MacArthur Boulevard, Santa Ana,
Calif. 92704) for noncommercial FM at 90.1
mhz, 4.5 kw, ant. 54 m., junction of Hwy. 11
and E. 6th Street, Sioux Falls. Jan. 16

NEW STATIONS

FACILITIES CHANGES

Dismissed
Kirtland, N.M. (BPH-950525MM)—Basin

Broadcasting Co. for FM at 102.9 mhz, 100
kw, ant. 307 m. Jan. 15

Aurora, N.C. (BPH-970227MQO)—Aurora
Broadcasting Inc. for noncommercial FM at
104.5 mhz. Jan. 12

Big Spring, Tex. (BPED-970612MF)—Pauli-
no Bernal Evangelism for noncommercial FM
at 89.3 mhz. Jan. 13

Returned

Brenham, Tex. (BPED-970828MK)—Deni-
son Educational Foundation for noncommer-
cial FM at 89.7 mhz. Jan. 14

Filed

Baker, Calif. (971107MX)—Tortoise Broad-
casting Co. for FM at 94.9 mhz. Jan. 16

Colona, Colo. (BPED-980107MB)—Educa-
tional Communications of Colorado Springs
Inc. (Ronald A. Johnson, chairman, 1665 Bri-
argate Boulevard, Colorado Springs, Colo.
80920) for noncommercial FM at 89.7 mhz,
.075 kw, ant. 498.4 m., WaterDog Peak elec-
tronic site, 11 km ENE of Colona, Colo., 17 km
SE of Montrose, Colo. Jan. 16

Effingham, lll. (980105ME)—American Fam-
ily Assn. for noncommercial FM at 89.5 mhz.
Jan. 16

Rochester, Ind. (BPED-980105MC)—Ameri-
can Family Assn. (P.O. Drawer 2440, Tupelo,
Miss. 38801) tor noncommercial FM at 88.5
mhz, .25 kw, ant. 52 m., same as wROI(FM).
Jan. 16

bismissed

Gadsden, Ala. (BPH-971114|H)—Rainbow
Broadcasting Corp. for woen(FM): change
channel. Jan. 14

Arizona City, Ariz. (BPH-9703121A)—
Brentlinger Broadcasting Inc. for KBzR(FM):
change channel tfrom A to C3. Jan. 14

Rhinelander, Wis. (BPCT-960702)—North-
land Television Inc. for wuorw-Tv: change ant.
Jan. 9

Filed/Accepted for filing

Forrest City, Ark. (980105MB)—American
Family Assn. for karH(FM): change TL, ant.
Jan. 16

Jonesboro, Ark. (97121 1MQ)—American
Family Assn.for ka0G(FM): change TL, ERP,
class, ant. Jan. 20

Morrison, Colo. (BPED-980108IA)—Col-
orado Christian College for kwBI(FMm): change
ant. Jan. 15

Homestead, Fla. (BP-971217AA)—Corpo-
Mex for woIR(AM): change ant. Jan. 21
Springfield, Fla. (9712301E)—Tideline
Broadcasting Inc. for wyoo(FM<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>